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spemericars Fighting Line 


“UNTIL THE BOYS COME HOME” 








Our first business is to contribute to 
the war effort..and we're proud to 
be doing it successfully. But it’s also 
our business to contribute to the main- 
tenance of America’s civilian econ- 
omy..to keep America American. 






THE KON-ITE 
FABRIC WATCH STRAP 


WITH AUTOMATIC FIT 


(PATENT APPLIED FOR) 
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Attach in usual manner by removing pin-bars and 


passing them through the open section of strap. 
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The watch, large or small, centers itself in proper 














position and stays put! Both pin-bars lie between 


double plies of fabric for extra protection. 











Made of finest quality gabardine obtainable. 


A. SAUER & COMPANY Has the weight, feel and strength of leather. 


Cincinnati, Ohio Equipped with Kon-ite molded buckles and 


keepers. The usual Kon-ite Quality, 
of course, which means the finest materials 


and excellent workmanship. 
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) ASTIME 
GOKS BY...) 


More and More of our Efforts, 
Craftsmen and machinery are 
being converted to the all-important 4 

job of producing fighting tools F¥ 

for our armed forces . 


For example, our engineers have 
developed and are now mass- 
producing vital parts for radio 
equipment used by the U. S. 
Signal Corps . 





We are proud of our achievement 

} and grateful for the skills that 
have qualified us to perform 

these important tasks . 





* * * 


- For the Future . . . Naturally we look forward to r . 
the day when we may once more assume our role KATY Ny () (; | \ i 
INCORPORATED 


as creators of fine jewelry. To this end we are 
CREATORS OF FINE JEWELRY AND WATCHES 


supporting the efforts and have contributed to the ENJOYING THE CONFIDENCE OF THE INDUSTRY 
funds of the Jewelry Industry Publicity Board. 33 WEST 60°™* ST _ NEW YORK, N. Y. 
| ) 
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OO AN IE 
of Hamilton Accuracy 


i i Hamilton Marine Chronometer 
is more than just another accurate 
timepiece made by a company which 
has been producing accurate time- 
pieces for over half a century. 

This chronometer was designed, 
developed and produced at Hamilton. 
It is a finer chronometer, and it is 
being produced in far larger quantities 


than the world has ever known before 


Its phenomenal accuracy is directly 
due to new ideas, new materials, new 
methods and new machines, also de- 
signed and developed by the Hamilton 
Watch Company. 

This mew thinking is already influ- 
encing our plans for post-war product. 
Because of the Marine Chronometer 


(and other Hamilton war timepieces ) 





the post-war Hamilton watches for) 
civilians will be superior to anything 
we have ever before produced. Hamilton 


Watch Company, Lancaster, Penna 


Hamilton 


MAKERS OF THE WATCH OF RAILROAD ACCURACY NOW MAKING ACCURATE WAR TIMEPIECES 
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NING FINDINGS 


FORGED METALS 
ARE NON-POROUS 








More Resistant to Tarnish 
and Will Not Crack in Sizing | 


& oe | 


JEWELERS 
RECOGNIZE 
MERITS 


* 2 | 


NEW YORK — Karlan & Bleicher, 
Inc. point out some interesting high- } 
lights about die-stamped rings. After | 
careful analysis of the outstanding } 
advantages of finding rings, jewelers 
will recognize their merits from the 
standpoint of profits and customer 
satisfaction. 

Six salient features are brought to 
the attention of the trade to prove 
their desirability as follows:—‘‘1— 
Die-stamped rings are made from 
rolled, drawn and drop forged stock. 
2—Stamped metal is more compact 
and more durable. 3—Finer Grain 
and non-porous. 4—Will not crack 
in sizing. 5—More resistant to tarnish. 
6—Security in Diamond Setting.” 

This information should be of great 
interest to Jewelers because they are 
primarily concerned about satisfying 
their customers and retaining their 
continued patronage. Since these facts 
prove the superiority of die-stamped 
rings, dealers will naturally find it 
advisable to sell them to their cus- 
tomers; and as they are lower in price 
it should be an added incentive and a 
genuine sales argument on the part 
of the seller. 
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THE LEADING RING FINDING MANUFACTURERS 


Karlan & Bleicher, Inc. 


CREATORS and DESIGNERS OF “PERFECT” RING FINDINGS 
co wanuracruneas ano wrousaess 188 WEST FOURTH STREET * NEW YORK CITY 
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ae pation 
King 


This copyrighted Display, Newspaper Mats, 
Display Cards, furnished gratis with all 


initial orders . . . . Immediate delivery 


Whether from a son, a brother, or a husband—or worn 
third finger left hand for a groom-to-be—an Aduration 
Ring will be treasured enduringly. There can be no 
finer symbol of affection. Ingenious in conception 
and masterly in workmanship these rings are avail- 
able in three designs** for the Army, Navy, Air Corps. 


*T.M. Reg. U.S. Pat. Off. ** Des. Pat. App. for + Rex No. 13280 


W Walter Lamp ( 
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IN 14 KARAT GOLD — AS 


NATIONALLY ADVERTISED 





AIR CORPS 


JUST OFF PRESS—BOOKLET FOR 
CALCULATING FINE SILVER—FREE! 


Pocket-sized booklet containing table for calculat- 
ing fine silver from 1 gr. to 100 oz. with the exact 
amount of extra silver cost for any given weight. 
Write today for your free copy. 


+Creators of the UNUSUAL—AS USUAL 
608 FIFTH AVENUE e NEW YORK 


SUBSCRIBE TODAY to maintain the Industry TOMORROW —JEWELRY INDUSTRY PUBLICITY BOARD 
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' War-time restrictions upon plating metals have created a situation 





where palladium becomes of great importance to the jewelry industry 
and the time and effort we have devoted to the subject of plating with 
palladium now enables us to offer an always dependable plating solution. 





Baker Palladium Plating Solution is stable and uniform in performance. 
It does not decompose during use. Both heavy and flash deposits can 
be made from the same solution. A flash plate, which requires no pol- 


ishing, takes from 15 to 60 seconds. 


If you are using some other solution, try some of ours for comparison. 


You can’t lose anything by such an experiment and you may find that 





your plating troubles have been solved. ° 


BAKER & CoO.. INC. | 


113 Astor Street, Newark, N. J. 
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‘ %& CHARLES KROEBER was born right in our home 
town of Meriden, Connecticut. 


As a boy, his family took him out to Castle Craig 
(pictured) in Hubbard Park for picnics. That was 
along about 1901. 

After the last war, Charlie went to work for 

| 1847 Rogers Bros., helping make America’s finest 
silverplate ... married ... and in due course took 
his son out to Castle Craig on picnics. 

So Castle Craig and Hubbard Park haven't 
changed much in the last 40-odd years for the 
Kroebers or for any of us. What’s changed in Meri- 
den is the lives of us all. The Kroebers’, for example. 

Charlie’s son is in the Coast Guard. And as for 
Charlie, himself, he’s making war weapons. 

You'd see the same thing all around here in 


The craftsmen whose peacetime job is making 


1847 ROCERS BROS. 


“America’s Finest Silverplate” 


now use their skills to hasten victory 














ur home town... 


The Kroeber Family and Castle Craig 



















Meriden. Every one of our men in the 1847 Rogers} 
Bros. plant—hundreds of women, too—are helping 
speed victory. We’re making more than 100 dif- 
ferent war products ... shells, rifle parts, incendiary 
bombs, surgical instruments, cartridge clips, mess 
kits, bomber parts—to mention only a few. 


The war has made some changes in your life, too, 
One change we need hardly mention is that you can 
get no more 1847 Rogers Bros. silverplate to sell. 
This story of the Kroeber family tells you why. 


No more 1847 Rogers Bros. will be made until 
the war is over. But to keep this famous name alive, 
we are publishing consumer advertising so that 
one day it will be an even greater profit-maker for 
you than it has been in the past. International 
Silver Company, Meriden, Connecticut. 
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Wioaderful New Things are 





Happening Behind these Doors 


Although reltha craftsmanship and precision equipment are 
presently devoted to the production of war implements, we 


are preparing for the post-war period. 


Even now, our engineering and designing staffs are at work 
developing new techniques, originating new conceptions, 
constantly adding to the collection of revolutionary new 


jewelry pieces that will emerge on “V”’ day. 


Some of these creations are ready now. Others are in proc- 
ess of development. All will bring new distinction to the 


quality tradition of the ®) trademark. 


BRUNER-RITTE R, Inc. 5 aes Bites: azo parte sete. 





BANDS — KEEP COMPANY WITH THE WORLD'S FINEST WATCHES 




















You've done your bit, 
now do your best. 
It’s time to buy 
MORE WAR BONDS : Poe Lf 365 Days a Year! 








What Do 
“NOTHING TO SELL”? 








What about the name on your door—your 
reputation? What about your Bulova fran- 
chise — and the good-will it brings? 

These are assets — more valuable than 
any merchandise! Can you afford to stop 
selling them? Can you afford to let customers forget you — and 
remember competitors? 

Bulova advertises, day in and day out, despite the limits vital war 
work puts on watch production. That advertising has two sales 
jobs: One — To maintain public preference for Bulova Watches 
and Bulova dealers ... Two — To build demand for Bulova Watches 
unprecedented in the jewelry business. 





You have a similar sales job to do week after week in your own 
community — the job of capitalizing on your Bulova franchise... 
holding good-will... building sales for tomorrow as well as today. 

Why not do that job in your newspaper, radio, and direct-mail 
advertising — now? 











ot Meure ~ 





. Over 200 
wn RK Radio Stations Broadcast 
FIETH AVENUE ° NEW YO > _—S«éBULOVA WATCH TIME 


Every Hour... Every Day 
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“Bristol Quality Enables 
You to Give Your Customers 
Better Value and at the 
Same Time Win and Hold 


Their Future Patronage.” 
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AAA, 


PRIS TOL 


SEAMLESS RING COMPANY 
71 NASSAU ST. © NEW YORK CITY 
Chicago: 29 East Madison Street 
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A MAN'S WORD 


hly Comment by Jacques Kreisler 


Cosmopolitan Cub—U.8.A. 


For man looketh on the outward appearance, 


but the Lord looketh on the heart. SAMUEL 16:7 


G' )TT MIT UNS was the enemy slogan 
in the last war. It was a blasphemy. 
But when I say that in this war the gods are 
with us, I know whereof I speak. For last 
week I visited an Army camp. I watched our 
soldiers at ease—at ease in body, at ease in 


spirit, at ease among their fellows 


Men with long skulls, short skulls—dark 
skinned and light; men thin, fat, tall, short; 
men with black hair, brown hair, rust-red, 
and blond; men with aquiline noses, turn-up 
noses, straight noses. Yet, theirs is a unity 
of thought, purpose, and integrity. One may 
inherit shape and size of bone, shade of skin 


—but Thought is added during growth. 


I have visited many social clubs. Never have 
I seen a more cosmopolitan group nor a 
finer camaraderie than exists among these 
men at camp. No barbaric barriers here— 
but, instead, a mutual understanding, a 
mutual respect. Warm, generous-hearted, 
brotherly men—these are indeed gods. Dei- 
fied through democracy, they look not on 


the outward appearance, but on the heart. 


There will be freedom from fear when 


these gods march across God's earth 


haguss Keishe 


and back to us 


JACQUES KREISLER MANUFACTURING CORPORATION, NORTH BERGEN, NEW JERSEY 


New York Showroom: 630 Fifth Avenue 
Manufacturers of Watch Bands, Watch Straps, Ladies’ and Men’s Accessory 
Jewelry Sold Through Retail Jewelers Only - NOW IN WAR PRODUCTION 


SUPPORT THE JEWELRY INDUSTRY PUBLICITY BOARD 
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This is the fourth in a series of advertisements by 
J. R. Wood & Sons, offered in tribute to another 
one of the fundamental American institutions. 
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“9 pledge allegiance to the flag 
of the United States of America 
ad to the Republic for which it 
stands, one Nation, ttuisihte, 
with liberty and justice for all.” 


Thankful for the liberty, 


grateful for the justice, which reign wher- 
ever Old Glory flies, let us insure their con- 
tinuance by making Flag Day, observed 
June 14th, a time when we re-pledge our 
allegiance to the Flag by deed as well as 
by word! 

Born in the midst of a struggle for Free- 
dom—carried into battle for the first time 
at the Battle of Brandywine in 1777, the 
red, white and blue once more today is 














leading our men as they march to war that 
freedom shall be preserved... 


Not all of us can battle with the enemy 
in the uniform of our country. But every 
one of us can help defeat the enemy by 
loaning our dollars! So buy War Bonds. 
Buy War Stamps. Buy all you can. Then 
buy more than you think you can! It’s one 
of the important ways in which you can 
show your allegiance—to the Flag—and 
to the United States for which it stands. 








CREATORS OF Coit -~camea RINGS 
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216 EAST 45th STREET, NEW YORK CITY, N. Y. 
Members of Gemological Institute of America » Our Diamond 
department maintains a Certified Gemologist for service to 
the trade - Support Your Jewelry Industry Publicity Board. 
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Bright Spot 
in the Wartime Picture 


DIAMOND RINGS 
of Masterpiece Quality 


Couples at the altar will say “I do” more than 1,000,000 
times in 1943 These million new brides are the bright 
spot on the nation’s horizon—as well as the promise of a 
bright future for alert jewelers . The kind of jewelers 
who are winning good will and prestige by offering Lovelight 
Diamond Rings—in sets and solitaires . . These exquisite 
rings are bringing new standards of quality and craftsman- 
ship to the popular-priced field See the new Lovelight 


designs for this important reason 





/ orters of Di onds ... Over 
A, EDWARD FISHER & C0., it po a of a, the hod 


580 FIFTH AVE <<: NEW YORK 
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FORSTNER CHAIN CORPORATION 


Plants and General Offices, Irvington, New Jersey 


New York Sales Office, 320 Fifth Avenue 








Composite View of the three Forstner Plants 
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WANT PEARLS? 


We can supply you with MARVELLA REPLICAS* in reasonable quantities 


These fine copies of true oriental pearls are the answer to dollar volume 
for which you have been searching. This summer the largest national advertising 
schedule we’ve ever run will begin appearing. All pages, bleed, duotone (two-color). These 
ads will feature Marvella top-price qualities exclusively ...at $15.00 and $25.00 a strand. Both of these 
top grades are being fair-traded. They will retail for the same price in all stores. We can 
supply our distributors with reasonable quantities of these Marvella Replicas to 


tie in with our new sales plan. Order now for August and later delivery. 


THE STRATEGY BACK OF THIS EXTRA EMPHASIS ON 
MARVELLA TOP QUALITY IS TWO-FOLD: 


First, Higher-priced pearls are now selling in much greater quantities, as 





women turn to quality items for lasting beauty. 





Second, Cultured pearls, when present stocks are gone. will be “out” for 
years to come. Marvella’s deep-lustred. perfectly matched Replicas are ideal 
to take over sales in the cultured price levels. (You know how Nylon swept 
the silk stocking field. Customers are prepared to accept another product of 


American manufacturing ingenuity in place of this other import product. 


By pushing Marvella Replicas now, you can take full advantage of 
the bigger dollar profit in each strand and can secure sales to replace the 
cultured pearls you can’t get. We have, in prevaration, some exquisite booklets and 
small counter cards for point-of-sale help on Marvella Replicas. We will be happy 
to supply them free upon request. Don’t forget these pearls are fair-traded... 


available through your wholesaler. 





MARVELLA REPLICAS OF INDIAN OCEAN MARVELLA REPLICAS OF PERSIAN GULF 
PEARLS, SILVERY CREME PEARLS, WARM ROSEE 

Single Strand .. . . $15.00 Retail Single Strand .. . . $25.00 Retail 

Double Strand . . . . $30.00 Retail Double Strand . . . . $50.00 Retail 

Triple Strand ... . $45.00 Retail Triple Strand ... . $75.00 Retail 





WARVELLA pes 


383 FIFTH AVENUE, N. Y. 


*Reg. U. S. Pat. Off. 
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Last February this Flag theme first appeared in this publication. Many people commented 
on its optimism . . . Today —4 months later—history has recorded the tremendous advances 
that these banners have made on the road to world liberation. 


The day of victory is closer. And with it a new cycle of civilization wherein watches will 
play a responsible role . . . For this new era, Defender Watches are now fully prepared. 


\ 


WATERPROOF and SHOCKPROOF, NON-MAGNETIC and AUTOMATIC they have the 
equipment to serve as Time-Defenders in the world to come. 


| if F iP Ni} lW>, 1, a eee ee SRN TN 


EDWARD L. STERN & CO. 610 Fifth Avenue, New York 
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The WYLER INCAFLEX is doubly protected 
against shock—by the flexible balance wheel 
and the patented limitation ring which acts 
as a shock absorber. The INCAFLEX is truly 
a SHOCK PROOF watch. 


Wyler Watches Are Sold and Serviced in 52 Countries 


WYLER WATCH AGENCY + 630 FIFTH AVENUE + NEW YORK, N. Y. 
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Todays Rare Jewels of Yushion— 


Jomonows Preciows Hetrlooms 








Upper right—I06-Ring set with 8 


The flawless beauty of Imperial Cultured Pearls aa hain le 
mounted in earrings and rings of 14K. gold with Lower left—43-Ring set with 12 genu- 
ine rubies $300 

genuine rubies, genuine sapphires and genuine Lower right—233-Single wing ear- 
rings available with 6 genuine ru- 

emeralds bies, genuine sapphires or genuine 
emeralds $75 

. ° ° Upper left—333-Double wing ear- 

Orders will be filled as received as our supply rings available with 12 genuine ru- 
, mci 2 . bies, genuine sapphires or genu- 

and production is limited. Write, wire or phone ine emeralds $100 


your order immediately. ALL PRICES KEYSTONE 


IMPERIAL PEARL SYNDICATE 


607 Fifth Ave., New York City 
210 Post St. 


San Francisco 


5 North Wabash St. 
Chicago, Ill. © 
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the fellows and the girls you worked with, and the folks all o 
_ these blessed United States know it is “a war for keeps.” 


: We know it is a matter of life and death. Just that. 


\ We know, too, that whatever our r leaders i in this fi ight for | 
ef us we esate do ye and with fl measure. | 
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(3 (0) limes a year 


watch bracelets are 
put on and taken off- 

















HEN you consider that a watch bracelet , 
is a fine piece of mechanism, itis evident 


that this twice-a-day strain on it means that © 
~ nobody can logically expect a bracelet to last ~ 
| more than a limited period of time, regardless © 
| of the price paid. 7 
: To keep customers satisfied with their pur- — 
| chases, it is vitally necessary to do two things: 
| (1) Explain to them fully the correct methods of 
- taking off and putting on and give them any ~ 
additional pointers on bracelet care. (2)Frankly ~ 
tell them that no bracelet will last forever and 
show them why. Also inform them regarding 
the present situation concerning the nonavail- 
ability of the best alloys, but do not neglect to - 
mention that the present alloyscan be expected - 
to give reasonably long wear. " 
jill This brings up the matter of repairs. Ob- 
0) 21 22/23 [24 _. viously you cannot expect the quick service 
127/28129/30) | prewar days, due to labor and material short- 
_ age. Yet. considering these handicaps, our — 
repair service is functioning satisfactorily at ‘ 
this slower gait, and itis meeting all reasonable ~ 
demands. You will expedite matters by sending 
repairs direct to us, rather than through your ~ 
| wholesaler. An illustrated folder, entitled “How 
- to Lengthen the Life of your Watch Bracelet.” is 
available to you in reasonable quantities on 
request. 


GEMEX COMPANY 
1200 Commerce Ave.. Union, N. J. 
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Keep on 66 
Buying ! 
War Bonds 









haf lost 
Y PANZERS 


ES, when General Willi- 
bald Borowietz  surren- 
dered in Tunisia, the news- 
papers reported that he wept and 
said, “I have lost my Panzers!” 


The Tunisian Victory brings the 
time nearer when General Willi- 
bald’s boss and the mobsmen who 
surround him will lose their 
shirts as well as their ‘“‘Panzers”’. 


That will mean, in the months to 
come, more and harder blows to 
be struck by our side—a thing 
which will call for more civilian 
sacrifice, not less; more hard 
work to keep our economic fab- 
ric intact, not /ess. 


At last our feet seem to be turn- 
ing the corner onto the Victory 
Highway ... but that is a long 
highway and the hardest of all to 
travel. “The toughest going is 
between the twenty yard line and 
the touchdown.” 


We'll try to sweat it through 
with you. Let them lose their 
Panzers. We may have to give 
our shirts, but they aren’t going 
to rip ‘em off us!!! 


LESTAGE Mec. Co. 


NORTH ATTLEBORO 
MASSACHUSETTS 
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things you would like to merchandise, he is neverthe- 
less doing all he can to find new items for you. These 


he selects with caution, for he does not want to tempt 


Not many rib roasts today... but how we appreciate 


he few we get! 


Jewelry, too, is both scarce and rationed — and 
vour merchandise hunger with gimcracks which would 


here are two reasons why we can supply only a small 

ortion of your needs. First is the fact that our cheapen your business. 

lant and facilities are engaged in vital war produc In sharing fairly with you the things he has, your 

ion. And, of course, the War Production Board, wholesaler is doing a grand job. Thank him for NOT 
_ ee way N 99. limi 5()< _ ere . 

nder Amended Order No. 199, limits us to 50% of offering you cheap “war babies” which are sure to 

become peacetime problem children. Until Victory, 


ur last year’s silver supply. 
don’t buy junk. Buy War Bonds. 


While your wholesaler cannot sell you many of th 


>) ight 1943 4 
JACOBY-BENDER, INC. i mm, «6161 Sixth Ave., New York, N. Y. 
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Normally at this time of year, you're thinking about your Fall stocks — 
maybe by June you've had much of your merchandise bought. 


But, 1943 isn't a normal year. Everything is scarce because manufac- 
turers, like ourselves, just can't make enough jewelry to meet the increased 
demands. Vital metals are helping lay the Axis low, and skilled help is 
rightfully engaged in making the tools of war. 


Much of our productive capacity is devoted to the war effort, and we're 
making as much war goods as our facilities will permit. But there is still 
some hand labor left to fashion fine jewelry for the retail counters of 
America. We're making as much as we can, but your wholesaler won't 
have as much as he can use. What he does’get from us, however, has 
not, and will not, be lessened in quality. 





<> 


Your wholesaler can make immediate deliveries of SENTRY 
GUARD — the sensational new fabric watch strap with the 
exclusive Safety Loop. SENTRY GUARD is now available in 
three popular colors — White, Navy, and Olive Drab. Order 
your summer stocks TODAY, and ask for FREE newspaper 
advertising mats, too! 


LOUIS STERN COMPANY 


Wud, ’ j me er ace” 
NEW YORK * CHICAGO * PHILADELPHIA * PROVIDENCE P R z : 
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REPUTATION 


a 





N a broad sense, reputation is the 
Q ) estimation in which one is held. It’s 
= either good or bad. The only tests 


are time and experience. 


Big things are built on the strength of good 
reputation. And would-be big things suffer 














because of the lack of it. 


Nothing gets very far in this world on a it. We've seen other wars come and go. 
dubious or so-so reputation. At least not for This one, too, will pass. 
long. You can attract flies with something 

that looks like honey. But sooner or later And when it does, we aim to continue to be 
even flies get wise. fully worthy of the respect and confidence 


our customers have always shown us. 
Here at Croton we’re frankly jealous of our 


reputation. Nothing — not even wartime Now—-as always—Croton watches are good 


opportunities—can tempt us to jeopardize watches, honestly and fairly priced. 


WATCHES 


ates 


| <r 
FOR ALL TIME i SINCE 1878 


CROTON WATCH COMPANY e 48 WEST 48th ST. @e NEW YORK CITY 

















ATTA AAT ATMA ATAU O EAU EEDEUEURUUONOOOUONOUUOUAOONOOODEOUEOUNOUAOUENOOUONNNUUICTE 








BU 





IMM MMMM MMMM nM nnn nM MM MMM Nn 








FOR JUNE, 1943 


iy) 
caw) 

















REPAIR SERVICE 


ou Watch Bracelets cs 


DRAGGING ANCHOR 


O :% 


FIHERE exists today a serious shortage of mate- 
rials used in the manufacture and repair of 
watch bracelets. The situation is made even more 
difficult due to* the non-availability of suitable 
skilled labor. In addition to this, the plants of prac- 
tically all jewelry manufacturers are engaged 
largely in the production of precise parts for war- 
time use. 


This means that delay on repair work is inevi- 
table. There are no indications that relief is in 
sight, but it is probable that this condition will 
exist “for the duration”. Also, of necessity, ex- 
changes of old bands for new cannot be made. We 
assure you, however, that all labor and material 
available for watch band repairs is being used to 
the best advantage. : 


Watekh Attachment 
Research Committee 


PROVIDENCE, R. I. 





WHEN SELLING A 
WATCH BAND 


1. Take time to advise your custom- 
ers regarding correct treatment for 
maximum service. 

2. Explain that the length of life of 
watch bands is limited. This varies 
with circumstances of usage, such as 
the wearer's occupation, the climatic 
conditions, the amount of acid in the 
wearer's system, etc. 

This will be of great help in fore- 
stalling unreasonable expectations 
and unwarranted demands for re- 
placement. 


WHEN A BAND 

NEEDS REPAIRS 
1. Send band direct to the factory 
(not to the wholesaler). This saves 
time. 
2. Notify your customers that there 
may be delay, due to shortage of 
men and materials. 
3. Do not send in bands which are 
obviously beyond repair, 
4. Do not, under any circumstances, 
advise customers to send their bands 
direct to the factory. You can handle 
it much better. 
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THE ORDER OF THE DAY 


is FORWARD 


America is on the march . . . forward to Victory on battle 
b fronts around the world. And with our fighting men... on 
land and sea and in the air .. . goes the I. D. Waterproof Watch Case 
... as stalwart as the men who wear it... their faithful companion 
in every action. On the home front, too, I. D. marches to Victory. A 
large proportion of our manufacturing facilities is now devoted to 
producing delicately balanced precision-parts for America’s invin- 


cible war machine. 


I. D. WATCH CASE COMPANY 


BUY WAR BONDS AND STAMPS FACTORY AND OFFICE: 121 VARICK STREET, NEW YORK CITY 











Beyond any comfort or conven- 
ience, they want to be free, to hold 
and express opinions, to work and : 
to enjoy their neighbors without fear. 


They are glad to go without many things - 


They are glad to wait patiently for those 


things still to be had - 


So, if delivery of your merchandise is de- 
layed, and some items are not now avail- 
able — if repair service is slow and brace- 


KESTENMAN BROS. MFG. CO. 


Fuemevepence,. &. t. 


130 Cee eey $T. 


Lt ee a -  O ® PEERLESS 





_ chines and materials are serving the good 


We are doing our very best to serve you. 
Be patient with us, and with your whole 
saler- who can only supply you to the 
extent that the manufacturer supplies 
him. Your customers will understand and 


co-operate. 


KESTENMADE 


vu 





SENTINEL 
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gives you the 





most dramatic 
wartime jobbers’, 
booklet publish 
to date! 





| ould you like to know... 


e@ When the Merchandise Armistice might e What the SONORA jobber and merchan- 
occur? dising policy will be from here on in? 

e@ What products are likely to be available first? - . : , ' 
P ’ [hese are but a few of the subjects you will 
e What trends may open the gate to you for read about in this timely booklet—AND IT’S 
FREE TO JOBBERS FOR THE ASKING! To 


e@ What forces are at work that may put you in get your free copy, use the coupon on the 


the greatest sellers’ market in history? 


the appliance business before the war ends? next page. Mail it TODAY! Edition limited. 





| ; THE QUESTION OF THE HOUR... 
| 
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his is no time to make loose predic- 

tions. Certainly it is no time for wishful thinking. 
On the other hand, neither is it a time to ignore 
plainly visible trends. We make no pretense of 
predicting exactly when our factory will again be 
delivering merchandise to you instead of toUncle 
Sam. But—straws in the wind are now pointing 


SONORA IS READY 


Everything is in readiness here at SONORA head- 


quarters—all plans are made to re-convert to peace- 
time manufacture and to start deliveries within a 
matter of weeks after we get the go-ahead from the 
Government. This preparedness is insurance that 
SONORA jobbers will be among the first—if not 





to a Merchandise Armistice before the war ends. 

Should these trends be borne out, then you can 
expect delivery, in some degree, of other package 
appliances as well as SONORA radies during this 
period of gradual re-conversion, while millions 
of people still will be engaged in war production 
at peak war wages. 


the first—to cash in on a rich profit opportunity. 

In such a market, common senée tells us that 
the demand for radios will exceed anything in 
history; that jobbers operating under the proven 
SONORA plan will be ready to take full advan- 
tage of this coming sales surge. 


NATIONAL ADVERTISING SCHEDULE 


The best proof of our faith that this is true is our 
commitment to maintain the home front for our 
jobbers and their dealers with a great 1943 
national advertising campaign that will reach 
millions of magazine readers from coast to coast. 

This campaign has been carefully planned with 
special regard for the intensive cultivation of 
territories to be covered by SONORA jobbers. 


Its prime purpose is to pave the way for a wider 
distribution and easier, more profitable sales for 
SONORA jobbers and retailers when our merchan- 
dise is again available. It is our way of expressing 
a sincere desire to keep on deserving your friend- 
ship and cooperation. 

SONORA RADIO & TELEVISION CORP. 
325 North Hoyne Avenue, Chicago, Illinois 
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SONORA RADIO & 
TELEVISION CORP. 
325 North Hoyne Avenue, Chicago, Ill. 






Send along our free copy of "Radios to Sell— When? How?" 





My Nome and Title__ 


Firm Name ee a 
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City = 
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*Registered Trademark U.S. Patent Office 
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“COMPLETELY DEPENDABLE” 
Zand 17 Sewels 


= 


aS » —— 
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RIVAL 
1/20 12K Gold Filled 


RADIANT 5 simulated rubies 


1/20 12K Gold Filled 


5 simulated rubies 


ee), felelay4 
1/20 12K Gold Filled 





Wee  S?ARLIGHT ROCKET 
1/20 12K Gold Filled 1/20 12K Gold Filled 








FIVE FEMININE FAVORITES FROM A LARGE 
LINE OF FOB AND WRIST WATCHES 


Sec Your Jobber Today 


"BEAUTY _ G ACCURACY 


WATCH “ COMPANY 
'15 MAIDEN LANE NEW YORK, N. Y. 


jFA CTS. AND IMPORTERS 
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THEY Give THEIR LIVES... YOU Lend doll) ae tel. ia 





LET'S KEEP THEM ON THE RUN! 


Uncle Sam asks you, asks us, asks all to lend our fighting dollars to 
back up his fighting forces. That's okay with us—we know it's okay with 
you... we won't let them down... so let's dig down— NOW— and in 


a big way... . Restrictions, curtailed supplies, dwindling man-power 





—result, less ‘Plainville’ jewelry. Can't be helped . . . However, while 
there will be a reduction in merchandise, we make a pledge there will 


be no reduction in Quality. Same high standards in Workmanship 





and Quality as maintained since 1872. 


PLAINVILLE +> MASSACHUSETTS 
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NO OTHER FABRIC WATCH STRAP 
HAS $O many 
WORTHWHILE ‘FEATURES! 









~ 


%@ Made of finest Zelan=% 
processed, water - repel- 
lent, pre-shrunk, longer- 
lasting fabrics. 


Comes in several khaki 
INSERT shades—same as used in 

PUSH-PIN 4 army field jackets. 

AND ATTACH 3 









Equipped with famous 
SO-LITE plastic buckles. 






Tomorrow's advancement in fabric watch straps are here 
today—and now! We point to our famous ‘‘ALL-IN-ONE" 
—the most popular military (and civilian) watch strap on 

SLIP_ END the market today—second to none for quality cloth and 
THROUGH 


ore car workmanship, tops for styling, design and value. Build sales 


and profits—with ‘‘ALL-IN-ONE!"’ 


HOLDS WATCH 
IN PLACE 





CONSULT YOUR WHOLESALER LASKO STRAP COMPANY + 26 Exchange Place - Jersey City, N. J. 
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Jewelry manufacturers design their various 





pieces of merchandise to make them “the most 
for the money” in beauty, wear and intrinsic value. 

One of the important points to be determined 
in the design of jewelry is the karat of the gold 
and the amount of this karat gold to be used. And 
it is here that Gold Filled and Rolled Gold Plate, 
alone among all plated jewelry, enables the man- 
ufacturer to predetermine both of these important 
specifications for his merchandise and then give 
it such identifying marks as 1/10 12K G. F., 
1/40 10K R. G. P. ete. For, the method used 





40 





pRovViDENe 





in the manufacture of Gold Filled and Rolled Gold 
Plate permits close laboratory control of these 
two important factors .. . quality and quantity. 

It is this control of quality and quantity, plus 
the “rolled under pressure” method of manufac- 
turing Gold Filled and Rolled Gold Plate that 
combine to give this unique material longer wear- 
ing qualities. 

Feature Gold Filled and Rolled Gold Plate 
Jewelry prominently in your store for immediate 
sales today and to help build a better business 
tomorrow ... when the war is over. 


“gold rate MS 


E. R. |. 
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For 60 years.... 


ever since 1883 this 


blue and white emblem has been a potent 
warning to crooks to stay away from stores where 
it is displayed. Thieves, by their own admission, 
fight shy of stores that are members of the 
Alliance because they know that a robbery there 
means unrelenting, nation-wide pursuit, a high per- 


centage of arrests, convictions and recoveries. 


Statistics show that members’ stores are mo- 
lested much less, in proportion to their number 
than are non-members. This despite the fact that 
the membership includes most of the larger stores 
where the thief would find a richer haul if suc- 


cessful. 


One of the reasons for the effectiveness of the 
protection offered by the JEWELERS’ SECURITY 
ALLIANCE is the fact that it is nation-wide in 
scope—dguided and administered by men actively 
engaged in the jewelry business—your neighbors 
and friends—drawn from every section of the 
country—men who are thoroughly familiar with 
its operations and its problems, both local and 


national. 


Every jeweler should have this protection. The 
cost is small—the benefits are great. A line on 


your letterhead will bring complete information. 





MemBe®e Ae Sewelers’ 


Sieur W-VLLE a4 


FOR PROTECTION AGAINST 


GS) ay SNEAK THEFT HOLDUP 


PINKERTONS NAT DETECTIVE AGENCY 
DETECTIVE AGENTS FOR THE ALLIANCE 





EXECUTIVE COMMITTEE, 
1943 


WALTER EITELBACH, President 
Walter Eitelbach & Co 
VICTOR A. LAMBERT, Vice-President 
Lambert Bros. 
ALEXANDER H. ARNSTEIN, Treasurer 
Arnstein Bros. & Co. 

BERT YOUNG, Secretary 
Jules Franklin 
WILLIAM ELDER MARCUS 
OTTO D. WORMSER 
HENRY |. JACOBSON 
Jacobson Bros. 

WILLIAM B. OGUSH 
Katz & Ogush 
DANIEL PRICE 
Wm. S. Hedges & Co 
W. WALTERS SCHWAB 
J. R. Wood & Sons, Inc. 
NATHAN J. STERN 
Stern Bros. & Co 


ADVISORY BOARD 


R. H. Bromberg, Bromberg & Co., Bir 

gham, Ala. « Harry Rosenzweig, | 
Rosenzweig & Sons, Phoenix, Arizona 
Arthur P. Care, E. W. Reynolds Co., Inc., 


Los Angeles, Cal. « Joseph Jessop, x 
Jessop & Sons, Inc., San Diego, Ca 
sun Granat, Granat Bros., Inc., San 

isco, Cal. « James A. McElroy, M. 


Hatin ns & Co., San Francisco, Ca 
Cyrus Gates Allen, Bohm-Allen Jewelry 
Co., Denver, Colo. « Cheries J. Michaels, 
Michaels, Inc., Hartford, Conn. « H. A. 
Maier, Jr., Maier Fi Berkele, Atlanta 
G - Frank Milhening, J. Milhening, Inc., 
Chicago, Ill. « Ralph Plumb, Plumb 
Jewelry Store, Des Moines, lowa « Milton 
Adler, Coleman E. Adler & Sons, Inc., 
New Orleans, La. « Alfred Krower, Leon- 
ard Krower & Sons, New Orleans, La 
Leon Engel, J. Eng el & Co. Balt more 
Md. « Harold |. Alberts, |. Alberts’ Sons, 
Inc., Boston, Mass. « Louis A. Gautherat, 
E. H. Pudrith Co., Detroit, Michigan e J 
D. gy ro J. B. Hudson Co., Minn 
apolis i - E. A. Kirchner, "wheuhnoe 
& ka "Mir neapolis, Minn. « Herbert 
H. Kiger, C. A. Kiger Co., Kansas City 
Mo. . Ed F. Herschede, Frank Herschede 
Co., Cincinnat Oe Senjomin Katz, 
The Gruen Watch =. Cincinnati, Ohi 
Bruce McCague, Cowell & Hubbard 
Co., Cleveland, Ohio Paul Felden- 
heimer, Paul Feldenheimer, Inc., Portiand 
Oregon «+ Jacob Davis, Barnett Davis, 
Pittsburgh, Pa. e William 6G. Thurber, 
Tilden-Thurber Corp., Providence. R 
Wm. T. Denn, Hubbard Denn Company, 
Salt Lake City, Utah « Harry F. Arold, 
Hardy's, Inc., Seattle, Wash. 


YOU ARE NOT REALLY A PART OF THE JEWELRY INDUSTRY IF YOU 
DO NOT BELONG TO THE JEWELERS’ SECURITY ALLIANCE 
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Once a Rensie Jeweler ~ Always a Rensie Friend 
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That we've won customers and made friends 
is best attested by the overwhelming demand 
for RENSIE watches. Unfortunately wartime 
restrictions prevent our gratifying that de- 
mand completely. Yet, the time will certainly 
come when RENSIE jewelers will get all the 
RENSIE watches they want and need. 


——ams SINCE 1908 -coom——~— 


PAUL V. EISNER « CO. 


Importers of Watches 
580 FIFTH AVENUE + NEW YORK CITY 
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PALLADIUM 


In the hands of the master craftsman, Palladium... 
metal of legendary beauty .. . is a perfect medium for his 
creative art. 


This noble member of the platinum family is a 
soft, lustrous white. It brings out the full color and 
radiance of gems... contrasts beautifully with gold in 
two-tone jewelry. 


Lighter in weight than platinum, Palladium has 75 
more bulk to the ounce. Palladium is resistant to tarnish. 
Beads are easilv raised; once set, they hold gems securely. 


Malleable and ductile, Palladium can be worked with 
ease. No special tools are required , . . gold-working 
tools are satisfactory for use on Palladium. Designs are 
clean-cut and smooth-edged. This precious metal can 


also be cast. 









Get bette) acquainted with Palladium today! 






prim | 
(otsely 
PLATINUM METALS DIVISION 

‘THE INTERNATIONAL NICKEL COMPANY, INC. 


67 Wall Street, New York, N. Y. 


Write for new booklet 
giving further information 
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THE WAR EFFORT 
WE’RE FOR IT! 


As manufacturers of karat-gold jewelry, W?PB's Gold and 
Palladium Limitation Order L-45 affects us no less than 


it does you. Yet, we can only guess what WPB intended when the order was written. 


It is obvious that L-45 was intended to aid our war effort, and if it accomplishes that 


purpose, in any degree, we're for it 100%, no matter how seriously it affects us. 


Let us explain that as this ad is being finished, L-45 has not been clarified sufficiently to 
make its full effects known. We know, however, that it will affect our production for 
the balance of this year, but our policy today remains as it was laid down December 


1941: ~as much as we can for war production first; everything else secondary. 


J. J. WHITE Manulacturing Company, Providence, R. 1... and New York - Chicago 








Let our trade-mark 





be your guide ate 

















Through the wholesaler 
since 1896 


FOR JUNE, 1943 



























Urgently leeded 


RAP GOLD: SILV 


forwarproduction 
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HIGHEST PRICES ASSURED! 


Re Increased war production of precious metal alloys for dental and industrial appli- 
cations makes it imperative for us to obtain a larger volume of scrap gold, silver, 
t platinum and palladium...We urge you to ship us at once precious metal scrap 
} of all descriptions: filled cases, sweeps, polishings, spectacles, rings, chains, 









bracelets and dental bridgework...Accurate assay plus Williams efficient and 
\ exclusive “Dyna-flo” method of refining guarantees you full dollar value for all 





precious metal content contained in your scrap shipment. Prompt payment... If 
you require conversion of scrap into pure metals for re-fabrication, our refining 
process offers prompt and low-cost service. Full details on request. 


WILLIAMS GOLD REFINING COMPANY, INC. 
Fort Erie N., Ontario 2978 Main Street, Buffalo, N. Y. Havana, Cuba 


WILLIAMS... wate 


specialists in precious metal de 














al alloys 


FOUNDED IN 1912 
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Here are a few of a new series of Ster- 
ling Silver Animal Pins offered by Jor- 
dan for the first time. Cleverly designed 

~ and highly modulated to capture the f 
rich beauty of experis hand-made e 
pins. $18. dozen. de F 


To be nationally odvartiond i in leadi 


fashion magazines. 








Ras are tag is your 
customer’s guarantee of quality 
and value... your guarantee of 


continued sales and profits! 


CO M’P AW Y 


303 FIFTH AVE., NEW YORK, N. Y. © 87 WEYBOSSET ST., PROVIDENCE, R. |. ¢ 707 SOUTH HILL ST., LOS ANGELES, CAL. 
FORMERLY KAYE JORDAN COMPANY 
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Here. Unele Sam. 
is our Plant... 


One of our plants, heretofore engaged in turning 
out Palm Products, is now concentrating on the 
production of essential precision parts for use by the 


military forces of the United States .. . 





We are gratified that our technicians and craftsmen, | 
with their experience in creating fine jewelry pieces 
are so well qualified to meet the exacting govern- 


ment specifications. 


All “PALM” Products are sold through LEADING WHOLESALERS from Coast to Coast 


ROOTED IN QUALITY... GROWING THROUGH SERVICE 


RICHARD POLUMBAUM COMPANY 
Offices: 630 Fifth Ave., Factory: 22 West 48th St., New York 
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What G. E. is doing to 


broaden your post-war market for radio-phonograph combinations 


There is a vast untapped market of potential owners of 
radio-phonograph combinations. To these prospects, many 
of them your own customers, General Electric is directing 
a long-range, colorful advertising campaign to develop 
an appreciation of the educational and entertainment 
advantages that a combination will bring to them after 
the war. 

New cabinets have been designed for widespread con- 
sumer appeal . . . simplified controls, innovations in 
component parts, finer sound reproduction. All console 
models will include improved FM. 


General Electric radio-phonograph combinations will be 
modest in price, outstanding in value. Coupled with 
General Electric’s aggressive advertising program, it will 
offer a real opportunity for increasing your unit of sale. 

Today, General Electric is building electronic equipment 
for war. Radio for communication and Radar for detecting 


enemy planes and ships are pouring out of G-E factories 
to America’s fighting men all over the world. 

Wartime research has brought to light improved mate- 
rials, new circuits, and new manufacturing methods that 
will insure you and your customers unsurpassed quality 
and skill of workmanship in the General Electric radio 
products that you will sell after 
the war... . Electronics Depart- 
ment, General Electric Company, 

Schenectady, New York. 


The advertisement to the right appears in: 
Collier's ae ee ca May 22, 1943 
The Saturday Evening Post. May 29, 1943 
Fortune bk ee) ce. Se June, 1943 
Country Gentleman .. . . June, 1943 
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AMES of fighting Americans—the news is full of 





Chennault... Good American names—because they’re the 


them. Rito, Sullivan, Joseph, Erickson, Feldman, 


names of good Americans. 


Goode, Lizotte, Stein, Palinkas, Janowski... Superior 


races? You bet! Every race is superior under Democracy. 


darn busy working, fighting, living, and dying for it. 
These men don’t bask in the glory of their dead ancestors. 
They have earned a glory of their own. They know that 


Democracy brought them together and made them one. 


Foreign sounding names? Then your ear isn’t tuned to 


American Democracy. For among the fathers and god- 








fathers of our Democracy were Schuyler, von Steuben, 
Democracy provides the rich soil for growth, the warm- Lafayette, Kosciusko, Generel John Sullivan, Haym Solo- 
ing sunshine of opportunity, the clean breath of freedom. mon... No truer heirs have they than Rito, Sullivan, 
The sky's the limit for Democracy’s sons! Joseph, Erickson, Feldman, Chennault... Goode, Lizotte, 


These men don’t speechify about Democracy. They’re too Stein, Palinkas, Janowski. 


One of a series of editorials published in the interest of the War Effort. Back up our heroes! Buy more Bonds ! 






Arrow is proud that its facilities have been enlisted 
by the Army and the Navy to make many of the boxes 
which hold the medals for heroes of democracy. 







BOXES AND DISPLAYS 


ARROW MANUFACTURING COMPANY, INC., 15th and Hudson Streets, Hoboken, N. J. 
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d The soldier's bride is a 
Christmas bride—a _ dia- 
mond ring, cultured pearls 
and “his wings,” are her 
jewels. Note the ring and 
identification tae bracelet 
worn by the soldier. Re- 
leased by Jewelry In- 
dustry Publicity Board, 
Nov. 1942. 
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THE JEWELRY INDUSTRY PUBLICITY BOARD PUBLICIZES AND 
PROMOTES WEDDING AND ENGAGEMENT RINGS EVERYDAY IN THE YEAR 


This fleeting, tender moment caught by our photographer is a statement 
of fact, not a sales talk. There are more brides in the U.S.A. this year than 
ever before in our history. The highlights are the increase in percentage of 
double ring ceremonies and the renewed interest in matching engagement 


and wedding rings. 


GOODMAN & COMPANY 


~Makers of Quality Jew lry Since 1905 
42 W. WASHINGTON ST., INDIANAPOLIS, IND. 
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SUPPORT THE JEWELRY INDUSTRY PUBLICITY BOARD NOW 








5 consumer Aashion Shows IN 7 YEAR 


(Condue ted by une Adeuitlton Khodes) 
catured GOLD JEWELRY .. . 
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mix” fashion 
adore—equally 
ning wear. 


Board. 


Highlights of _ = were: 


The famous Velvet, Champagne and Diamond Balls. 

Five shows given for the New York Junior League. 

11,500 women attended each of the two great St. Paul Women’s Institute Fashion 
shows conducted by June Hamilton Rhodes—Jewelry featured—September 
20. 1939 and September 24, 1941. 

National Fur Show—Waldorf Astoria—1935—Featured Jewels. 

Merchants’ Retail Fashion Show—Loew’s Midland Theatre, Kansas City, Mo.— 
3.000 women present two performances—1940—-Jewelry featured. 

Federation of Women’s Clubs and Cleveland Fashion Institute presented a 
Fashion Show and Clinic in Public Auditorium—3,500 women attended— 
February 28, 1940—Conducted by June Hamilton Rhodes—Jewelry featured. 

Preview of House of Jewels held on Starlight Roof of Waldorf Astoria—April 
27, 1939. 

Chicago Fur Show presented Jewelry with Furs—May 9, 1941. 


LESTER &€ COMPANY 


Makers of ie ewelry 
NEWARK NEW JERSEY 
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Two tone gold 
semble which can be worn 
separately in the 


Jewlery Industry 


daytime en- 


“match and 
college girls 


for eve- 
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|Zhe Fine Itahan Hand of the 
Jewelry Industry Publicity Board 


Seen behind the fashion for large colored gemstone rings, this fashion 
has been very profitable for both the dealer and the retail jeweler. 


These rings are worn morning, noon and night—round the clock. Many 
women possess several and wear them as color accents with dark basic dresses, 


or to complete a color harmony. 


Accent on color has also been profitable to merchandisers of women’s 
wearing apparel and will be continued into Postwar period when there are 
no fabric, dyes nor manpower shortages. 























Aquamarine, precious topaz. ceylon sapphire, amethyst, topaz quartz and moon- 


stone are among the most popular of the large rings—highlighted by diamonds, 


rubies, emeralds and true sapphires, they assumed and added quality and elegance. 


This photograph was distributed to newspapers, syndicates and trade papers by 
Jewelry Industry Publicity Board. We pride ourselves on the quality and fashion 
rightness of our publicity photographs. 
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| Wm. V. SCHMIDT CO., INC. 


Gems of the World 
30 ROCKEFELLER PLAZA NEW YORK CITY 
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Watcuwords Behind the Lines 


Jewelry Industry Publicity Board publicizes the war contribution 





made by the Jewelry Industry as a whole and Watches in particular. 








Unfatling as the snow capped Alps that guard the tiny country of S witzer- 
land, is the arrival of Swiss watches to help us time the days to victory— 
Released by the Jewelry Industry Publicity Bond. 


THE beauty and superb performance of Swiss Watches are not news 
to the Jewelry trade, but the consumer still, "has to be told." 


RT THE JEWELRY INDUSTRY PUBLICITY BOARD NOW 






The Jewelry Industry Publicity Board has allocated a portion of funds 
and space to tell the consumer the fascinating story of Swiss Watches 





—and how they are made. 


Today, with domestic watch production almost 100°, involved in the H 

manufacturing of war materials and parts, limited numbers of Swiss 

Watches are still available for the consumer. ha 

They hold the line for Postwar days. » 

SeEI» The Swiss Watch's record for precision and service will also be recog- 7 
M eveucin | nized and long remembered by the men who have worn them through , 


* B8O0ARD 
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iy the vicissitude and trials of actual combat. | 
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DISTRIBUTORS OF MIDO AND EMPIRE WATCHES 


THE JEWELERS’ CIRCULAR-KEYSTONE Fx 





THE JEWELRY INDUSTRY PUBLICITY BOARD 


sponsored the return 7o Fashion 


of Zewels for the Young Girl 
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Hore KILMER, a New York debutante, is shown in 
her first party gown. Her simple jewelry is in 
good taste. The diamond wrist watch for evenings 
has become a favorite debutante present, and gradua- 
tion and birthday anniversaries have been stressed 
by the Jewelry Industry Publicity Board as occasions 
for such a gift. 





The Jewelry Industry Publicity Board has consist- 
ntly promoted rings and watches for the teen-age 
irl. 








LOUIS AISENSTEIN & BROS.” ROCKEFELER ceNTeR ev OR 


Kgs 7 630 FIFTH AVENUE 
DISTRIBUTORS OF ELGIN WATCHES 
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“SUPPORT THE JEWELRY INDUSTRY PUBLICITY BOARD NOW 





Inspired and Promoted by. . . 


THE JEWELRY INDUSTRY PUBLICITY BOARD 
The Vogue for Colored Gem Stones Sweeps the Country 


The vogue for precious colored gem stones created by the efforts of The 
Jewelry Industry Publicity Board has been supplemented by the success of 
imitation and synthetic stones. The photograph below is an excellent example 
of the good design, fine workmanship and costume appeal of imitation and 
synthetic gem stones. Released to newspaper syndicates by The Jewelry 


Industry Publicity Board. 


Thousands of women, young and old, have satisfied their desire for decorative 


jewelry by wearing this type of colored gem stones. 
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INC 


2 West 46th STREET 
NEW YORK CITY 
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WATCHES AT WAR.... 


The Army, the Navy, the Air Force, the Marines and ships of all types move by 
expert timing. 


The Jewelry industry has furnished the clocks and watches that make precision 
movements possible. Without them, modern warfare could not be carried on. 


There are practically no new American-made watches available for civilians, for 
air raid wardens, for doctors or nurses, ambulance drivers and transportation 
employees. The American Watch industry has been converted almost 100% 
to war production. 


This is a story the Jewelry Industry Publicity Board broadcasts, promotes and 
repeats—"Watches are not a luxury; they are a necessity.” 





In tropical seas or the icebound shores of Newfoundland and Iceland, on the 

desert, in the mountain passes, and in the air over all, wherever the soldier, 

sailor, marine or air man goes, he goes on time, his movements are scheduled. 

and his activities are expertly timed. 

The Jewelry industry is responsible for the clocks, watches, barometers. 1 
chronometers, and other precision instruments that have to do with naviga- 

tion on land and sea. 





The Jewelry Industry Publicity Board has promoted ceaselessly Peace- 
time watches, both functional and decorative. In War-time. we are 
telling the story of service and dependability, and necessity, and of 
our industry’s contribution to national defense. 









Subseribe today—to maintain the industry tomorrow. 


THE BALL 
COMPANY 


Approved 
Wholesale Distributors Since 1865 


Garland Building, 
58 E. Washington St., 
Chicago 
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The well dressed busi- 
ness man wears a pocket 
watch and chain—A ty pi- 
cal photo release by 
Jewelry Industry Public- 
ity Board for national 
distribution. 


The Story of Style is Told 


Warcn chains are back again. Waldemars, rich in style, are in favor with 
well dressed men. The Duke of Windsor set the pace, back in 1936, when he 
appeared at the races wearing his grandfather’s chain. And from that occasion 
on, it was style again to wear a watch and chain. 

Elegant watches were available. So were distinguished chains. And through 
publicity by the Jewelry Industry Publicity Board and sound continuous adver- 
tising by chain manufacturers, the use of watch chains grew by leaps and bounds. 
Soon, thousands of business executives ... men who knew style .. . were wearing 
pocket watches and chains for business dress; wrist watches for sport, travel or 
vacation wear. 





SUPPORT THE JEWELRY INDUSTRY PUBLICITY BOARD NOW 





Watch chains are here to stay. They are functional as well as accepted style. 
: And as part of our post war program, they will be publicized with even greater 
° effect by our Jewelry Industry Publicity Board. 

For the benefit of all in the jewelry trade, support the worthwhile work of this 
Publicity Board, Now. 


This space contributed to the Jewelry Industry Publicity Board 


by 


R: F + SIMMONS CO. 


World's Largest Manufacturer of Gold Filled Jewelry 
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Deltah Pearls ) 


WORLD'S FINEST REPRODUCTIONS* < 
. 





For the benefit of Deltah jewelers who are—and 


those who sooner or later will be— 





we repeat: Deltah Pearls are for jewelers only—theirs to 


feature and sell without competition from department stores or 


UtT YOUR WHOLESALER 
; specialty shops; theirs to sell freely and profitably and 


successfully; theirs with which to build consumer confidence, consumer satisfaction. 


NEW YORK 


? ¢ 


ee es ee FIFTH AVENUE, 


PVeSLICIYY 89 ARS 


; 
tUPPORT THE JEWELRY INDUSTRY 






















GRUEN...MAKERS OF THE PRECISION® 


COPYRIGHT 1942. THE GRUEN WATCH COMPANY 





The Life Saver that was 


@ There was one instrument in all the world ... the only one of its kind... that could locate immediately, 
bullets, shrapnel and metal fragments lodged in a human body. It was the Berman Locator. 


Destiny placed it in a Honolulu hospital on December 7, 1941, where it helped a small group of doctors to 
perform the amazing feat of treating 960 casualties before nightfall! 


This is only one example of the many ways that electrical indicating instruments are helping our fighting men. 


Today, we at Gruen are proud to turn our 68 years’ experience with Precision* watches to the job of making vitally 
needed precision parts for instruments of this type. 


As a result, you may be unable to obtain the particular Gruen watch you want. 


But remember . . . the valiant lads now fighting for their country deserve the best we can give them, including the 
sure skill that may save them in their hour of need! 


WATCH. 


@ More people read this Gruen advertisement than any other war ad 
appearing in LIFE magazine during 1942, according to an analysis of 
L. M. Clark readership reports. This, and the other gripping war 
stories in Gruen’s dynamic advertising program, builds good will not 
only for Gruen but the entire jewelry industry... creates confidence in 
Gruen watches... brings customers to you, the Gruen jeweler. Make 
this dramatic campaign your own. Use the proven sales helps Gruen 
provides. The Gruen Watch Company, Time Hill, Cincinnati, Ohio, 
U.S. A. In Canada: Toronto, Ontario. 








waiting in Honolulu, Dec. 7,1941! mgr pes agone 





J 
AND PRECISION INSTRUMENTS FOR WAR ee ee: 


Copyright 1943, The'Gruen Watch Company 
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SPEAKING OF THE JEWELRY TRADE 


W HEN Norbert J. Schumacher, maintain a supply of parts and cut primitives for laboring for the 


| a Polson, Mont., watchmaker ting his own crystals from airplane United Nations. 
and repair man, was called to ser- glass. The jewelry was garnered during 
vice about two vears ago he left his a 10-day “baubles for buddies to 
father’s jewelry store in a frame of : . barter” campaign collected on the 
mind that boded little or no good W IVES bu ving wedding rings West Coast by the California League 
for Messrs. Hitler and Hirohito. He for their Service Men hus for Service Men. 


had learned his trade under his bands—this is a wartime sidelight 
father, and hated to pack up and reported in Macon, Ga., and doubt 
store his delicate instruments. less experienced in many another | ALPH C. LEWIS (private first 

class) is bafling the Arabs of 


Today, Norbert, a private first citv. Etiquette has the wife pick 


class in one of Uncle Sam's South out and pay for hubbv’s ring. The North Africa with his feats of magic, 
Pacific outposts, has a bigger watch demand is so brisk that as many as He is a member of the Inter 


repair business than he ever dreamed two dozen stvles of men’s wedding ational Brotherhood of Magicians 


rings are stocked. and in the March issue of the or 


“In times like these.’ explained $@mzation's magazine The Linking 


one sales woman, “with so many of ‘ting, he wrote of some of his ex 


them away from home, it is impor periences since reaching the war 


tant to have married men look like front. 


married men.” One of the most amazing demon 








One voung wife who bought a ring stretions he made, as far as the na 


eye ae tives were concerned, was the van 
all de ee eh deme: Sick in Dalene summed up her intent with this in 


In fact. according to the War De 


insi - band: [Z| My NEXT TREK SQ 
partment, he not only has the big inside the band i WILL MAKE Gy 
o “ ; - P P me ~ HITLER 
gest watch repair business but the I love this man—and remember “D> eee & 


scription which she ordered engraved 






. : he’s mine!” 
only watch repair business in the oo 


whole South Pacific area, repairing C o 
timepieces for anyone, from a buck 


private to a major-general, regard -" N Dae wake mamma: Cae 
7 . ' . . . . ry’ 
‘ iwarette nde - 
less of race. creed or color. usum! Gimme charm ishing cigarette trick. They ere 








pare eee : a 

Nor does he have the use of the brace let ee m\ — d te the point of de vouion 
’ ; Chis pidgin English, or sounds to and immediately tagged Lewis as a 
delicate instruments that he was : 


that effect, explains why Allied — super-being. 

wont to use when working in his an aff 

| Sethonw’e at i fact 0) la: seal troops in the South Pacific had no In addition to these impromptu 

a ‘1 ely : wie - - eihincs + °°" end of trouble getting work out of demonstrations the young magician 

. that he has are three screw Grivers, i.jand natives, who have scant re has put on a number of shows for 

a couple of pai f tweezers and ; 

) a ee naar anc an spect for coin of the realm but who the entertainment of the other 

Fe old toothbrush. But with these qo understand the glitter and color soldiers. He could take no apparatus 
crude instruments, and without the of jewelry. with him to the war front so he de 
aid even of an eye-piece. he keeps It also explains why a half-ton of pends upon the material at hand. 


the South Pacific Army's time-pieces junk jewelry, 17,157 pieces in all, One of his biggest problems is ob 


in good repair, buying up old worn last month won cargo space across taining cards for the hundreds of 





out watches from fellow-soldiers to the Pacific to pay woolly-headed card tricks he knows. To date he 
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has used those he could get from 
back home, from England and a few 
he secured in North Africa. 


As a 


ployed by Gerwe-Brown Co., Cin- 


civilian, Lewis was em- 


cinnati wholesale jewelers. 
o © 
66 LARM CLOCKS. Due to 


present shortages I am sell- 
ing my entire collection of alarm 
clocks.”’ 
placed in the local papers by Roxa R. 
Keller, 


and watch and clock connoisseur. 


This was the advertisement 


Pueblo, Colo., watchmaker 
The advertisement was in response 


to the appeal of a war worker's 
wife, who, scouring Pueblo in vain 


told Keller her 


husband had lost two days of war 


for alarm clocks, 


production at the steel mills because 
Keller decided to 
sell her one of his clocks from his 


of oversleeping. 


collection. 

Realizing that he could really aid 
the war effort with his alarm clocks, 
Keller inserted his advertisement, 
and the first day sold half of the 
40 clocks at regular retail prices. 


Keller served with the United 
States Army in World War I. His 
son is now serving in the armed 
forces. 


Learning the watchmaking trade 


from his father, Keller is proud 


that every watch and clock, he has 





collected in the 29 years of his col- 
Many of 
date back 


lecting hobby, keeps time. 

his watches and clocks 

more than 100 years. 
Keller 


older clocks of his collection 


hopes to repossess the 
after 
the war—or else obtain similar ones 
“But whether 
I do or I don't, if giving up my 
clocks United 
States to accomplish its victory in 


of the same vintage. 


now will enable the 
this war a day, a week, month, or 
year earlier than otherwise, I will 
not moan over having disposed of the 
irreplaceables among my collection.”’ 


© © 


6¢ fF WAGER $100... that Hit- 
ler’s forces will be kicked out 

of Africa by Decoration Day, May 
30, 1943. If I lose... 
$50 to the American Red Cross and 
$50 to the Marion Canteen Fund.” 
This 


13-inch, three-column advertisement 


I will pay 


was the rousing text of a 
run recently in the Marion, Ohio, 
Star by Lords Jewelers, and signed 
by “Al” Hamburg, the store man- 
ager. 

Attention was further developed 
by a cartoon showing Mr. Hamburg 
(photograph of his head, mounted on 
a football player’s body) planting a 
cleated foot against Der Fuehrer’s 
rear. 

Needless to 


say, Mr. Hamburg 











who is well known in Akron for his 
donations to the war effort, won, but 
he made the same contribution to the 
Fund 


Red Cross and the Canteen 


even Rommel was driven 


though 
from Africa long before May 30. 


© © 


VERY Victoria Cross that has 

ever been awarded comes from 

a quiet little jeweler’s shop in the 

West End of London, says a column- 

ist writing for the Ottawa Evening 
Journal. 

“You'd hardly notice it in the or- 
dinary way, unless you called at the 
bookseller’s next door or walked out 
of the old pub just over the road. 
But it’s to that little shop that the 
postman every now and again brings 
a letter marked O.H.M.S.—just the 
sort of letter you'd write to your 
tailor and say you wanted another 
suit. 

“Ever since the Crimean War the 
making of V.C.’s has been in the 
hands of the same family, first the 
founder of the jeweler’s shop, then 
his son, and now his grandson. 

“As soon as the Service chiefs have 
decided that a V.C. is to be awarded, 
a letter is sent to the little jeweler’s 
shop. It’s just an ordinary typed 
letter 
V.C., giving the man’s name and 


saying ‘Please supply one 
rank for the inscription, and telling 
him where to send the account. A 
few days later, the insignia is de- 
livered to Service headquarters by 
special messenger, and then every 


thing is ready for the presentation.” 
© © 


66 MERICA’S first time keep 
dial 


made more than 300 years ago in 


L er,’ a sun which was 
London and sent to Gov. John Endi- 
cott of Salem, Mass., is currently 
on display at the Essex Institute in 
Salem. 

Adjusted to Salem’s latitude and 
longitude, it keeps time today (when 
the sun is out) as accurately as it 
did when it was set up way back in 
1630. And it hasn’t been repaired, 
adjusted or even cleaned or oiled 
since the Puritans received it. 

The dial is of metal, octagonal in 
shape, and so small that an ordinary 
pencil spans its surface from edge 
William 


London clockmaker, evidently made 


to edge. Bowyer, noted 
dials to endure. 
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ONT YOU DADDY ? 
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| BUY MORE AND MORE WAR BONDS 














Their Patriotism 


Is Practieal 


_—. time immemorial, jewelers have proudly pro 
claimed that the goods they deal in are the world’s 
lost precious merchandise. 

Who, then, could be more appropriate than the jew 
ler to sell means of preserving something far more 
recious than the most magnificent gem that ever came 
‘om the mine? Yes, we mean United States War Bonds 

bonds to keep us from the bonds of slavery and degra 

ition. 

A few jewelers have done some magnificent work in 

is direction. One of the most notable examples _ is 

eorge Michopulos, president of Detor Jewelers, Hono 
lua Greek-born American whose practical patriotism 
itshines that of many a Smith or Jones. 

Week in and week out, Mr. Michopulos buys smashing 
ig newspaper space and devotes every inch of it to 
romoting the sale of War Bonds. No mention whatever 

(Please turn to page 88) 
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Left—Rogers of Muskegon, Mich., devotes 
a good part of all its advertising to the sale 
of War Bonds and Stamps exclusively. 


Below—Detor Jewelers, Honolulu, has sold 
more than $2,000,000 worth of War Bonds, 
which it advertises in powerful, big-space 
announcements like those pictured below. 





THEse MIGHT Be Your CHILDREN 
t but for the Grace of God 
add our Fighting Allies 














ind Now it's up to us to Win a War 
~and free (he world from tyranny 
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Are These Your Questions ? 


—How Seattle Jewelers Answer Them 


Not how to get customers but where to get merchandise is the No. I 


question facing Seattle jewelers. Some do well with lines they never 


dreamed of during peace-time: others concentrate on diamond sales 


by KAY MATTHEWS 


IME was when a jeweler could devote his time 

and energy to providing the public with the “rings 
for its fingers and toes” according to the best nursery 
rhyme fashion. But because of war restrictions and 
because their cities catapulted practically over night 
into regular boomtowns, jewelers in many areas have a 
problem in meeting the demands from a limited stock of 
merchandise. 

Seattle is one of those war-boom cities—and Seattle 
jewelers as a result not only are increasing their regu- 
lar lines as far as is possible but are venturing into 
sidelines which heretofore they had not considered. 


And, judging from their comments, they are rather en 


joving the fun of watching the different lines either dir 


out or develop into something worthwhile. 


At Bridge's jewelry store, 409 Pike St., for instance. 
one finds umbrellas, dictionaries and globes along with 


the glassware, book-ends, novelty gifts, liquor-bar sets. 


perfumery and military emblems. Referring to th 
globes, Mr. Ben Bridge, owner and manager, said 
Despite Seattle’s damp 


weather. Mr. Bridge was a little surprised over the read 


“We'll try anything once!” 


sale of the umbrellas. 


APPEAL TO TEA-CUP COLLECTORS 
Weisfield & Goldberg, Inc., 414 Pike St., has en 


larged its novelty gifts. purse and costume jewelry de 
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partments and put special emphasis on china and crystal. 
One of their windows is devoted to the exhibit of china- 
tastefully tables. The 
collector’s” attention is called to English bone china 


ware arranged on ‘“tea-cup 


while reference is made also to a new light-weight 
china which closely resembles the English bone china. 
Leo Weisfield, president, also reported an unusually 
good turnover in the sale of such widely-different com- 
modities as end-tables and shaving lotions. 

addition to 
Mr. Weisfield pointed 


i out that it was difficult to obtain better-known 


Perfume likewise proves a_ successful 


regular merchandise, although 


brands. 
Weistield & Goldberg’s also stress the servicing of 
electric-shavers, lighters, and such, and have found that 
the manufacturers are cooperative in supplying parts. 
Other lines which have been added at the same store 
are pottery, mirrors, pictures, “Hollywood character 
dolls,” V-Mail sets, luggage, pipes and casserole-sets. 
Present economic conditions may be responsible for 
jewelers’ straying from their oow special fields but, 


Mr. Weisfield that 


should retain their identity’’ and work toward that end. 


nevertheless, believes “jewelers 
Weisfield & Goldberg's tries to carry this idea out in its 
advertising and in pushing the regular jewelry lines. 
The card-cases, casseroles, perfume and all may be ad 
vertised, but there are regular-line advertisements. too. 
the the 


watches, that first and foremost it is a jewelry store. 


reminding public of tirm’s diamonds and 


ft} NEW GIFTWARES SUCCESSFUL 
Benton's, 4343 University 


nook in the the 


around,” one may gather ideas by the baker’s dozen of 


Way, 


store. 


has opened a gift 


rear of There as one “shops 


both practical and whimsical gifts. There are minia 
ture games for the  service-man, such as Chinese 


checkers, backgammon, cribbage and poker. There are 





omplete lines of ceramics, small rationing bags for 
My Sugar” and “My Coffee,’ woven mats, wooden 
book-ends and prints. Benton’s had earlier featured 


metal 


vooden dogs, which have been well accepted. 


dog figures but now are substituting carved 


Costume 
ewelry has been increased to include pieces made from 


vood, crystal and ceramics. 


( Burnett Bros., 4th and Pike Sts., has not added to 
| its regular lines but is putting emphasis on charm brace 


ts, which continue popular in the Pacific Northwest. 


s explained by J. B. Lowman, credit manager: ‘Some 


omen have come in wearing these bracelets which are 


tlued as high as $75. As long as they are eager to 


ld more charms to their bracelets and as long as we 


in obtain them we will give this line attention.” 


4DDED EMPHASIS ON DIAMONDS 


Raphael’s Jewelers, instead of adding other mer 


handise, is stressing the lines it already carries, chiefly 


liamonds, watches, cameras and binoculars. In par 
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ticular Raphael’s is interested in pushing its diamond 
business, although there have been no special advertis 
ing or window displays. Horace Raphael, manager, 
pointed out that it was not necessary to do more than 


the usual advertising and that by concentrating on the 


diamonds he did not feel the need of branching out 
into other lines. Of course, it has been impossible to 
increase the camera stock and binoculars which are 


being sold for the most part to people in government 

service. 
Bracelets 

in Lurie’s stock. 


lockets have been successful features 


“Service men, in particular, are buy 


and 
ing the lockets and bracelets,’ said Mrs. Myer Lurie 
who, with her husband, operates Lurie’s jewelry store 
at 423 Pike St. 
ware have been added. 


Here, too, fancy chinaware and glass 
father than add too many new 
lines, Lurie’s is ordering a greater supply of the avail 
able merchandise. Instead of ordering half a dozen bill 
folds as in the past, a dozen is ordered if an order of that 
size is possible. 

Various plans have been tried in the store's watch re 
pair departments in order to meet the demands of ser- 
vice men and to overcome the handicaps of labor short 


age and searcity of watch parts. 


Repair work at Bridges’ jewelry store has been re 
stricted to “regular customers only” as there is now 


only one man to do the work of three. 

Friedlanders, 5th and Pike. Seattle, is not encourag 
ing repairs because of lack of help. Articles which are 
left are not promised for about three months. A cal 
endar on the repair desk informs the public that articles 
brought in on a certain date will not be ready for two 
that date. 


often delayed at 


or three months from 


Repairs are Benton's for about 


four or six weeks. Nothing more is taken until the work 
is somewhat caught up. 

Most of the Seattle jewelry stores, nevertheless, have 
tried to give the service men first consideration. Lurie’s 
regulates watches, adjusts bands, links, ete., gratis for 
service men. 

Seattle jewelers also have found that they could solve 
their problems to a certain extent by adjusting their 
opening and closing hours to suit each need. Some stores 
Weisfield & Goldberg’s, for example. find it 


wiser to open at 9 o'clock in the morning and to remain 


such as 
open on Monday evenings until 9 o'clock in order to 
give the defense worker an opportunity to do his shop 


Other stores, particularly those where the spe 


ping. 
cialty is diamonds, watches or silverware, open around 
10 in the morning and close at 6 o'clock. A few close 
shop every Wednesday afternoon. 

As one jeweler expressed it: temaining in busi 


ness these davs is a challenge to one’s ingenuity, but 


there can be fun. a feeling of adventure, even, in work 
ideas and plans. 


ing out new 
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Ranks of cut out “Iron Men" parade in formation to sell 
war bonds in this display. The men are cut from cardboard 
(by hand) or in quantity from plywood (by jig-saw) and 
painted in simple colorful cartoon style. They may be sup- 
ported by light wooden dowels run through the centers of 
the figures, or by pins stuck in the base. The quantity of 
men will be determined by the size of the display window. 
Most dramatic effect can be achieved by filling window space 
quite fully. Front of step unit is used for bond selling slo- 
gan. Red and white background can carry further messages 


Four Patriotic Ideas for the Ath 


These ingenious displays, specially planned for the week of the Fourth, 
will enlist your store in the drive to sell war bonds and stamps; 
two show merchandise in a logical association with a patriotic theme 


by VIRGINIA DIXON 







Victory "V's" cut from heavy cardboard or plywood 
and arranged on stepped elevations support small 
platforms on which jewelry and watches are dis- 
played. A chest of silverware may be shown on top 
step. '"'V" platforms 
may be made from 
cardboard, scored 
and folded if not too 
heavy merchandise is 
shown on them. Fab- 
ric-covered wooden 
units may be used for 
more permanent or 
repeated display. 
Small wooden blocks 
painted to match 
floor color and at- 
tached to the end 
"V's" will support 
each unit. Display 
card carries the copy, 
"Buy for Victory—Buy 
Simply—Buy Quality 
— and Buy Bonds.” 
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HE fundamental meaning of Independence Day 
should surely return to our hearts and minds this 
Fourth of July, 1943. 


lives, our fortunes and our sacred honour” 


We are again “pledging our 
to protect 
the same ‘“‘self-evident truths” that we held in 1776... 
this time not alone for 13 colonies, but for a whole 
world. 

This has been called a war of nerves, which makes 
our propaganda program on the home front of almost 
as great importance as our campaigns on the battle 
front. 
work, tools undreamed of in 


Fortunately, we have new tools with which to 
'76, radio, daily news- 
papers, popular-priced magazines and another new re- 
cruit—the modern display window. 

Charity groups, women’s clubs, art exhibits, sports 
events have long since discovered the value of window 
display space in retail shops for publicity purposes. 





— 4 


Three fold panels with recessed center units 
form background for this display. Stylized 
American Eagle design fills the circular recess 
in the center panel. Names of the various 
branches of the armed services are hand let- 
tered in side panels to carry the idea of 
‘United We Serve" lettered on scroll above 
panels. Recessed position of panel units per- 
mits interesting lighting effects. The eagle may 
be cut out and applied in relief or may be 4 
painted dramatically on the background panel. ke: 

3 
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“Have a Patriotic Party" is suggested 
in this display. Red, white and blue 
striped awning hung from background 
gives summer party atmosphere. Place 
settings are shown in front of window. 
Party accessories including red, white 
and blue flower arrangement are shown 
on elevation at back of window. Cor- 
sages of War Stamps, laid on napkin at 
each place setting, are suggested as 
favors for each quest. Awning may be 
of heavy paper, painted. Linen, china 
and glassware should carry out the patri- 
atic color scheme of red, white and blue. 


And the stores have learned that tying in with such 
events, when they are of real public interest or service. 
benefits them. We can find no bigger or more im- 
portant event now than World War II with which to 
tie in our displays and if we do it with thought and 
public spirit, we can render real service in our coun- 
In addition to lending our 


try’s morale 


money for war bonds, we can lend our window space 


program. 


to that cause and to others which must be publicized in 
the war effort. 

This does not mean that we must entirely clear our 
windows of merchandise and feature only War Bonds, 
ration rules, blackout regulations, recruiting pleas and 
so forth. Part of the time, such merchandise-less dis- 
plays will be necessary and effective, but we can also tie 
in our war eftort themes with our merchandise. 


(Please turn to page 95) 
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Individually, Service Men have little money to spend—but collectively they outbuy 
civilians in localities near big Army camps, says Sidney Paris of Busch & Sons 


Soldier Trade Is Added Volume 


** Welcome Soldier ** keynotes this Alabama jeweler’s policy 
toward the thousands at nearby airfields; $10 to 820 jewelry 


and solitaires from $50 are geared to the soldier’s income 


by ROBERT A. LATIMER 


L'THOUGH many jewelers are inclined to be a 
bit hesitant at the idea of merchandising to mem 
bers of the armed forces, at least one outstanding 
Southern jewelry store has found this new market highly 
well worth the effort that it takes to build 


up a unique reputation as “the soldier's jewelry house.”’ 


valuable 


That store is Busch & Sons, Montgomery, Ala., which 


long ago decided that it would be wise to shift its mer- 


chandising sights to fit the war market. Now, after 
two years of special cultivation of the man in uniform, 
the chances are that when a soldier stationed near 


Montgomery wants to buy either a gift or something 
for himself in the nature of jewelry, his buddies will 
tell him to go to Busch’s. Its windows are filled with 
merchandise carefully selected to please the serviceman 


(who hasn’t too much money to spend), and more than 
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half of the traffic in the store consists of customers in 
uniform. 

“Overlooking the buying trade of the enlisted man is 
a serious mistake,” says Sidney Paris, manager of the 
store. “It’s easy for the jeweler who is accustomed to 
well-dressed customers with good incomes to jump to 
the conclusion that it would be a waste of effort to try 
to cultivate the trade of enlisted men who he knows are 
paid only around $50 a month. 

“What that jeweler forgets is that only a few months 
ago all these men were civilians, and that their buying 
habits and tastes have not changed. One out of every 
five enlisted men now trading with us has a regular in 
come over and above his Army pay, and we've found 
that 75 per cent of all soldiers want to buy jewelry 
for their wives and sweethearts. They're pathetically 
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eager to keep themselves well remembered, and far more 
ready to spend their money than the civilian who faces 
heavy tax bills and high living expense. While, of course, 
it is true that the average enlisted man hasn’t a great 
deal of money per man, there are far more of them 
spending than civilians, especially in localities like this, 
where there are big Army encampments—and they'll 
flock to the jeweler who builds his merchandise and 
methods around their needs.” 

Busch’s has done just that. The front door bears a 
handsome gold emblem which reads, ‘““Welcome, Sol 
diers!” and means it. Salespeople “‘gladhand” all ser- 
vicemen who enter, treat them with real respect, and 
enjoy every moment of it. Jewelry, watches, leather 
goods, gifts, and every item in the display cases and win- 
dows has been chosen from democratically-priced lines, 
because Mr. Paris’ experience has been that it is what 
the soldier wants. The store places a lot of emphasis 
extends 
In brief, 


on “the soldier’s jewelry store” theme; even 
credit in a small way to those who ask for it. 
though it continues to sell the same excellent civilian 
market, this Alabama jewelry house has created an en 
tirely new market in addition. 

What makes the plan “tick’’? “There are many rea- 
sons,” Mr. Paris pointed out. “Such things as showing 
more items in the price level to fit the soldier’s income, 
carrying more gifts in the $10 to $20 bracket, and open- 
ing the store by appointment on Sunday, for example. 


Lighters, cigarette cases, masculine jewelry, and the 
merchandise the soldier buys for himself have been 
similarly scaled down. In the windows and in one of 
the show cases are many items decorated with the wings 
of the 
at Maxwell Field and Gunter Field, nearby airfields, as 


Air Force. These attract thousands of cadets 
well as Air Force enlisted men. “Everything must have 
wings or it won't sell,” Mr. Paris grinned. “We made 
a few mistakes at first by buying jewelry not marked 
that way; now we insist on it.” Even pearl necklaces, 
bracelets, earrings, etc., in this extremely practical 
store, bear a tiny pair of wings on clasp or elsewhere. 

How does the soldier buy? “We've been consistently 
surprised at the huge market this actually is,” Mr. Paris 
replied to that question. ‘Unquestionably, the item the 
soldier wants first is diamonds—preferably around $50, 
although a third or more of our sales are up around 
We find that nothing is so true as the 


old saying that absence makes the heart grow fonder— 


$100 or more. 


and the best way the serviceman can show it is by send- 
ing a diamond home. 

“It’s a proven fact in our business that the married 
man falls more deeply in love with his wife during mili- 
tary service, and that the single man yearns for his 
sweetheart all the more. Both want to buy diamonds- 
and as long as they can scrape up the money, they will 
do so. However, in this connection, I want to say that 
we're always careful not to oversell a man or use any 





Because a diamond, token of devotion to wife or sweetheart, is what many an 
Army man wants to send home, jewelers shouldn't overlook this market in the 
opinion of Sidney Paris, whose store is near Maxwell Field pictured above. 


| believe the main attraction, however, is the way we ve 
democratized our lines—soldiers tell us that’s the big 
reason for coming to us.” 

Without “cheapening” the store in any way, Mr. Paris 
has been successful in showing every soldier what he 
wants at prices he can afford. For example, the dia- 
mond line, which formerly began around $90, now has 
the #50 bracket, 


Scores are sold to them every 


several attractive numbers in which 
ippeal to every soldier. 
month. <A gift line, four times as large as was carried, 
n peacetime, includes a wide assortment of good look 


ng pieces of jewelry scaled from $10 to $20, which 


— 


experience has shown is the most practical range. 
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trade-up methods on him whatsoever. We actually have 
refused to sell a too-expensive stone to a private if we 
felt that the afford. 


That’s one inviolate ‘must’ in jewelry merchandising to 


amount was more than he could 
soldiers. 

“Next to diamonds, the soldier wants to buy such 
gifts as lockets, bracelets, earrings, compacts, cultured 
pearls, costume jewelry, etc., to send home. Few of them 
Most 
around $15 free at the end of the month, and are will 
We put 80 per 


want anything for themselves. soldiers have 


ing to buy anywhere from $10 to $20. 
cent of our gift lines in this price range, tell the soldier 
turn fo 100) 
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Time waits for no man, but plenty of war workers must wait for time—because 
shortages of manpower and needed material retard horological repairs. 


More Repairs—Fewer Repairers 


The average watch or clock repair job these days takes six weeks, 


and here’s why as shown by J C-K’s 30-state survey: 18 per cent fewer 


repairmen than a year ago must cope with 30 per cent more work 


IS watch, and bis alarm clock, to John Citizen are 
just about the most “essential” of his possessions. 
With American watches almost unobtainable, with Swiss 
watches hard to buy in some areas on instalment terms, 
“War Alarm” 


and destined to be few in comparison with demand, Mr. 


and with clocks not yet on the market 
Citizen needs more horological repairs than he did in 
ordinary times. 

Being on time is more important to more people than 
ever before; yet contrary-wise new timepieces are hard 
to find, so people must manage to make the old watch 
and the old clock do. 

How does this sudden influx of repair volume affect 
the jewelry store, where watchmakers by the hundreds 
have been drafted or pulled by the magnet of high wages 
to war factory work? JC-K has some of the answers, 
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through a 6-point questionnaire sent jewelry stores last 
month, with jewelers of 30 states participating, and 
here's the essence of the repair situation today, concen 
trated into a few sentences: 

John Citizen, unless he happens to be a soldier, sailor 
or marine, will have to wait nearly six weeks for his 
watch or clock to be repaired, as against an average « 
only 10 days a year ago. He'll grumble at the long d: 
lay, but the jeweler is doing well to give even this degr 





of service because repair volume has increased 30 pet 
cent during the last year; while at the same time, 15, 


per cent fewer watchmakers are working in jewelrs 


stores than at this time a year and materials-—| 


ago; 
especially balance staffs, jewels, mainsprings, stems and 
crystals—are hard to obtain. 

From the customer's viewpoint, the main interest in : 
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OLLOOEEL, of 
LONGINES 


THE WORLD’S MOST HONORED WATCH 





The Watch That Saw Service in Two World Wars 


URCHASED before the first World 

War, this Longines gold strap watch 
served a Canadian officer through four 
years of hard fighting in France. It ticked 
the seconds for the zero hour at Vimy 
Ridge “Hill 70” and in many another 
notable battle. 

The war over, it traveled with its owner 
through 15 years in the Arctic by sled, 
schooner and airplane, from Hudson Bay 
almost to the Pole. 


Now after 27 years of active and adven 


turous use, it has already had a year of 
service in the second World War, still a 
faithful and reliable timepiece .. . an old 
and valued friend 


It is to untold thousands of similar ex- 
periences that Longines Watches owe 
their priceless reputation for keeping good 
time for a long, long time. To the pres- 
ervation of this reputation the makers of 
Longines Watches strive with a skill 
born of years of fine watchmaking 
experience. 


Snlad of Sengimes Wiltnauer Valeh Co 


Reproduced from current national magazine advertisements with 17 million circulation 








repair job these days is not “What will it cost?’’ but 
“When can I get my watch back?’’ One jewelry store 
in Maine answers the latter question with a sign that 
says: ““No clock repairs accepted; jewelry repairs ready 
in two months; watch repairs ready in three to four 
months.” A jeweler in a North Carolina city whose 
population has been quadrupled by a nearby Army camp 
needs four to five months for the majority of watch re- 
Many stores are 10, 12 and 13 weeks behind in 
their shopwork. 


pairs. 


But such delays are not the general thing, and perhaps 
a quarter of the stores average delivery in three weeks 
or less, so that the typical customer's wait is now ap- 
proximately six weeks. 


MEN'S WATCHES PREDOMINATE 

The 30 per cent increase in repair volume is not 
straight across the board; repairs of men’s watches have 
increased 23 per cent, women’s watches 21 per cent, 
alarm clocks 121 per cent, and other clocks 10 per cent. 

And the general increase does not apply, of course, to 
many of the stores which have lost men to the draft or 
to war industries and have not been able to replace them 
because of the want of skilled workmen. Indeed, one 
store in every five or six does a smaller repair volume 
today than at this time last year—because of the man- 
power shortage. 

The particularly large increases in men’s watches and 
alarm clocks brought in for repairs have changed the 
ratios of the repair department, as shown in the follow- 
ing table: 

ANALYsIs oF HoroLoaicaL REPAIRS 
May,1943 May, 1942 


Men's watches ........<.. 52% 52% 
Women’s watches ......... 33 36 
PUATIN COOKS oki nc oss ees 11 “4 
ee 5 5 


WAR WORKERS NEED RIGHT TIME 


of these 
especially the alarm clocks 


The greater part yatches and clocks— 
are used by essential war 
workers, in the opinion of the jewelers participating in 
the survey. 

Three out of four alarm clocks brought in for repairs 
these days belong to war workers, as do two out of 
three men’s watches. Other clocks and’ women’s watches, 
however, are of somewhat smaller importance in keep- 
ing the nation’s war production program on time, because 
the jewelers declared that only four out of 10 appear to 
be owned by people in essential work. 

These so-important alarm clocks, incidentally, are ac- 
cepted for repair at about two jewelry stores out of 
every three. Some jewelers say: “We never sold a large 
volume of alarm clocks, and we don’t see why at this 
time we should be expected to repair goods sold by 
druggists, cigar stores, etc.,”’ and so won't accept any 
alarms for repair. On the other hand, the majority of 
stores are repairing five or six times as many alarm 


clocks as they did a year ago. 


THE VANISHING WATCHMAKER 
While this generally-essential repair volume grows 


by leaps and bounds, the draft and high-pay factory jobs 


12 


have cut the number of watchmakers employed in 


jewelry stores by 18 per cent below this time in 1942. 

Only one store in six has managed to keep pace with 
the increased work by hiring additional repairers. Of 
the other stores, half employ the same number of 
mechanics as a year ago, and the rest are trying the 
best they can to serve their communities’ needs with 
fewer men. 

Asked “what essential repair parts you find hard to 
get?” Chas. Haas & Sons, Inc., of Stockton, Cal., wise- 
cracked, “A good watchmaker!’’ But this was more 
than merely being funny, for this store’s one watchmaker 
went into defense work some months ago and the store 
discontinued watch or clock repairing for the duration. 
New watches which have to be serviced under guarantee 
are sent out. 

Ruth & Sons, Montgomery, Ala., have been repairing 
watches and clocks continuously since 1873, but their 
repair department now shows a conspicuous sign: 
“Closed for the Duration.” 

“A year ago we were forced to quit taking in clock 
repairs,” explained W. H. Ruth. “And on Jan. 1, 1943, 
we ceased all repairs because of loss of workmen; al- 
though we advertised for two months we had no replies. 
Every day we receive watches by mail from other towns 
near here, which we are compelled to return unrepaired. 

“We have one watchmaker left of middle age not sub- 
ject to the draft. 


over the counter. 


He services watches which we sell 
Another Ruth store in Shelbyville, 
Tenn., operating since 1822, has likewise had to close 
its repair department. There are two large aviation 
fields here with several thousand men who cannot get 
their watch repair work done.” 

A year ago, Ruth & Sons’ Montgomery store em 
ployed three watchmakers and one apprentice. 

The “wage freeze” which bans higher pay for em- 
ployees of the larger stores has caused some loss of 
watch repairers, even though watch repairing has been 
declared ah essential industry. For instance, a large 
Arizona establishment until recently employed four 
watchmakers, two athem 20-year veterans. 
of the latter has left for bigger pay elsewhere and the 
other threatens to. 

Unable to replace drafted mechanics with skilled 


But one 


workers, a South Dakota jewelry store must turn away 
repair jobs for both railroad workers and Service Men 
at a nearby Army Air Base. Lack of skilled help has 
also forced this store to halt work on time clocks for 
local schools and industries. 


LONG HOURS AT BENCH 

To get out increased volume with generally fewer 
workmen, means a long work week and puts many a 
proprietor behind the repair bench himself. For in 
stance, Ted W. Brown, of Long Beach, Calif., lost one 
of his two watchmakers during the past year, but he 
and the remaining watchmaker work nights and Sun 
days to produce substantially more repairs than before. 

Roger W. Kraut, of Doylestown, Pa., 65, works from 
7 o'clock in the morning till 9 o'clock each night, and 
usually Sundays, too, in getting some of his repair 
volume out. He was surprised the other day when the 
U. S. Employment Service advised him through a form 


(Please turn to page 105) 
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First Call Through The Years 


A LEADERS of the lighter industry, RONSON has for 

years kept faith with the public in maintaining the 
highest quality standards for the ‘flints’, wicks and fuel 
bearing its name. These fine Lighter Accessories enjoy tre- 


mendous demand throughout the world. 


Store traffic is the life blood of your business. Identify 
your store as headquarters for RONSON Lighter Accessories 
and benefit by the continuous, steadily increasing call for 
these fast moving, goodwill-building items. 

War-time production makes it urgent that orders for RONSON 





With the scarcity of new lighters, owners are tak- sae 


ing far better care of these irreplaceable possessions. 


That's why many smokers today, realizing that top- L) 
ee en! 
yN 
TS 


quality RONSON Accessories will make their lighters 


Release 





serve better and longer, will accept no substitutes. 


Press—it’s Lit! 


Accessories be placed well in advance. Send your order 
nou . through your jobber or fill in and mail the cou- 
pon below. It wil! bring you complete details regarding the 
various packagings of extra-length RONSON * REDSKIN 
‘Flints', RONSON high absorption Wicks, RONSONOL 


—It's Out! Fuel and RONSON Servicer Kits. 








FOR ALL LIGHTERS 


RONSON’ 


LIGHTER ACCESSORIES 


Manufacturers of RONSON, World's Greatest Lighter 





RONSON LIGHTER ACCESSORIES ILLUSTRATED ABOVE: 


CLIP THIS COUPON AND MAIL 


TOP ROW 


No. 2001—EXTRA-LENGTH 
RONSON*REDSKIN 


FLINTS’. Three flints in en- 
velope. Retail 10¢ 
No. 2010—EXTRA-LENGTH 


RONSON*REDSKIN 
FLINTS’' IN VIALS. Forty 
flints per vial. Retail $1.20 per 
vial 

No. 2008B—RONSON 
*REDSKIN ‘FIVE.- 
FLINTER’. Five extra-length 
RONSON*REDSKIN ‘Flints’ 
in safe-deposit holder. Re- 
tail 15¢. 
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BOTTOM ROW 
No. 2009—RONSONOL 
LIGHTER FUEL. Four fluid 
oz. in bortle. Retail 25¢ 
No. 2006—RONSON SERV 
ICER.Contains one 4-oz. bottle 
of RONSONOL: three extra 
length RONSON * REDSKIN 
Flints’; RONSON Wick with 
Inserter; RONSON Spark 
Whee! Cleaning Brush: gen- 


eral instruction book. Retail 
50¢ per Servicer 
No. 2014 RONSON 


WICKS. One in envelope with 
Inserter. Retail 10¢. 


>s 


4100 Aronson Square, Newark, N.J 





RY! Art Metal Works, In 
geED VICTORY’ ate aegis 
SP “% orf Send, without charge, descriptive sheet, listing all — 
AR gpON wf 8 available RONSON Accessories, prices, packaging de- 
“a rail lisp] of 
tails, displays, etc 
y UV 
gu ® Your D ca iiideenmeemnmemdania en 
a - es 
gEGULARLY wt Street and No.__._ = = 
- ( ee 
a 
» Jobber's Na Naa oad aad a 
j 1ddre ee 
‘ ~ 
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nickel silver. Or German silver. So 
called because of some color re- 
semblance to the precious white 
metal; not because of any silver 
content. Contains copper (48 to 87 
per cent), nickel (7 to 32 per cent) 
and zine (5 to 36 per cent), and 
sometimes small amounts of tin, 
lead or other metals. The nickel 
or German silver base metal for 
silver-plated ware is usually com- 
posed of copper (65 per cent), 
nickel (5 to 25 per cent), and zinc 
(10 to 30 per cent). Blanks for 
flatware are usually 18 per cent 
nickel silver For hollowware, 
blanks are usually 18 per cent 
nickel silver for use in hotels; 10 
per cent nickel silver for com- 
mercial distribution. For Govern- 
ment use, Federal specifications call 
for 18 per cent nickel silver for 
bodies, spouts and handles; 15 per 
cent nickel silver for spun articles, 
and 12 per cent nickel silver for 
tip and other small parts, unless 
white metal is used. See WHITE 
METAL, 

nicks. Small factures along the facet 
junctions of a cut stone, these are 
commonly observed in the synthetic 
corundums. 

nicol prisms. 
posed of a 


Polarizing prisms com- 
Sawn, and cemented, 
pair from a colorless, flawless Ice- 
land spar calcite cleavage. Used 
in all fine polarizing microscopes, 
they transmit completely polarized 
colorless light. Polaroid is an in- 
expensive modern substitute. They 
were first made and described by 
William Nicol, in 1828, hence the 


name. 

nicolo. Black or dark brown onyx 
overlain by a thin bluish white 
layer. 

niello. A kind of decorative work 


mostly applied to silver, 
In which a 
pears in a 


design ap- 
blue-black 
color against the bright 
silver background. It is 
produced by’ engraving 
the silver; then filling 
the cut design with an Niello 
amalgam of copper, sil- a 
ver, lead and sulphur. Niello is of 
ancient Egyptian origin; it reached 
Its greatest vogue during the Mid- 
dle Ages and the Renaissance, in 
Russia and Italy; since then its use 
has spread to other countries. 
Some American manufacturers 
have used niello on special order 
work, for 


monograms and_ indi- 
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vidual decorations on watch cases 
and jewelry. 

niggerhead mussel. The most im- 
portant of the fresh water pearl 
mussels (Quadrula ebena) but not 
the best pearl producer. 


niggerheads. See MOORSHEADS. 
night emerald. Peridot, “evening 
emerald.” 


nigrine. A_high-iron black rutile, 
which, when cut, resembles a black 
diamond. 

nilion. A grayish to honey brown 
jasper from the banks of the Nile, 
used as a gem by the Greeks. One 
authority thinks it was nephrite. 

nippers. One of a class of pliers with 
cutting blades on the jaws, either 
exclusively or in combination with 
jaws for other purposes. They are 
blades used for cutting wire or 
rods of small diameter. 

nitric acid. A _ liquid compound of 
nitrogen, hydrogen and oxygen; 
much used in the jewelry trades, 
for chemical manipulations of 
precious metals, for testing fine- 
ness of old gold, ete. 

Nixonoid. A celluloid plastic. 

Nizam’s diamond. A 277-carat dia- 
mond owned by the Nizam of 
Hyderabad. 1 

noble metals. Metals that are perma- 
nent in air, showing no tendency 
to oxidation under ordinary con- 
ditions. The alchemists applied 
the term to gold and silver, which 
in their opinion possessed special 
philosophic virtues, and_ believed 
that by proper treatment they 
could release the noble principles 
in base metals such as lead or iron, 
and thereby transmute them into 
noble metals. The six metals of the 
platinum group—platinum, palla- 
dium, iridium, osmium, rhodium 
and ruthenium—are now commonly 
included in the noble metals. All 
of these metals except silver and 
palladium resist the action of ni- 
tric acid. See PRECIOUS METALS. 

noble opal. Precious opal. 

Noble, Sir Andrew. An experimenter 
in the synthesis of diamonds around 
1900. He attempted to make them 
with a powerful explosive in a 
closed steel evlinder. Some minute 
crystals developed were identified 
as diamonds, but their authenticity 
was questioned later. 

non-crystalline. See AMORPHOUS. 

non-magnetic. <A classification term 
applied to watches in which parts, 
ordinarily made of steel, are made 








of non-ferrous metals that cannot 
be magnetized. 

non-magnetic shield. An iron outer- 
case, for carrying a watch where 


there are heavy electro-magnetic 





Non- Magnetic Shield 


fields, as around electrical ma- 
chinery, to protect the watch from 
magnetization. See MAGNETIZA- 
TION, 

noon. The time when the sun is on 
the meridian, at its highest point 
for the day in relation to an ob- 
server’s position; hence, the middle 
of his day. See APPARENT TIME: 
MEAN SOLAR TIME, 

normal period. In adjusting watches 
to temperature, after being run in 
heat for 24 hours, they may be run 
outside of the oven for another 24 
hours before being placed in re- 
frigerator for a test in cold; to 
allow the metals in balance and 
hairspring to return to their natu- 
ral form and tension between the 
heat and cold tests. The rate dur- 
ing this in-between run is called 
the normal period rate. See AD- 
JUSTMENT. 

notch. 1. In the duplex escapement, 
the slot cut vertically in the bal- 
ance staff, through which the hori- 
zontal locking teeth of the escape 
wheel pass during each impulse 
that is given by the vertical lifting 
teeth. The function of the notch is 
analogous to that of the passing- 
hollow on roller edge of lever es- 
capement. 2. Term used occasion- 
ally meaning the fork-slot of a 
lever escapement. 3. One of the 
spaces cut out of pallet-yoke in 
lever escapement, into which a 
pallet stone is set by means of 
shellac. See FORK; LEVER ESCAPE- 
MENT, 

notch-plate. A disc on a gear-cutting 
fixture, with notches cut on the 
edge, to engage a latch for spacing 
a blank while being cut with gear 
teeth; differentiated from the uni- 
versal index-plate, which has circles 
of holes drilled in its faces, for the 
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Te machines that fashion the del- 
icate mechanism of his giant motors 
must be true as your own sweet 
heart. ... 

That’s why they are dressed with 


tools set with DIAMONDS. 


Nothing is too precious if it helps 
keep him safe, up there. ... 

And nothing except a diamond is 
so efficient for the infinite speed 
and precision work required in 


many tasks to build our flying fleets. 


Any bride would give her dia- 
mond for such a vital task.... 


But, fortunately, no bride needs to. 
To the chagrin of the enemy, our 


FOR JUNE, 1943 


side controls almost the world’s en- 
tire supply of another kind of dia- 
monds to do the countless jobs of 
speed and skill in pouring out ar- 
mament for the United Nations’ 
Victory. Over 5,000,000 carats will 
be used by the United States alone 
this year. Your lovely gem stone 


has helped put them to work! 


How can that be? 

By helping pay for the great quan- 
tity of industrial diamonds needed. 
Gem stones and industrials are 
found and mined together. Only 
one out of each four carats discov- 
ered in 16 tons of blue ground is 


fine enough to be gem quality. Its 











saie defrays a great share of the 


mining costs for all. 


Then diamonds are for brides 
and bombers BOTH? 

Yes, gem diamonds and industrial 
diamonds are fighting helpmates in 


Our War economy. 





See that your customers under- 
stand these points about the 
dual position and meaning of 
diamonds in the world at war. 
Published in the interests of the 
jewelry trade of America by 
De Beers Consolidated Mines, 
Ltd.,and Associated Companies. 














notch top. 


novaculite 


noselite or nosean. 


nugget. 


nulled. 


numeite 


Nuremberg egg. 
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same purpose. See INDEX-PLATE. 
A term applied to spoon 
ends, similar to the cleft end. 
(no-vak’u-lite). An _ ex- 
tremely compact and fine-grained 
variety of grayish white to creamy 
colored quartz, found near Hot 
Springs, Ark. It is little used as a 
gem but makes fine whetstones. 


nophek. A stone of the high priest’s 


breastplate, probably almandine 
garnet. 
Norbide. Trade name for the hardest 


commercially manufactured abra- 
sive, a boron carbide with about 
75 per cent boron, made by the 
Norton Co. 

One of the lapis 
lazuli group of minerals. 

Metal in a lump or irregu- 
larly shaped mass; a term usually 
applied to a lump of gold or silver 
found so jormed by nature. In 
mining districts, much jewelry is 
made of nuggets mounted as pins, 
necklaces, chains, ete. 

Ornamented with a convex, 
rounded decoration differing from 
a gadroon in that the latter is on a 
rounded, while the former is on a 
flat or quarter-round surface. 
(noo’may-ite). Garnierite, 
named for Noumea, New Caledonia. 
A popular name 
given to early watches, 
the second form in 
which the cases were 
made, which was oval, 
replacing the eariiest 
form which was drum- 
shaped and not as 
convenient for carry- 





ing as a case with 

rounded corners. The 

first watches were 

made at Nuremberg, 

Germany, by Peter 

Henlein. See HEN- iniaiieiad 

LEIN, Egg 
nurling. See KNURLING. 


nut. On a micrometric watch regula- 


tor or on the screw at the lower 
end of a pendulum rod, a circular 
tapped metal disc, usually gradu- 
ated with divisions to aid in mak- 
ing definite changes in the regula- 
tion to mean time. 


nyf. The outer “skin” of an uncut 


diamond crystal. 


O 


A unit measuring the size of 
smaller American watch move- 
ments; if a round movement, the 
diameter of the bottom or pillar 
plate; if an odd-shaped movement, 
the shortest width of the pillar 
plate. An 0Q-size movement has a 
measurement of 1. 5/30 inches; 


obsidian 


occidental. 


smaller sizes are designated by a 
numeral proceding the 0 to indicate 
how many thirtieths of an inch the 
measurement is less than the 0 size. 
For example, a 3/0 size measures 
1 3/30 inches; a 4/0 size measures 
1 2/30 inches; a 5/0 size measures 
1 1/30 inches; a 6/0 size measures 1 
inch; an 8/0 size measures 28/3 
inch, etc. See LIGNE; WATCH SIZES. 


observatory bulletin watch. A trade 


term denoting a watch of excep- 
tional timekeeping performance, 
proof of which is in a certificate, 
issued by a national astronomical 
observatory or scientific bureau, 
which records the data of tests of 
that particular watch. Such watches 
usually command a premium price. 
National observatories that conduct 
watch tests may do this for indi- 
vidual owners of watches, also in 
the form of annual competitions 
for excellence between various 
manufacturers of watches. 

(ob-sidd’ee-an). A natural 
glass, formed when lava solidified 
too rapidly for any of the constitu- 
ents to crystallize. It varies from 
black to light gray, reddish or 
greenish in color, often it is trans- 
lucent, sometimes iridescent or 
adularescent. OBSIDIANITE is a term 
which has been applied to the pos- 
sibly meteoritic glasses like mol- 
davite, Darwin glass, etc. 


obverse. The side of a coin or medal 


upon which the main device, such 
as the face or bust of the person- 
age commemorated, appears. It is 
opposed to the REVERSE, which is 
especially reserved for the inscrip- 
tion. 


occasional impulse. A class of clock 


escapements which deliver an im- 
nulse to the pendulum less fre- 
quently than at each beat, thus 
diminishing interference with free- 
dom of motion of the pendulum. 
Inventions for this began about a 
century ago; the most accurate 
clock of today—the Shortt clock— 
is designed embodying ,this prin- 
ciple. See SHORTT CLOCK. 

Because the finest and 
hardest gemstones at one time 
reached Europe from the Far East, 
the term Oriental was used as a 
prefix to the various colors of 
corundum and other gems of su- 
perior hardness; for example, 
Oriental topaz, misnomer for yel- 
low corundum; Oriental emerald 
for green corundum. Conversely, 
the prefix occidental may mean (1) 
“true,” as occidental amethyst, to 
distinguish it from the so-called 
Oriental amethyst (purple sap- 
vhire); or (2) more frequently a 
less desirable stone of the same 
variety or one of a less precious 
class that resembles a more pre- 
cious class; for examples, occi- 
dental agate, carnelian and chalce- 
dony are less translucent varieties, 
and occidental pearls are from the 
Atlantic and Pacific coasts of Cen- 


occurrence. 


octahedrite. 


cetahedron. A 


oculus mundi. 
odd-beat. Watches with balances beat- 


tral America; on the other hand, 
occidental cat’s eye is quartz with 
hornblende needle inclusions; occi- 
dental topaz is citrine; occidental! 
turquoise is odontolite; occidental! 
diamonds are quartz. See ORIENTAL 
From a_ mineralogica! 
viewpoint, the occurrence of a min- 
eral, gem or otherwise, refers t 
the place and type of deposit in 
which it is found, as well as its 
associates. Diamonds “occur” in 
alluvial deposits and in igneou: 
pipes. Aquamarines and topaz al 
most invariably “occur” in pegma- 
tite dikes. One might also say that 
a diamond if found in the schists 
of Manhattan would be a new “oc- 
currence” for that gem, as would 
an association of peridot with 
aquamarine. 


ochre. A yellow clayey earth, used in 


soldering jewelry work, as an anti- 
oxidizer; or painted and dried on 
surfaces prior to soldering, to pre- 
vent solder from flowing where not 
wanted. 

an old, but no longer 
used, name for anatase. Undesir- 
able because anatase is not in the 
cubic system. 

form of the 


© 


Octahedron 


crystal 
cubic, or isometric, 
system. A common 
form of diamonds 
and spinel, it can 
best be visualized as 
two four-sided pyra- 
mids, joined at their 
bases. 


octavo. A Brazilian gem 


weight, the equiva- 
lent of 17% ct. 
Hydrophane. 


ing more or less than 18,000 beats 
per hour are known as odd-beat 
watches. Less than 18,000 beats 
characterizes watches older than 
strictly modern; more than 18,000 
beats, small bracelet watches of re- 
cent design; the standard rate for 
modern pocket watches is 18,000 
beats per hour. 


odd-shape crystals. Trade term denot- 


ing watch crystals of shape other 
than round. 


odem. A stone of the high priest’s 


breastplate, said to be a carnelian. 


odontolite (o-dont’o-lite). “Bone tur- 


quoise” an iron impregnated, blue- 
colored fossilized bone, which re- 
sembles turquoise. Some of the best 
has come from the tusks of mam- 
moths found in Siberia. The struc- 
ture of the bone, visible in polished 
surfaces, enables an easy distinc- 
tion from the true turquoise. It is 
also said to lose color and become 
grayer in artificial light. 


ceil de boeuf (oy-duh-buff’). Ox-eye 


labradorite. 


off-colored. Used loosely, this could 


include any diamond which was not 
pure white or some fancy color. It 
is also a color class in the grading 
of diamonds, according to G. F. 
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m3: 
Timely Promotion 


Amp all the shortages of so many of the things 

that the jeweler sells, diamonds, the traditional main- 
stay of the jewelry business, are still one of the few 
remaining lines that the jeweler can continue to pro- 


mote without fear of “selling himself out of business.” 


‘Taanks in large part to the magnificent cam- 

paign carried on by DeBeers for several years past, 
diamonds today are higher in public esteem than ever 
before. Now is the time for the alert jeweler to gear 


his merchandising efforts to this situation. 


_Atvintllnlns Bros. & Co. 


608 Fifth Avenue, New York 


DIAMOND MERCHANTS SINCE 1 8 8 6 








FOR JUNE, 1943 ia 
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Herbert-Smith, the sixth class 


away from “blue white,” followed 
only by light yellow and yellow. 


ogee (abbr. O.G.). In designs of clock 


cases, etc., a standard detail; a 
piece of molding with cross-section 
in the form of a reverse curve or 
S of open curvature. 


ogive. The addendum or acting por- 


tion of a tooth of a gear-wheel; 
differentiated from the addendum of 
a pinion leaf, which is called the 
rounding. See ADDENDUM; DEDEN- 
DUM. 


oilcup. 1. The concave recess formed 


around the pivot hole on the upper 
side of a jeweled bearing, or on 
the metal of a non-jeweled bear- 
ing in a watch or clock, for holding 
a supply of oil. 2. A small covered 
cup, of glass or agate, used on the 
watchmaker’s bench to provide a 
small, frequently renewed supply 
of oil for use on timepieces. 


oilers. Tools for applying oil to parts 


of timepieces. The two types used 
are (1) a blade made of fine gold 





~l 


oO 


< 


Oiler (type 1) 


or steel wire set into a handle, with 
a flattened point charged with a 
small quantity of oil by dipping it 
into a bench-cup, and (2) fountain 
oilers, holding a supply of oil in 
the hollow handle, which has an 
extension in the form of a fine 
capillary tube through which oil 
flows to form a droplet at its end, 
which is touched to the part being 
oiled. Of the above types, the for- 
mer is used mostly in repair shops 
and the latter in watch factories. 


oillies. Premier diamonds. 
oil of vitriol. See SULPHURIC ACID. 
oils. Horol. Liquids used for lubrica- 


tion of parts of timepieces. The 
two principal types of oils used to- 
day are classified, as to sources of 
the raw materials, as animal oils, 
and mineral oils. Most of the ani- 
mal oil used in American horology 
is from the blubber of porpoise or 
blackfish. A recent trend is toward 
the development of horological lu- 
bricants from mineral sources- 
petroleum mostly. In Europe, oils 
derived from the fats in bones of 
domestic animals are largely used. 
In horology, lubricants used in 
working with tools, apart from the 
reduction of friction in timepieces, 
are principally sperm oil for light 
machinery, and lard oil for metal- 
cutting tools. See FRICTION; LUBRI- 
CATION. 


oilsink. A V-shaped cut turned into 


the part of an arbor in a watch or 
clock, immediately next to the base 
of a pivot, to keep oil from over- 
flowing on to the arbor, by capil- 
lary action. 


oil spots. Greenish spots on oriental 


pearls, caused by conchiolin knots 
near the surface. 


oil pearl. Antilles pearl. 
oilstone. 1. A natural stone used for 


an abrasive for finishing metal 
parts of timepieces, etc., and for 
shaping and sharpening cutting 
tools. The quarried rock is formed 
into flat bench-laps; “slips” or 
hand-laps user as files; wheels used 
in lathes; and is also pulverized 
to be used mixed with oil for grind- 
ing with metal laps, for finishing 
watch staffs, etc., preparatory to 
polishing them with finer abrasives. 
Most of the natural oilstone used 
in America comes from Arkansas; 
the fine-grain stone is marketed as 
“hard Arkansas,” and the coarse- 
grain Arkansas stone as “Washita” 
stone. 2. Water-worn yellow and 
red chalcedony pebbles found with 
diamonds in the Transvaal alluvial 
deposits. 


oil-tempering. 1. A process of apply- 


ing heat to reduce the hardness of 
a piece of fully hardened steel, in 
which the steel part is covered 
with oil, heat applied, and the pro- 
gressive softening judged by the 
effect of heat on oil; thicker and 
thicker smoke appears; flashes of 
flame next; finally steady flame. 
2. In manufacturing watches and 
clocks, a mass-production method 
for tempering large quantities of 
steel parts, which are placed in a 
pot of oil kept heated under con- 
trol of an indicating pyrometer. 


old English cut. Single cut. 
old gold. Gold articles as bought for 


junk to be melted and refined and 
used again in making new goods. 
See LEMEL; SCRAP; REFINING. 


old mine cut. Term originally applied 


to the high-crowned, 
small-tabled, square 
or cushion - shaped 
brilliant cut dia- 
monds, much in 
vogue during the 
19th century. which 
retained much of the 
original outline and 
weight of the octa- 
hedron rough at the = oa Mine cut 


sacrifice of brilliancv. (top) contrasted 
¢ with a Modern 
Because stones so srilliant 


cut came from Bra- 

zil and India, they were called “old 
mine” to distinguish them from 
diamonds from the newer South 
African mines which began to be 
cut with a round girdle by means 
of mechanical BRUTING. The term 
was later applied to overthick, 
“lumpy” round diamonds whose 
crown is higher and whose table 
is smaller than the present-day 
ideal brilliant. Old mine cut is also 
known as Brazilian cut. See BRIL- 
LIANT CUT. 


oleic acid. An ingredient in most 


recipes for watch cleaning solu- 
tions; a colorless oily liquid, of 
chemical formula CyoH,,O2. 


oligoclase (o-lig’o-klase). One of the 


plagioclase feldspar series, with a 
little more calcium than albite, plus 
sodium, aluminum and silica. Olig- 
oclase moonstone and oligoclase 
sunstone are known, but are less 
common than the orthoclase-albite 
moonstone and the orthoclase sun- 
stone. There is also a colorless or 
very pale bluish oligoclase found 
in North Carolina, which is occa- 
sionally cut. 


olive. A faceted bead, derived from 


the faceted spherical bead by an 
elongation parallel to the _ hole. 
Many modifications of this shape 
are possible. 


olive fork. A fork with a long, narrow 


handle and with three tines, used 
for serving olives, pickles, gher- 
kins. 


olive-hole. A form of hole for a pivot- 


bearing the cross-section of which 
shows a variation of diameter at 
all points of the length of the hole; 
the least diameter being midway 
between the ends of the hole, grad- 
ually increasing toward each end. 
The advantages of this over 
straight-sided holes are (1) less 
liquid friction retarding motion of 
pivot when oil has become thick- 
ened by age; and (2) a correcting 
effect on the slightest deviation of 
the hole from perpendicularity. 


olive spoon. A spoon with a long han- 


dle and perforated bowl, used for 
serving olives. 


olivets. The name of corals and glass 


beads in the African trade. 


olivine (ol-iv-een’). A mineral series, 


like feldspar, containing, in vary- 
ing proportions magnesium, iron, 
manganese and silica. The only gem 
in the series is chrysolite, which 
is also called peridot; it contains 
about 20 per cent of the iron sili- 
cate molecule. Erroneous uses are 
as follows: Uralian olivine, Si- 
berian olivine, olivine garnet; the 
common designation ‘olivines” 
means demantoid garnets (which, 
incidentally, are far more desirable 
and attractive gems, probably the 
only instance in gemology where 
the jewelers have perpetuated an 
error to their disadvantage). See 
CHRYSOLITE; PERIDOT; DEMANTOID 
GARNET. 


onegite. Light-colored amethyst with 


needle-like inclusion of goethite, 
found in geodes on an island in 
Lake Onega, north of Leningrad. 


one-year pearls. Culture pearls with 


very thin nacre layers. 


onicolo. Nicolo. 
onychite. Said to be an alabaster, 


but more probably a stalactitie cel- 
cite or aragonite, with yellow and 
brownish markings, which was used 
by the Greeks and Egyptians for 
the carving of vases, etc. See 
ONYX. 


(The 32nd instalment of this glos- 


sary of the jewelry trades will follow 
next month. After serialization, the 
work will be published in book form.) 
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@ scr primitive times, the pearl—June birthstone—has been a favorite gem, and 
now in this day of floral jewelry its soft white or rosee luster and spherical 


form are ideally suited to represent flower buds and petals. Calling for palladium or 
two-tone gold effects, the attractive modern designs shown above are trimmed with dia 
monds, small cabochon emeralds and calibre rubies. Traditionally, the pearl has been 
the symbol of happy marriage and popularity. These brilliant concepts of the pearl’s 
role in today’s jewelry are by Sol P. Kaufman, jewelry stylist, of 562 Fifth Ave., 
New York. 
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The intricate operations 
in the finishing of a dia- 
mond require the skill of 
experience. 








3. Cutting or “girdling’’ With a background of 


fifty-three years, now as 
always, Max Fine & Sons, 
Inc., is cutting Sizes, 
Fancy Shapes, Melee and 
Single Cuts for the trade. 


é 
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4. Polishing 





MAX FINE & SONS, INC. 


CUTTERS OF “FINE-MADE" DIAMONCS 
OFFICES AND FACTORY 


20 West 47th Street 





NEW YORK 
FOUNDED 1890 
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ECAUSE. business is good, particularly in those 


areas where a great amount of war production 
work has been in progress, many retail jewelers are in- 
clined to think that credit hazards have decreased and 
that it is not necessary to exert as much care and cau 
tion as we have maintained in the past. 
have in 


The contrary is true credit hazards 


creased. Shifting populations, conditions in non-es 
sential industries becoming worse, and the sudden wealth 
being acquired by thousands of people who know noth 
ing about how to use that wealth have all added new 
problems to the credit side of our business. 

Price ceilings, increased overhead costs and other 
items have narrowed every jeweler’s margin of profit to 
the point where more and more attention must be given 
to the protection against credit hazards. 

In the paragraphs to follow are a number of sugges 
tions offered by leading jewelers from every section of 
the country embodying the methods they will follow in 
credit of their until the 
over; to safeguard that narrow margin of profit which is 


control own accounts war is 


becoming slimmer and slimmer with the passing of each 
war week. 

First, all credit men advise more rigid credit rules, 
prompt payment of ac- 
(a) People 


particularly in the matter of 


counts. A number of reasons are given: 
are buying recklessly, spending money on anything their 
eye touches, jewelry merchandise certainly being no ex- 
A lot of them are running up big credit ac- 


for the If these are permitted to 


ception. 


counts first time. 
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Credit 
Hazards 


Haven’t 
Lessened 


moving populations, shrinking 
of non-essential industries, 


sudden buying power call for care 


by ERNEST W. FAIR 


double-up over any two-month period they are apt to 


become too big for them to handle. (b) The shifts in 


employment from one area to another, from deferred} 


draft status to the armed forces, etc., are so quick and 
rapid and becoming more and more so, that no jeweler 
can be sure any given customer will be in his city two 
months from the day he grants credit. (c) A lessening 
of the feeling by customers of their responsibility to 
meet established regulations is becoming more and mort 
noticeable in the credit field as well as elsewhere. Thes« 
and other factors peculiar to our times make it highly 
necessary that credit be limited and that accounts are 
not allowed to double up. 

A second recommendation of experienced credit men 
to 


these 


is to pay more and more attention credit bureau 


recommendations. In some areas recommenda 


tions are being amended to include figures on the total 
This has 


been necessary because people with big wartime incomes 


amount of credit granted to one individual. 


are now finding it easy to get credit at any place they 
a new experience with many of these indi 


The result is that, despite government credit 


request ; 
viduals. 
regulations, some of them are piling up big debts any 
where they can get the credit, so that while the cus 
tomer may have a good income and few apparent ac 
counts at the time that he established a new account with 
a given store, he may seek many more dollars credit 
elsewhere and render what appeared to be a stable grant 
of credit precarious. 
(Please turn to page 90) 
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- the Nathan Organization 


has merited its reputation 


as Stone Headquarters 






: Through two generations this 

company has concentrated on 

| the stone needs of the indus- 
oF 5 try and has built its reputation 
i i on the consistent ability to 
d 4 meet almost any specific re- 
, 4 quirement . . . When you 
g : Re want the right stones — at 
| \ " the right time and the 

\ = right price — come direct to 


* STONE HEADQUARTERS 


* Precious, Semi-Precious & Synthetic Stones 
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PRECIOUS STONES ond PEARLS 
610 FIFTH AVE, - NEW YORK, NY. 


We? Stone Serwtce 
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New 


** Official watch inspecters”’’. not to a railroad 
buat te an airline, impresses L. A. war workers 
with the reliability of Hudson’s repair service 


by HAROLD W. SAVAGE, Advertising Manager, 


Hudson's Jewelers, Los Angeles 


EGINNING in 1940 Los Angeles experienced an 
influx of thousands of war workers. The giant 
aviation industry and the budding shipyards were put- 
ting out calls for men all over the country. The pay 
offers were good. The response was spontaneous, men 
from all over the Middle West and South came flocking 
in droves. For the merchants this situation was alto- 
gether bearable as it created a new profitable market. 

However, for any one particular merchant several 
problems presented themselves. These newcomers were 
unfamiliar with any Los Angeles stores. Moreover, their 
job, and often their homes as well, were from 10 to 30 
miles distant from the downtown Los Angeles shopping 
area. 

Hudson’s Jewelers, with two stores in the heart of 
downtown Los Angeles, soon felt that :there was a par- 
ticular need to impress these newcomers with the ad 


vantages of being acquainted with their establishments. 
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Slogan at Work 


Left—J. A. Hudson as- 
sures an American Air- 
lines captain that his 
watch is now accurately 
timed. This photo ap- 
peared in Los Angeles 
newspapers with text 
stating that the Hudson 
stores are equipped 
with modern appliances 
and trained horologists, 
to insure all the same 
high accuracy in time- 
keeping demanded by 
American Airline pilots. 


Below — Hudson's 
launched its new slogan 
with big-space news- 
paper advertising. All 
subsequent advertise- 
ments have featured 
the slogan in connec- 
tion with store's name. 


BLY BONDS AND KEEP EM FLIEING 


HUDSON'S JEWELERS 


Te 


0145, Brondway - The Muduon Bldg. 


But customary advertising in the ordinary media reach- 
ing this market did not entirely suffice. 

During November, 1942, Hudson’s were appointed 
official watch inspectors for the American Air Lines. 
Here, at last appeared an idea which if sufficiently 
dramatized could be turned to profitable advantage. 
It was considered expedient to delay the newspaper an- 
nouncements of this information until after the Christmas 
and New Year holidays. On Jan. 17, 1943, the first 
notice broke in the Sunday edition of Los Angeles’ larg 
est newspaper. This 40-inch ad was placed on page 
two, a preferred position page, and was the first ad 
appearing in the paper. 
times larger, was then placed on the following Tuesday 
and Thursday in two other local publications. The cir- 
culation of these three newspapers is approximately 
900,000. 

Salesmen, credit men, cashiers, repair men, all those 
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The same ad, two and one-half 
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This full-page advertisement appears in national magazines. 
First insertion is in the May 29th issue of Liberty. 





Jor is a bashful sort of fellow when it comes to expressing the feelings 
So this 


“Keepsake” Diamond Engagement Ring will talk for Joe. It expresses his love for the 


he holds in his heart. It’s hard for him to put such sentiment into words. 


sweetheart he leaves behind. Joe is going to be away for awhile... in Africa... 


Guadalcanal... or any one of a number of places. But wherever he is, out through 
the vastness of thousands of miles, Joe’s thoughts will be of you. Whenever you look 
at that graceful circlet of gold with its lovely “Keepsake” Diamond . . . close your 


eyes and listen as it talks for Joe, telling you of his love and devotion. 


The ring illustrated is the ‘Keepsake’ Lewes at $200.00 


ICMXLII <} Le te & I B 


eepsake 


Write for the book, ‘The Etiquette of 


hrough five decades '‘Keepsakes"’ have 
the Engagement and Wedding,"’ with sup- 


broced the hands of America's loveliest 


brides. The name ‘‘Keepsake"’ in the ring, 
the nationally established price on the tag 
trd the Certificate of Registration and 
Cuarantee are assurances of quality and 
volue. See the new matched sets at your 
’“eepsake"’ Jewelers... $50 to $2500. 


OR JUNE, 1943 


DIAMOND RINGS 


A. H. POND CoO., INC. 


plement on ‘‘Wartime Engagements and 
Weddings,"’ illustrations of ‘‘Keepsake"’ 
Rings and the name of the nearest Keep- 
sake Jeweler. Enclose 10c¢ to cover mail- 
ing. Keepsake Diamond Rings, A. H. 
Pond Co., Inc., Dept. L., 214 S, Warren 
St., Syracuse, N. Y, 
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meeting the public were instructed to talk up the ocea- 
official 
The 


During the week there was a 


sion to every customer. ‘“‘Hudson’s Jewelers 
watch inspectors for the American Air Lines.” 
enthusiasm was genuine, 
noticeable increase in supplemental sales. Unquestion 
ably many of these were the result of the new approach 
now available to the salesmen. 

Publicity pictures were also taken and appeared in all 
Suitable 


The following week 


three media by the courtesy of the newspapers. 
stories accompanied these photos. 
the campaign was continued in the same three publica- 
tions with a sizeable portion of the space of the ad de 
voted to watches. 

Each announcement directed special attention to our 
watch repair departments. These trained specialists, 
now guardians of time for the American Air Lines, were 
The 


nothing 


offering the same excellent service to the public. 
this 


short of sensational. 


response in particular department was 
But, more about this later. 

The black and white slick proof copies of the first ad 
were suitably framed and hung conspicuously in our 
repair departments, credit booths and other prominent 
places in the stores. Watch window trims are being de 


signed featuring our appointment. An_ appropriate 
emblem with the caption “Official Watch Inspectors for 
the American Air Lines” has been placed alongside the 
signature cut of our firm name and now appears in every 
ad. In time the firm name and this prestige emblem 
will become synonymous. 

Contracts have already been completed for a new 


renovation of the watch repair departments. The theme 


will be aviation. Model planes ai display 
items are being furnished by the Ameri Lines 


The set-up will be built with consumer eye «id con 


dence appeal uppermost in mind. ‘‘Precision—accurat: 


Official Watch 


American Air Lines.’ In this connection there are many 


and dependable. Inspectors for tle 


interesting and profitable possibilities. 
As evi 


denced by the results so far, we are sure that this tie-up 


All this has involved work, a lot of work. 


will prove as valuable in the post-war era as it is today. 

Here are some of the effects that are noticeable now, 
a few months after the campaign began. It has boosted 
the volume of profitable watch repair sales, especially t 
people who have never been into the stores before. It 
is easier to get a fair price for repair work. It makes 


possible sales of other merchandise, particularly 


watches—and in instances diamond sales have beet 


consummated also. It helps produce an air of com 
petence and assurance that is easily recognizable by 
the customer. 

The phrase, “Official Watch Inspectors for the Ameri 
Air 


and parcel of a salesman’s talk to a prospective buyer 


can Lines,’ and its variations have become part 


Watch salesmen consider it one of their finest sales 
arguments, a “clincher” when the customer is on the 


fence. In diamonds sales, too, it has proved its effective 
ness many times over. 


All in all 


in its different and varied usages irresistibly helps 


this phrase or slogan if it can be so called 


build and create that intangible and yet ever so neces 


sary quality, good will. 
































FACTORY 
48 WEST 48th ST. 





J, Schliff & Sons 


Cutters of 


DIAMONDS 


48 West 48th Street 
New York City, N. Y. 


We carry a complete line 
of Meleé, sizes and fancy | 
shaped diamonds. 
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OVAL ) 





IMITATION COLORED STONES 
4or Every Type of Ring 





Here's a clear-cut triumph of American ingenuity! OVAL imitation stones 
resemble gem stones so closely even experts are amazed! Birthstones in 
choice of three shapes, 12 glowing colors, all staple sizes, made of 
special glass. Also, buff-top stones especially suited for military rings. 
They must be seen to be fully appreciated. Write for samples, prices. 
Prompt delivery assured. Sold only in wholesale quantities, 


MADE IN AMERICA BY AMERICAN CRAFTSMEN 


OVAL MANUFACTURING CO., inc. 


64 West 36th Street . . . New York 


“in Providence OVAL IMPORTING CO. 


212 Union Street . . . Providence, R. I. 
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Memorandum Selections Upon Request 
































Also 


Fine Diamond Jewelry 
occasionally purchased 
at Sacrificed prices. 


WHITELAW BROTHERS 


Diamond Importers & Cutters 


tEOWEST 48TH STL.NLY.C. BRYANT 9-O1) 4 
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THEIR PATRIOTISM IS PRACTICAL 


(From page 63) 


is made of jewelry except the slogan ‘““Honolulu’s Fir 
Jewelry Store” under the name at the foot of each adver 
tisement. It is purely an unselfish patriotic effort on 
the part of this important store to lend its aid toward 
raising more money for the war effort. A couple of 
typical ads are reproduced in miniature with this artic 

Practically the entire advertising budget is spent on 
this type of ad, less than $50 having been put into 
straight commercial copy during the past six months 
Yet, whether in spite of, or because of, this unselfis}) 
policy, the store has never done so much business. An 
other case of bread cast upon the waters. 

That, however, is aside from the point, says Mr. 
Michopulos. What really counts in his eyes is the fact 
that, in the past six months, Detor’s has sold more than 
$2.000,000 worth of War Bonds. To handle the business, 
a special War Bond booth has been set up in the stor: 
with a full-time sales clerk who does nothing but War 
Bond business, and whose salary is paid by the store. 

On Dec. 7, 1942, the anniversary of Pearl Harbor, 
Mr. Michopulos closed his store for the day, as far as 
the sale of jewelry was concerned, and his staff of 30 
employees devoted the entire day to the sale of war 
bonds. Tota! for the day was $300,000 worth of bonds. 

Goodman’s, St. Paul, Minn., is another jewelry stor 
that is really putting its back into the War Bond drive. 
“For the year of 1943,” says Arthur M. Goodman, th« 
manager, “we have decided to do no merchandise adver 
tising, but to concentrate on promoting the sale of War 
Stamps and Bonds and other patriotic endeavors as the) 
may come up throughout the year. 

“The way I see it is this,’ Mr. Goodman explains. 
“We've been in business here in Saint Paul for 37 years. 
We have our established customers for the stock we have 
and are going to concentrate not on getting new business 
but on helping with our continual advertising to keep 
foremost in people’s minds the importance of winning 
the war. It is more important to spend extra money for 
that than for any other thing. Whatever advertising we 
may do for the store itself will be purely institutional in 
character.” 

The Goodman jewelry company began its program 
with Christmas advertising. It ran a large space adver 
tisement with the single sentence “Buy War Bonds for | 
Christmas.” No merchandise was mentioned except the | 
line which is included in the store signature—‘‘Featuring 
Certified Perfect Diamonds.” 

This program of advertising is not going to be con 
fined to newspaper space only. It applies to all adver- | 
tising of the company. Posters which usually advertis« 
the merchandise of the store in street cars and buses ar 
to carry the patriotic theme. All radio advertising which 
the company uses extensively is being turned over exclu 
sively to the war bond drive. 

The company has 100 feet of window space in th 
Bremer Arcade where it is located. This is being used 





for patriotic displays. A large supply of patrioti: 
placards and posters has been secured by the company 
and around these will be built striking windows whic! 
will be varied continually to keep interest in them high 

Whatever program is being stressed by the Govern 
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Established 1866 





608 Fifth Avenue, New York 


Cutting Works: 
London 
64 West 48th Street 23 Holborn Viaduct 








», Emerald Gut and Marquise 


DIAMONDS 
STAR SAPPHIRES 


RUBIES * STAR RUBIES e SAPPHIRES 
CAT'S EYES * EMERALDS ¢ PEARLS 





We have a large stock of Precious Stones,—mounted and unmounted from 
which to make your selection. Let us cooperate with you on your special calls. 


We are in the market for Diamond Jewelry and can offer good prices on an 
small or large pieces which your customer may desire to dispose of 





Jerome Richheimer 


608 FIFTH AVE. NEW YORK 


AOVPTIEL DETTE TET THELEN 7 = 
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ment will be given prominence in the window displays in 
addition to the War Stamp and Bond sales. 

Rogers of Muskegon, Mich., is another jewelry store 
that is working wholeheartedly to help win the war. Like 
Detor’s they have set up a special booth for the sale of 
War Bonds and Stamps, placing it right in the center of 
the store where it is prominently seen by every-one who 
comes in. The sound merchandising principle in selling 
goods-——*‘Put it out where they can’t help noticing it” 
has been found to be equally applicable to the selling of 
War Bonds. 

The booth is featured in all the store’s advertising. In 
fact a good part of the total advertising is devoted entire- 
ly to the sale of War Bonds with no mention of merchan 
dise. Note the accompanying reproduction of a recent 
full-page in the Muskegon Chronicle. 

The result of all this, say store officials, has been not 
only to sell an impressive total of bonds, but also to 
establish Rogers’ more firmly than ever as an essential 
part of the community and increase its prestige through 
out the district. 

That’s an odd thing about these War Bond efforts. 
They're undertaken for unselfish motives, and yet in- 
variably, when they're handled in this manner, with no 
taint of commercialism, the sponsoring store finds that 
it’s benefiting commercial, too—just as an extra by 
product. 

Detor’s, Goodman's, Rogers’. and other pioneers have 
shown the way. How many more will follow the trail 
that they have blazed? How many more will make their 
patriotism practical ? 


Dwr 


DREHER BROS. 
ann WIDER 


Importers and Cutters of 





Prectous and Semt-Precious Stones 


48 WEST 48TH ST. 
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CREDIT HAZARDS HAVEN'T LESSENED 
(From page 82) 

No jeweler can afford to get careless in his study of 
“human nature’ in connection with the credit operation 
of his business; in these times the human element is of 
more importance than ever before. 

Limiting the total amount of credit purchases is also 
being undertaken by a good many firms; current heavy 
taxation and the certainty of heavier and heavier taxes 
to come is given as the reason. Just as every jeweler 
knows the month of March to be a tough one in which 
to collect his accounts, because of income tax paying 
time then, so will this drain of taxes, and many of them 
sudden and unexpected, force many customers to post- 
pone payment of their accounts. Wise is he who waits 
to grant them credit until he has made a “hometown” 
check-up. 

“Don’t take 


a reference, particularly for credit. 


In this connection one jeweler advises: 
a union card as 
These cards mean nothing but that the individual has 
paid his dues and in many cases this dues-paying has 
We 


in granting credit 


been forced. used to consider a man’s union card 


and for identification; now we know 
it’s foolish to even give it a thought.” 
Another jeweler has this to say: “Use the govern- 


ment credit regulations in your collection methods. 


Those regulations have the authority of government law 
behind them in the mind of the average man. Simply 
refer to the regulations, paragraph for paragraph, when 
a customer seeks to take advantage of his credit. It 
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“Backing up the Fighting Fronts” 


Beyond maintaining the high level of pro- 
duction that earned them the Army and 
Navy “E”’ award, the men and women of the 
Wadsworth Watch Case Co. are today pro- 


ducing more and more Materials for War. 


In addition to the steady production of 
War Materiel, we are turning out 
Wadsworth Watch Cases for the use 


of our Armed Forces throughout the 


world. 


1dswort 


THE WADSWORTH WATCH CASE CO., INC., DAYTON, KENTUCKY 
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passes the blame off your shoulders for a stiff credit 
policy.” 

Finally, and perhaps most important of all is never 
to let the temptation to become careless in these days of 
high wages and employment make us forget the warn- 
ing that, “Credit hazards haven’t disappeared.” He 
who becomes careless will soon find these hazards are 


more in evidence than ever before. 


CONCENTRATE ON DIAMONDS—NOW 


Available supplies of most of the things that the jew- 
eler sells are today severely restricted by war time regu- 
lations, while at the same time buying by the public 
continues to mount. 

The combination of these two elements confronts the 
jeweler with a delicate problem. On the one hand he 
must continue to advertise and sell in order to hold his 
place with the public for the post war period. On the 
other hand, if he pushes lines in which he cannot re 
plenish his inventories, he may find that he has sold him- 
self out of business. 

How can these two factors be reconciled? One solu 
tion is to concentrate the major part of his sales effort 
on diamonds. Here is a line whose production is still 


free from governmental restriction—which is almost 


symbolic of the jewelry business—and which today is 
high in public the effective 
DeBeers supplemented by the Jewelry Industry Pub 


favor through work of 


licity Board. 


What better means could be found for the jeweler 
throughout this war period to keep himself before the 
public eye as a purveyor of fine merchandise than t« 
feature diamonds in his advertising, his window and 
store displays, and in his selling? 

Here is something that the jeweler can tie to with botl 


prestige and profit. 


CELLOPHANE IS SUMMER DISPLAY AID 


Jewelers who find that merchandise is faded or other 
wise damaged from exposure in large display windows 
open to the summer sun can protect themselves from loss 
with the use of yellow transparent acetate (cellophane ) 
according to Levystein’s, Montgomery, Alabama. 

Experimenting with ideas for cutting down the sun 
light which was ruining an expensive amount of mer- 
tried Venetian blinds, various 


chandise, Levystein’s 


shade ideas, etc., to no avail. Then the management hit 
upon the idea of buying large sheets of the plastic trans- 
parent cellophane material (at the low cost of about 60 
cents per window ) and taping this tightly over the inside 
Colored a heavy yellow, this effectually 
of the 
Passersby can still see all contents of the window with- 


of the glass. 


strains out ultra violet and actinic rays sun. 


out difficulty, since the material is perfectly transparent. 

Since making this change there have been no instances 
of fading or other damage in any window, and the store 
will save an estimated $200 in damaged or discolored 
merchandise for an investment of only $3.50 in cello- 
phane, and $1 in tape. 
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W. L. B. Order L-45 limiting use of Gold to a small part of last 
years consumption will considerably handicap us in filling orders 
now on hand. We will, however, do our utmost to make partial 


shipments as soon as possible. 


Your kind indulgence and sympathetic understanding of our prob- 
lem will be greatly appreciated. 


KUSHNER & PINES, INC. 


Makers of Distinctive Mountings 
Refiners of Precious Metals 


21 West 46th Street New York 
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SAPPHIRES 
RUBIES 


EMERALDS 


PEARLS 
DIAMONDS 


y ‘ 
DY. have one of the finest 


and most unusual collections 


of rare and important jewelry 


and single gems in America. 


Harold Cohen 


620 FIFTH AVENUE - NEW YORK 
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PRECIOUS AND SEMI-PRECIOUS STONES 
distinctively mounted in 14 Ke. gold RINGS, 
CLIPS, PINS and EARRINGS .. . ultra-smart jewelry, 
styled right in the modern trend . . . individually de- 
signed to appeal to your fastidious trade. 








| We specialize in solid gold jewelry with genuine colored 
stones . . . Topaz, Aquamarine, Amethyst, Star-Sapphire, 
Star-Ruby, Emerald, etc. . . . we also have on hand the 
most complete stock in the West of loose precious and 
semi-precious stones. 


IMMEDIATE DELIVERY 


Write for complete information. 


Jean Ritz-Woller Company 


IMPORTERS OF PRECIOUS AND SEMI-PRECIOUS STONES 
CREATORS OF DISTINCTIVE JEWELRY 


220 W. Fifth St. Los Angeles, Calif. 
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"| WANT TO STAY IN BUSINESS" 


“T want to stay in business!’ 

That’s the cry of scores of jewelers who have become 
more and more aware of the difficulty of weathering the 
war months or years and emerging through into peace 
time in good business condition. 

No one can lay down a formula that will absolutely 
guarantee safe passage through these trying times, since 
the tides of war and their effect on all activities in the 
nation are unpredictable. But we can find a helpful 
guide in the measures that experienced and successful 
store owners and managers are taking to make sure their 
stores will be in shape to weather the war storms. 

Here are ten suggestions garnered from the advice of 
highly successful retailers who were asked what they 
were doing to keep their stores in such shape as to be 
able to “stay in business” for the duration of the war. 

1. Put your business in financial shape. Every jeweler 
suggests that the utmost attention be given to making 
your store’s financial condition as sound as possible in 
cluding the building up of substantial cash reserves so 
that you can replace the inventory that is now being 
liquidated. 

2. Study depreciation religiously. Too many stores 
do not make sufficient allowances for depreciation and 
obsolescence of their equipment. Consider the new 
equipment and the store modernization that will be 
needed when the war is over, and make certain that 
funds will be available for these purchases when peace 
returns, 

3. Buy with cash avoid debt. Incurring debts 
in such doubtful periods as war times may lead to dis 
aster. Buy even the smallest supply items on a cash 
basis, secure best prices, keep indebtedness to the mini 
mum. 

j. Baby your equipment. This applies particularly 
to maintenance equipment which is receiving the hardest 


usage and which cannot be replaced. Search everywhere 


for better maintenance methods; be as strict in taking 


care of every piece of equipment as you are in the 
financial management of your store. 

5. Keep an idea file for after-war merchandising 
stunts. After the war is over everyone will be scram 
bling for ideas. He who has already worked them out 
and filed them away for use will be the first to put them 
into effect and be able to benefit accordingly. 

6. Stay out of arguments. War time is the time when 
everyone’s nerves are on edge and when arguments 
quickly spring up over trivial matters. That makes ene 
mies who remain in that condition for years to come. 
War time is no time to enter into even the mildest of 
arguments. 

7. If you can’t do it ata profit ...don’t do it! Side 
tracking all endeavors and services that are unprofitable 
for the duration is the wise step to take. 

8. Stiffen up on credit. It is sometimes hard to “get 
tough” about credit, but wise management calls for even 
more stringent credit regulations than those laid down 
by Regulation W. He who comes out of this war with 
the least credit on his books will be in the best shape 
to get started on the new business cycle which will start 
with the return of peace time. 

9. Keep everybody on the job all of the time. The 
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manpower situation is growing more and more acute 
with the passing of each war week. Wise is the jeweler 
who gives as much care and attention to his employes 
is a mother hen gives to her brood of chicks. 

10. Watch taxes and tax reports .. . overlook none. 
(he need for more tax money to fight the war as well 


is to keep various agencies of the government going 





grows greater and greater; every tax dollar is going to 
be collected. This means more vigilance and attention 
toward making sure that provisions are made for paying 


, ‘ Because of conditions over 
these taxes; that nothing is overlooked which can bring . 
about a kick-back and additional expensive penalties which we have no control we 


later on. are not able to guarantee deliv- 


ery of all models of ALTON 
SENDS CIGARETTES TO SERVICE MEN watches. However. all ALTON 


watch orders will receive our best attention, 





“Free cigarettes for your men in the service!’ was the 
headline of an advertisement that produced reams of and we will supply whatever possible. 
favorable comment for Harold L. Shyer, Nashville, 


Tenn., jeweler. We urge our customers and friends to be 


“If your son, brother, husband or father (now in the patient with us during this uncertain period. 
service) was born in April, fill in the attached coupon until we are again able to fill all orders com- 


and we'll mail him a carton of cigarettes for a birthday : es 
5 ' a ; pletely and promptly as in years gone by. 
present, the advertisement continued. Remember ‘ . 


these cigarettes are absolutely free, with the compli 
ments of Harold L. Shyer, ‘Your Jeweler, 627 Sesh W. & G. DIAMOND RINGS AND SETS 
St. P.S.—Of course there is no obligation ... Nothing 
to buy ....this is just our way of saying ‘Happy Birth 
day’ to your service men in all branches.” 

A coupon at the lower left of the advertisement pro 
vided space for writing the name, company, regiment, 
camp or naval station or A.P.O. to which the cigarettes 
should be sent, as well as the name and address of the 
back home” relative and a statement of the latter’s 
relationship to the service man. 


The following notice appeared under the coupon: 





‘We're sorry, too, but postal regulations make it neces 


sary for us to restrict this offer to service men in this Matched set in 14K. yellow gold Matched set in 14K 
. 7 Solitaire has tw side monds an Solitaire ha ” Cara enter 
country as the post office will not accept such packages 10 Carat center diamond. Wedding nek Wak 
for shipment overseas. - iamor 
7 i s . Grade Grade Grade Grade 
Before April was over, the jewelry store mailed mors A AA A AA 
— . , — 5 5 = 9.50 $64.50 
the 800 carto yf cigarette ; ban : , ; D843—Set—Retail.. $81.25 $£1.25 D879—Set—Retai! $59.5 64.5 
in cartons of cigarettes to service men stationed Meyebene Peles 65.00 73.00 Keystone Price 47.50 51.50 
ill over the nation. ““The lette re have ceive | D844—Solitaire— D880—Solitaire— : ; 
n n I'he letters we have received from ame 53.25 6235 Retail 31.25 36.25 
the soldier boys make us feel that the expense we have Keystone Price 42.50 50.50 Keystone Price 25.00 29.00 
‘ : <% 9 ; , aoe ‘ D845—Wedding Ring 881—Wedding Ring : 
gone to is well repaid,” said Mr. Shyer. “Some of the —Retail 29.50 —Rotail 29.50 
R Keystone Price 23.50 Keystone Price 23.50 


letters almost bring tears to your eyes, the boys seem 


to appreciate their gift so much.” , ; r : . 
Prices and quality of W. & G. Diamond 


Rings and Sets are the same as in 1941— 
FOUR PATRIOTIC IDEAS FOR THE 4TH 


(From page 67) 


Whether a war theme display can be merchanised or SEND FOR THE W&G DIAMOND CATALOGUE 
not, will be decided by good taste and judgment. If FOR READY REFERENCE 


the basic idea of the display is a patriotic one, mer 


no advance in price. no reduction in quality. 


chandise may confuse the idea or detract from its 


cignity. I'or instance, it would seem to be an attempt 


ra - he P 
use the emblem of the United States for commercial We ksle I & Goodman. Tine g 


We Distributors of Keystone, Star, Belove, and 


urposes to include merchandise in the ‘United LD. Watch € 
° . aten ases 


erve’ display suggested in the accompanying sketch. 


5 South Chicago 


Wabash Ave. Hlineis 


Vithout merchandise the display is dignified and force 


ul. While the “Iron Men” display is more humorous 





han dignified in character, merchandise shown with it 








would tend to confuse the idea. Unless the merchandise 





wo) 
or 


FOR JUNE, 1943 





RACINE WATCHES 


are approved for 


WATERTIGHTNESS 


Results of Water 
Immersion Tests... 


by one of the world’s fore- 


most laboratories provides 


authoritative and indisputa- 
ble proof that 


RACINE WATCHES 


Resist Water Penetration 








xk & 


The Laboratory Report states 
that: 


“Inspection of the case and 
| interior mechanism, as well 
as the chemical test paper, 

showed no evidence of water 

penetration or corrosion.” 


x*k * 


RACINE WATERPROOF 
WATCHES are equipped 
with 15 Jewel GALLET Move- 


ments: NIVAROX Hair 
Springs; GLACIDUR Bal- 
ances. 





IMPORTANT 


Due to uncontrollable conditions 
it is impossible to keep our stocks 
at anywhere near the demand for 
Racine Watches. We hope deal- 
ers will understand until a more 
normal situation permits our usual 
service to regular customers. 














JULES RACINE & CO. 
20 West 47 Street * New York 






can be logically associated with the display idea, it is 
better to shorten the time of showing if necessary, than 
to try to combine the two. 

However, in the other suggestions illustrated, mer 
chandise is the center of interest, tied up with a har 
The of War Savings 
Stamps is suggested in the “Patriotic Party” display 


monious patriotic theme. sale 
with the showing of war stamp corsages at each plac 
The 
chandise combined with an expression of wartime sell 
” for Victory dis 


setting. sentimental appeal of jewelry mer 
ing conditions is expressed in the “V 
play in the fourth sketch. The design of this display 
lends itself to almost any wartime selling idea which a 
store might wish to use, and may be repeated for vari 
ous themes. 

All these displays and others similar to them in 
character are appropriate for use at any time for the 
duration, but with the coming of Independence Day, a 
special effort should be made to offer patriotic themes 


in our windows. 


OPENS WATERPROOFS WITHOUT WRENCH 

Because of the great variety of case designs for water 
proof watches and because wrenches are not always 
available to fit every type, watch repairers often receiv: 
models which they have no key to fit. 

A practical way out of such difficulties has been de 
veloped by George S. Richardson of Lowe’s Jewelry 
Co., Richmond, Va., whose method uses only equipment 
to be found in any repair shop. Here is Mr. Richardson's 
way of opening a waterproof watch, if he doesn’t happen 
to have the right wrench for that particular watch: 

After removing the band from the watch, he heats 
evenly the end of a stick of jeweler’s cement until it 
almost drips, he slightly heats the back of the watch, 
and applies the cement firmly to the back of the watch 
and allows it to cool for about 10 minutes. 

He then inserts the cement stick into the bench vise, 
which substitutes as a wrench as with a slow, even pres 
sure he unscrews the watch from its back. 

When the repairs are completed, he simply reverses 
the procedure—he places in the vise the stick of jew 
elers’ cement, with the back of the waterproof case still 


attached, and slowly screws the watchcase together. To 


remove cement from the back of the watch, he applies 
upward pressure to one corner of the watch while it is 
still clamped in the vise, and removes with alcohol any 
cement which may be left on the back. 

“I have found this method satisfactory,’ wrote Mr. 
Richardson to JC-K, after he read another reader's com 
plaint, published on page 127 of the April number, that 
wrenches for certain waterproof models cannot be ob 
tained from their importers or manufacturers and that 
this lack of tools makes it hard to repair and adjust 
such watches. 

“If the cement is heated evenly it will stick securely, 
giving great strength to an even turning pressure, but 
will break off easily with upward pressure. I hope this 
method will prove helpful to other watchmakers.” 





Do you EXPECT the new employee to grasp and re 
member at once things it’s taken years for you to ac- 
quire? It’s not a good practice! 
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LOAN NAVY YOUR MARINE CHRONOMETER made in this country. However, due to the lack of 


mn % appeal for chronometers for the duration made by cilities and skilled personnel necessary to turn them 
the United States Navy in a _ recent issue Ut in large numbers, it will be many months before 


of this publication brought a number of responses and adequate production can be keyed to the demands of 


offers of fine instruments. However, it was obvious that '@pidly expanding naval forces. 


many persons were under the impression that chronom- Che supply is still far below naval needs, despite the 


Ce > > >» > Es ie ‘ as Irie , , 
eter watches and mounted chronometer watches were ¢€X¢ellent response to the earlier appeal. Private own 


needed as well. Unfortunately. such is not the case, ¢?S of chronometers are the only sources upon which the 


and offers of chronometer watches, mounted and un fleet can call at this time, and the need is urgent. 


mounted had to be declined. However, before sending in your instrument, it is 
Chronometer watches and mounted chronometer desired that the accompanying statement be filled out 


watches frequently are confused with or mistaken for nd sent in so that the Naval Observatory can determine 
a marine chronometer, a much heavier and larger in whether the instrument is of the type desired. It should 
; é é arg ; 


strument. However, the differences between them are be remembered, of course, that the Navy needs only the 


principally mechanical, the chronometer maintaining a marine chronometers with fusee, chain and detent 
steadier rate due to the use of the fusee and detent ©scapement. 

escapement which are not present in chronometer ee ee eee eee ee ee ee ee eee 
watches. 


FORM FOR OFFERING CHRONOMETER 


Naval vessels have an established allowance for horo 


logical instruments, which includes standard chronom Name se . 
eters, chronometer watches, and mounted chronometer a — mianial 
watches. Present requirements for mounted and un wocninian nh agape hae oa Serial N 
mounted chronometer watches are being met by the 
Hamilton Watch Co. The present shortage is confined City and State 
entirely to marine chronometers themselves. It has detent escapement, fusee and chait 

Prior to the war, the United States was entirely de Diameter of movement 


pendent upon England and Switzerland for all chro- yy, .jmum running time per winding 


nometers. When this supply was cut off at the begin , , 
- Shipment at Govt. expense is desired 


ning of European hostilities American manufacturers 
temarks 


: : Please mail this form to the U. S. Navy Department, Bureau 
cision instruments and for the first time they are being of Ships, Attention: Code 875, Washington, D. C. 


THE ALLEN MERCHANDISE SERVICE 


Is proving even more valuable to jewelers at this time 
than ever before. With sources of supply changing. 
some fading out and new ones coming in to the mar- 
ket, it requires the facilities of an organization like 
ours to keep the channels between manufacturer and 
jeweler open. 


were persuaded to begin the manufacture of these pre 





Our experienced buyers are constantly in the market 
and are familiar with all old and new sources of sup- 
ply. You can confidently expect to get what you want 
from Benj. Allen & Co., if it can be had. 


Our diamond stocks are complete, with a wide range 
of sizes and qualities to fit your every requirement. 
Our buyers, alert to changing conditions, have built 
up a stock of loose diamonds, mounted and un- 
mounted rings and diamond jewelry that is unex- 
celled, all prices uniformly low. 


BENJ. ALLEN & CO., INC. 


SILVERSMITHS BLDG. 
10 SO. WABASH AVE. CHICAGO, ILL. 
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simple drau ing of a church... with 
Gothic architecture. No frills. Nothing fancy. 
Just a plain, ordinary picture of a church. Yet, it 
means so much to you—and everything to us. For 
it is the symbol of our business. It is the trademark 
by which we are known. It is the mark by which 
we are judged. We've put everything we've goat 
behind that trademark. It's our greatest asset. 
You who have done business with us know this: 
you who have yet to deal with us have this to learn: 
That simple drawing of a church is symbolic of 
fine quality merchandise; of friendly, cooperative 
service; of fair dealings; of sincere business re- 
lationship; of everything that goes into making a 


happy, well-satisfied customer. 


MEMBER AMERICAN GEM SOCIETY 


CHURCH « COMPANY 
MANUFACTURING JEWELERS 


Ip 
336 MULBERRY ST. Bam NEWARK. N. J. 
West Coast — G. H. OTTO 209 POST. ST: SAN FRANCISCO 
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IDEAS... 





HO is 1943's “forgotten man”? Father, of cours: 
But soon comes his day when he can be made to 
feel a little less out of things now that youth has th 
center of the stage all the time. So for June 14, drama 


tize vour gift suggestions by dividing them into suitabl 


(i 


items for “‘a dad who has everything,” for “the youn: 
poppa,” for “the commuter pop.” or for the “golf-goof 


dad”’ and so en. 
ie 


FatrHer’s Day ALso PROVIDES you with an opportunity 
to get over the point that you now have glassware ol 
taste. Why not suggest that children and grown ups give 
dad his own set of tall, slim beer glasses or the chunkier 
variety, if he'd prefer. Perhaps you stock squat earthen 
ware mugs or other types of merchandise comparatively 
new to the jeweler’s shop. This is your time to tell your 
public about it. If you have hobby equipment for stamp 
collectors, butterfly addicts, writers, etc., by all means 
tell everybody about it for June 14. 


* * * 


REMEMBER AWAY BACK WHEN one big firm in practical 
ly every city of the land boasted a series of clocks show 
ing the time in different parts of the world? As we grew 
more sophisticated, such displays seemed out of date and 
many were discontinued. But can you think of anything 
more timely today than showing what’s o'clock in Tuni 
sia, in Iceland, in the Solomons, in Iran, ete., when most 
everybody has somebody somewhere in a distant spot 
on the globe? Be sure to run a streamer about bonds, 
perhaps, “Buy bonds to bring homecoming time nearer.” 

* * # 

Here’s a winpow idea that may be used in two ways, 
in sequence, Strew sand over the floor of the window, 
dot with sea shells and small figurines in bathing suits. 
Imbed sun glasses every so often and use this window 
card, “Have Fun—BUT Safely.” Later, use the same 
props with jewelry here and there with this window 





card, “For Glamour on the Beach.’ | 


* * * 


Juty 4ru provides a “natural” for the promotion of 





patriotic pieces of all kinds. Feature Americana em- | || 
blems and those of other lands, too, in a promotion 





lauding freedom for the enslaved democracies. Call it te 
“Independence for All.” 


* * * 


Circus COMING to your town? Wondering how to 
tie in with the interest it always whips up? What has 


— 


a circus to do with jewelry? Look about your store and 
then assemble an amusing window of jeweled animal | 
pieces and ceramics. Call it, “It’s a circus . .. Your 
store name’s Circus.” 

x * & 


REPEAT YOUR WINDOW or advertising lined up for 
tth of July on July 14, the day the Stars and Stripes 
were adopted. Your customers will warm to your patri 
otic observance of a little-recognized but important day, 
celebrating the 164th anniversary of the flag. You'll 


sell more patriotic pins, clips, bracelets. 
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Planning 
to retine 
about (9457 








Planning to retire in a couple of years? Figuring you'll sell down your stock 
gradually, later have a discount sale, then be free to close your doors for the 
vacation you ve earned and deserve? 


Without meaning to discourage you, but having had much experience with such 
matters, we suggest you consider one factor. The factor of broken stocks! Per- 
haps you've already noticed, that with fewer new purchases, your choicest pieces 
are the ones that are selling? As they go, it’s harder to sell from depleted stock, 
and the stock as a whole loses value all out of proportion. 


We call to mind the case of the Reimer store in the Biltmore Hotel, New York 
City. Mr. Reimer had passed away, his attorneys were handling the estate. When 
we offered to buy the store, they thought they might do better running a dis- 
count sale. But for just the reasons we describe above, it did not work. Eventu- 
ally they began accepting bids. The highest was $60,000 when they called us 
in for our estimate. We found their stock actually worth $105,000 to us. The 
deal was closed at once for cash. 








It is especially important to consider these things at a time like this, when mer- 
| chandise is in demand, and you are in a seller’s market. You may have our 
estimate, advice, or both, without obligation on your part. 


Names mentioned, by permission. 








Confidences respected. 


—_ 





| 

| Examples of other 
| stocks recently 
purchased: 


Kirchberg’s 
~ Chicago 
_, yf) | Udall & Ballou 


New Yorl, City 


oldest and largest Sam K. Eaton Co. 
New Bern, N. C. 


CASH BUYERS OF JEWELRY STOCKS Best Jewelry Co. 


Rumford, Me. 





18 Province Street, Boston, Mass., Tel. CAPitol 1728 


Charles Thomas Co. 


Always a reliable offer, usually the highest one. Nanticoke, Pa. | 
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READY TO SERVE YOU 


WITH 
| Fine WATCH REPAIRING 











Our shop is equipped with the latest types of 
machines, including a Western Electric Timing and 
Recording Machine. 

Specialists in repairing Chronographs, Repeaters, 


Automatics and Water-Proofs. 


We have on hand a complete line of watch materials 
for our repairs and are also equipped to make any 
part for any watch. 


MARUDO WATCH CO. 


48 WEST 48th STREET 
NEW YORK CITY 
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SOLDIER CULTIVATION BRINGS VOLUME 


(From page 69) 


right away that we do so to help him, and get a lot of 
appreciation from the outset. Here, too, it is wise to 
put the damper on enlisted men who may be carried 
away in enthusiasm for something more costly—he must 
never be sold anything which is a real strain on his 
finances. At Busch’s, we will refund any serviceman ’s 
money at any time—something we do not do for anyon 
else—because our experience has been that no soldier 
will make this request unless he is actually up against 
it. It does us a great amount of good to make this con 
cession, and nobody forgets it. 


“Third, something which represents 
the part they’re playing in the present conflict. Here, 
because of the nearby airfields, jewelry, whether men’s 
or women’s, which has the Air Force wings, outsells all 
other kinds. 


soldiers want 


We show very: little novelty merchandise, 
preferring to stick to the honored identification brace 
let, anklet, lapel pin, ete., and have found that we can 
scarcely keep this merchandise in stock. We simply 
cater to the pride of the man in his outfit—and there is 


nothing else to worry about.” 

Mr. Paris doesn’t believe in silly novelty jewelry 
which soon loses its newness and disgusts the soldier 
who wants something worthy to send home to _ his 
sweetheart. “I mean foolish patriotic devices, compacts, 
Hags, airplane-shaped pins, etc.,”’ he explained. “There 
is a huge amount of this ‘junk’ which we could hardly 
expect a civilian to buy—-why then should a soldier 
who is an ex-civilian buy it?” 

These merchandise changes have been accompanied 
by a lot of careful policy changes. In the order of their 
importance, they are 

1. Making Sunday appointments for men who cannot 
“We do this for as little as 
Mr. 


times this has led to sales in three figures as a result. 


visit town on other days. 
#3 pins, watchbands, etc.,”’ Paris said. “Some 
Aviation cadets and enlisted men alike are kept on their 
jobs six days a week, and are grateful for a chance to 
Where the 


formed customer has only a few hours to shop, we're 


do their buying on their one day off. uni 
willing to go to this extra trouble, and do so nearly 
every week.” One of Mr. Paris’ customers, who phoned 
for such an appointment, although only a private in the 
Army, turned out to be a man who was a wealthy sports 
man before the war. He bought $2500 worth of jewelry 
in 10 days before being transferred. 

2. Refunding purchase price. ‘Though this violates 
procedure in many stores, it is commonsense goodwill 
“We know that 


the soldier is trying to send money home, may need 


building with us,’ Mr. Paris remarked. 


money suddenly when he least expects it, and that he'll 
buy from us again if we return his money where the pur 
and 


chase is a strain. Nine of ten of them buy again 


usually the same item—as soon as they can save up the 
”” 
cash. 


‘ 


3. Extending credit to worthy enlisted men. “We'v 
never lost a cent through giving credit to the soldier 
who asks for it,” Mr. Paris said. ‘Although we don't 
advertise it. we will allow as much as $100 credit on a 


$200 chronograph watch with full confidence that pay 
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ment will be made. We are getting payments on jewelry 
Moreover, we find that the 
average soldier who agrees to pay $10 a month, often 
will actually pay $30 or more, to get the debt cleared 
up quickly. Uniforms and honesty appear to go hand in 
and even 


from men now overseas. 


hand, at least in our section of the country 
a transient soldier is a good risk.” 

t. New lines and courtesy to soldiers. ““We've added 
leather goods, military jewelry, insignia, luggage, and a 
dozen other items which soldiers tell us they want to 
buy, concentrating in the price lines which we know will 
appeal,” Mr. Paris summed up. “We spend a tot more 
time in ordering these than we do our most profitable 
diamond lines, simply because that’s what the men who 
are bearing the brunt of the war effort want. I appreci 
ate what they're doing for us, and we'll do all we can 
for them. Showing them courtesy and doing little favors 
for them is one way. We sell a vast amount of photo 
graphic supplies, and to help out the soldier, we check 
their cameras, and keep them in the store handy for 
their weekend visits. Soldiers know that’s a concession, 
and they appreciate it enough to tell us about it.” If 
the store is not too busy, Busch’s will even make simple 
repairs on cameras for uniformed men without charge. 

The store caters to officers as well, featuring military 
luggage, and insignia. Diamonds up to $2500 are sold 
in this field. However, it is the enlisted man who makes 
up the bulk of the market, and to whom Busch ad 
dresses most of its merchandising effort. The store 
doesn’t use either camp-newspaper advertising or radio 
slanted direct at the armed forces—but the show win 
dows which are seen by thousands of soldiers nightly. 
and the gratitude of the men well treated is ample to 
keep new customers coming in. Recently, when a watch 
manufacturer checked chronograph watch sales, it was 
found that this store had sold the most—all to service 
men and cadets. “We simply give the man in uniform 
all the courtesy he would find as a civilian, and even 
more value,” Mr. Paris concluded. The store has a way 
with the soldier! 

By way of a final admonition, it might be wise t 
point out that Mr. Paris keep himself up-to-the-minute 
on all changes of personnel and functions at the nearby 
fields, and has his clerks to do the same. This is of great 
help in maintaining an intelligent conversation with sol 
diers who are proud of winning squadron prizes, ath 
leties, ete. The store personnel scans all military news 
papers and bulletins as a matter of routine, and can make 
Naturally, no 


questions are asked of men who may be preparing for 


oficer or enlisted man feel at home. 


werseas service, ete.—but Busch’s is proud of the work 


of its customers and believes in telling them so. 


WELCOME THE SUMMER IN 


The season affords every jeweler) an oppor 


tunity to educate his customers to appropriate pieces. 
Hot weather should imply a complete change 
ver in costume jewelry. Plan now tor a promotion 
reared to June 21. the first day of summer. Arrange 
vindows, interior displays and advertising to develop 
he theme, “Summer's here—time to refresh your jew 
elry wardrobe.” Feature summery, colorful and light 


in-weight pieces. 
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More Than 
You Should? 


If you do, you are just as subject to a 


heavy penalty as the man who sells you 
above ceiling prices. Ceiling prices have 
been established by the government as a 
wat precautionary measure to help us 
WIN, and by violating them, either by 
buying or selling above “ceilings”, you are 


breaking a law; BE CAREFUL— 


KNOW YOUR 
CEILING PRICES! 


If you pay more now than you did as of 
March 18th, 1942, chances are—there is 
something wrong—check into it. It has 
been brought to our attention certain 
companies are charging more than they 
should; there is no reason for you to pay 
more, or for a concern to “hoid-out” for 
a higher price if they have the merchan- 
dise. If it is offered to you—DEMAND 
THE CEILING PRICE!!! 


WE CHARGE NO MORE 
FOR ANY ITEM THAN WAS 
CHARGED IN MARCH, 1942. 


C&E.MARSHALL CO. 


A GREATER VALUE = A GREATER SERVICE 





BOX 7737 CHICAGO 


Largest and Foremost Supply 
House in the World 
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PEOPLE WHO PASS YOUR 
WINDOW TODAY—TOMORROW 
AND EVERY DAY HAVE 


OLD GOLD 


Discarded rings, brooches, 
chains, watches, bracelets, 
optical scrap, etc. 


These contain critical 
metals besides gold. Tell 
them to bring them in to be 
exchanged for new mer- 
chandise or to help buy 
more war bonds. 


For prompt satisfactory 
returns ship direct to 


7a Ow MR A SS J. 


TCCLOWMD. efalr” 
REFINERS MANUFACTURERS 


SS E WASHINGTON STREET, CHICAGO - 


Thies 
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ESPONSIBILITY FOR THE FUTURE 


Kawneer shares part of your task—by 
investigating post-war selling. 


You'd give a lot right now to know just what the post-war 
world will be like—and how inevitable changes will affect 
your business. Certainly, competition will be keener. Cer- 
tainly, there will be a flood of new and better products; 
a new era of merchandising; a public keyed to new things. 


Kawneer has undertaken the task of sharing with you part 
of the responsibility for your future and that of your enter- 
prise; by finding out how Kawneer Store Fronts can serve 
the progressive merchants of America better than ever 
before. THE KAWNEER COMPANY, NILES, MICHIGAN 


Kawmhees STORE FRONTS OF TOMORROW 
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With the Watchmaker at the Bench. By Donald deCarle. Fourth edi- 
tion, published by Sir Isaac Pitman & Sons, London, 1942. 2°4 
pages, 166 illustrations, including folded plate insert. $3 post- 
paid, from Book Department, Jewelers’ Circular-Keystone, 100 E. 
12 St.,. New York 


| ong acceptability of this book to the trade is shown 
by its having gone through three editions between 
its first appearance in 1933, and 1938; then a reprint 
ing of the third edition in 1939; and now this fourth 
edition, which the author has thoroughly revised. He 
has used good judgment, we think, in his choice of por 
tions of the earlier edition for elimination and of all of 
the new material added. 

Omitted, for examples, are a former chapter on 
health-maintenance, a need not peculiar to watchmakers 
and better treated in the many special works on this 
subject; a chapter on repair prices and wages, more 
suitable for discussion in periodicals than in a_ book 
intended to be in use during a longer time; and a chap 
ter describing various types of watches, for which an 
entire book would better afford the space required for 
adequate treatment of such a subject. 

Newly written portions include not only more thor 
ough handling of some of the subjects covered in older 
editions, but several entirely new chapters, such as the 
ones on the American-type watchmaker’s lathe and at 
tachments, and on cleaning watches; and there are new 
paragraphs on recent developments such as special 
alloy hairsprings and mono-metallic balances. 

The illustration of the work throughout has been im 
proved by substituting line-engravings for half-tone cuts 
from photographs in some cases, and by the addition of 
many new pictures in line engravings, a process unques 
tionably better than half-tone photography for certain 
kinds of technical illustrations. 

The former editions of Mr. deCarle’s work had plenty 
of merit, and this fourth one tops the predecessors with 
its many improvements. We take it as a good examplk 
of a brief concise work on the subject of its title. on 
which so much more would have to be written for any 
thing like either completeness of subject matter or 
thoroughness in detail. The amount of new matter in 
the book may be judged by noting that this occupies not 
nly the space of what has been deleted from the tlrird 


dition, but an added 41 pages in the new book. 


U. S. NEEDS QUARTZ CRYSTALS 


The Government needs more quartz crystals. If you 
‘now a source of individual crystals—clusters, groups 
grainy masses won't do——-weighing at least half a 
sound, get in touch with the Miscellaneous Minerals Di 
ision, War Production Board, Temporary “R” Build 
ng, Washington, D. C. Samples should be provided, if 
ossible. The crystals, which are needed for the manu 
acture of quartz oscillator plates in radio equipment 
or the Armed Forces, must be clear and colorless on 
the inside, although light smoky quartz can be used. 
Milky quartz, rose and purple quartz are useless for 


this purpose. 
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Cpuratendine 


Service Rings 


NAVY 








AIR CORPS MARINES 


We are the creators of exclusive and 
distinctive designs in quality rings 


in a wide variety of styles. 


ENGAGEMENT RINGS 
WEDDING BRINGS 


Keystone Jewelry & Mfg. Co. 


64-66 NASSAU ST. 


NEW YORK CITY 
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I'll Buy Your Entire Stock and Fixtures 
for Spot Cash and Pay You Tops 


WANT 
RETIRE? 


For more than 30 years | have been paying spot cash for surplus and entire jewelry stocks. 
By dealing with me you can close out quickly, get your money, without any worry. Without 
any obligation whatever on your part you can talk this over with me in strictest confidence. 
| will be glad to come see you at your convenience, wherever you are located, at my own 


expense. 


WRITE - - - = PHONE 


BANK AND TRADE 
REFERENCES 
FURNISHED 


5 So. Wabash Ave.-—Phone Dearborn 1455 


ESTABLISHED IN 1910 CHICAGO 














- 





FOR HONEST RETURNS 
IN 


SWEEPS 
FILINGS 
SCRAP | 


GOLD PLATINUM 


JOSEPH B. COOPER & SON 


English silver épergne and old Sheffield platteau 
Date 1838, by Robinson, Edkins & Alston. j 





Refiners & PRECIOUS Antique English Silver | 
Smelters METALS Specializing in ; 
Antique silver and old Sheffield tea and coffee sets / 
— S. J. SHRUBSOLE 
FACTORY: 26 JOHN STREET, . vo 
BROOKLYN, N. Y. NEW YORK CITY 19-21 W. 57TH ST.. NEW YORK PLAZA 3-8066 j 
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MORE REPAIRS BUT FEWER REPAIRERS NASTRIX WATCHES 


(From page 72) 
letter to get a job in war industry, “where the skill lh 
acquires will remain with him and adapt him for the NASTRIX FAVORYTE CHARMS 


same or other work in times to come.” 
But manpower is by no means the only shortage A 

responsible for the jam. Many parts are hard to get; N AST R I Xx F I N E L E T H E R 

others are practically unobtainable—this situation the 

result of a German embargo on the export of parts from 

Switzerland and the almost total conversion of American 


watch factories to war production. It is understood that 


there have been heavy purchases of material by th 





Government for Army and Navy repair service, with en 
listed men operating mobile shops; this has much to do 
with shortage of material in the trade. 

Representing a sold-out condition in his supply house, 
many a jeweler reports the following repair material 
unobtainable: Jewels (especially plate jewels), tools, 
balance staffs, stems and center wheels, listed in the 
order of their apparent scarcity. In addition, other 
jewelers mentioned the following as  unobtainabl 
Fourth wheel pinions, Swiss wheels, mainsprings, hair 
springs, chronograph parts, alarm clock parts, spring 
rings and crystals. 

The longer “hard to get” list starts off with balance 
staffs, followed by jewels, mainsprings, stems, crystals 
and winding pinions in that order. Also mentioned were 
hairsprings, bracelet clasps and attachments, winding 
wheels, center wheels, spring bars, crowns, sleeves and 
hands. 


Only 5 per cent of all the jewelry stores that replied 





- said that they had “no trouble” in obtaining repair 
parts. 

Various means are used to maintain service in spite of 
more work and fewer workmen. For instance, when 
Holzman’s in Atlanta lost one of its four watchmakers, 
W. F. Chapman, who has charge of the service depart 
ment, shifted to the shop, where besides examining and 
pricing he handles all service jobs on sales and a small 
number of regular-pay jobs. Previously, Mr. Chapman 
had been stationed at the front of the selling floor, where 
he inspected and priced items brought in for repair but 
gir] 


_— 


naturally did none of the actual work. An extra 
clerk now takes in the repairs. 

Taking a page from Abraham Lincoln, some stores 
prefer to “satisfy some of the people some of the time.” 
This involves refusing to accept more work than they 
can finish in two weeks’ time; it means turning away 
fully 50 per cent of the jobs offered—but customers who 
do get their watches accepted get them back fairly 
promptly and are thereby pleased. 

Soldiers are credited with breaking crystals at three 
times the civilian rate. Giddens Jewelry Store of Golds 
boro, now “turning away more work in a day than we 


used to take in during a week or so,” and which “‘could 





use five or six watchmakers if we could get them and 


also several good saleswomen,” has helped solve the 


crystal problem by training a high school boy to grind Nassau Distributing Co., inc. 


them. 

An Oklahoma jewelry store whose six-man repair de 64-66 Nassau St. 
partment has now collapsed into two maintains its repair F 
service by farming out much of the work to men who New York City 


work evenings in their homes. 
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NEW 
Giftwares 








Patriotic knitters will 
treasure a moire case 
holding needles of 
standard lengths and 
all sizes, counter and 
stitch-holder. Red or 
navy at $3 each whole- 
sale. Fanny Morse, 225 
Fifth Ave., New York. 





"Dresdenite'’ permanent flower 
a:rangements in fine glazed 
poitery have the appecrance 
of fine china flowers yet are 
washable and unbreakable. In- 
troductory assortment avail- 
able from $20. Illustrated 
number $48 dozen. Sun Glo 
Studios, 225 Fifth Ave., N. Y. 


Twelve-inch ceramic cranes in soft 
pink and white with bottle green trim 
and base are stocked for immediate 
delivery at $10 a pair wholesale. 
Offered by Ebeling & Reuss, Inc., 225 
Fifth Avenue, New York City, N. Y. 














These lapel ornaments, composed of 
many different types of shells, are so 
cleverly attached and so artfully col- 
ored that they suggest real flowers. 
Approximately 5" in length, they are 
priced at $12 a dozen in 3 dozen lots 
or $15 per single dozen. Rubel & 
Fenton, 225 Fifth Ave., New York. 


"Military Secrets" is screamingly 
illustrated by famous artist Hoff. 
A special overseas edition— 
lighter in weight—is available 
to retail at the same price 
$1.49, complete with mailing 
carton. L. Luria & Son, Inc., 
160 Fifth Ave., New York City. 


"Seaspray" textured glass, clear or sea green, 
for informal service indoors or out. Fragile- 
appearing but as durable as table china, it is 
available in a variety of sizes and shapes from 
$9 to $36 a dozen. Immediate delivery from 
H. H. Turchin Co., 230 Fifth Ave., New York. 
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June Special 


NEW AND BEAUTIFULLY DESIGNED DINNERWARE 


SOLD EXCLUSIVELY BY KEKE TO RETAIL JEWELERS 


94 PIECES—SERVICE FOR EIGHT SETS 





POPULAR 
54-PIECE COMBINATION 


EACH SET CONSISTS OF 
FOLLOWING PIECES: 


8—10-INCH PLATES 


8—BREAD AND BUTTER 
PLATES 


8—CUPS 

8—SAUCERS 

8— SOUPS 

8—FRUITS 
1—COVERED SUGAR 
1—CREAMER 
2—VEGETABLE DISHES 
1—13-INCH PLATTER 


VANITY FAIR PATTERN Every piece first line quality AMERICAN HOMES PATTERN 


and guaranteed against craz- 








7 = — is _ — ing and checking. Li, is patiann is _— inctive and colortu 
: S 10 tlo motif O center 
Tretith innar dmcurtie wih win,  WASRMTED 2% Gow + ee 

vreath inner decoration with yellow DECORATIONS and gold border 

‘enter and outer gold borders ; COST $ 55 

OST All Sets Are Dry Packed in hy ae 1 ° 

$11.73 yore A 54-PC. SET, $10.77 LESS 2°; 
| 94-PC. SET, $11.97 LESS 2” ; :; IN LOTS OF 6 OR MORE 
IN LOTS OF 6 OR MORE NET Open stock Items Available eR SET LESS 

' 60 CENTS PER SET LESS from Factory. : eslinenmeaings 

‘ jgested Retail All Sets F.O.B. Chicago, Ill. pach poses “—~« = sa Saas 
(7318.95 east of Mississippi River, $19.95 west Approximate Shipping Wt., 38 $16.95 east of Mississippi poche ea 

river. Denver and far west $20.95 Lbs. Per Set river. Denver and far west $18.99 





A.G. BE 
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New Giftwares 








Hand painted Staffordshire toby jugs in 7 subjects 
$36 a dozen and 5!/2"' tall. Top: Jolly Boy, Long 
John Silver, Tam O'Shanter. Center: Sarah Gamp. 
Bottom: Highwayman, Uncle Tom Cobleigh and Henry 
Vill. Minimum order $18, immediate delivery from 
Tedman Importing Co., 225 Fifth Ave., New York City. 





Swan sugar and creamer of Rochelle china in 
plain translucent ivory body sell at $2.50 retail 
per set; gold tracings $5 set; all gold handle 
$7 set. These pieces are stocked by Fondeville & 
Company, 149 Fifth Avenue, New York City, N. Y. 





Presenting a group of Goldscheider birds 
which are greatly increasing in popularity 
because of their true design and vivid color- 


ings. Exclusive with Everlast, 225 5th, N. Y. 
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La Mirada, distinctive art 
crackleware in fuschia and 
chartreuse combinations. 
Many pieces are available 
in the collection ranging 
from $3 to $24. Distrib- 
uted by N. S. Gustin & 
Company, 712 S. Olive 
Street, Los Angeles, Calif. 








Larchmont design on French Limoges china is an all- 
over pattern in a bright gold finish. 23-piece tea set 
costs $25 per set. Shown by Levy Bros. China Co., Inc. 





"Bookworm," one of a collection of 12 figurines in ‘terra- 
plast," all featuring children in appealing poses. Prices 
at wholesale from $9 to $10.80 per dozen. Catalog | 
available. Howard L. Ross Corp., 30 Rockefeller Plaza, N.Y. 
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si-00 
Per Doz. Net 
Simulated leather, gold 
stamped, assorted colors. 
Packed 2 dozen toa carton, 
Unit order one carton. 

TO RETAIL AT 50c 


No. 300L 


$4Q.80 
Per Doz. Net 


Same model as above 
in genuine leather. 
Individually boxed. 
TO RETAIL AT $1.50 


‘ oa 
- = WANGE STAMPS 


Ss... Order now from Staco's complete line 


of the most practical, most easy-to-use holders 


AND STACO IS QUICK — AS ALWAYS —TO a quarter century of "Know-How" makes pos- 
GIVE YOU A NEW HOLDER ..« One that will sible. We have a Ration Book Holder in every 


carry Ration Books Nos. |, 2 and the new 3! Having pioneered price range ... and all for immediate delivery! 
the Ration Holder "Industry" from the start, it is fitting that we Order Now ... Use the handy order coupon! 


should be Johnny-on-the-spot in bringing you this new model... 


It's one that meets all requirements. It's a sure sell-on-sight beauty! _ Sess ee ee ae ee 


STATIONERS SPECIALTY CO. 
A word to the wise! ... Remember the consumer stampede 19 West 21st Street, New York, N. Y. 
when the Ration Books No. 2 were distributed? Well, Ration 


Book No. 3 is on the way! 


A Ration Book Holder In Every Price Range 
(Following Models Not Illustrated) 


No. 200 . . . Simulated leather. Gold stamped. $1.80 per dozen. 
(Unit order 3 dozen) Retail at 25c 


No. 200L . . . Same as above in genuine leather. Individually boxed. 
$7.20 per dozen. Retail at $1.00. 
By 


nother STac) Product 


STATIONERS SPECIALTY COMPANY 
19 West 21st Street * rae f-) 0 on, oe 


Gentlemen: Kindly ship the following at once: 
No. 300 @ $3.60 per doz. Q doz. unit order). 
No. 300L @ $10.80 per doz. Genuine leather. 
No. 200 @ $1.80 per dozen. (3 dozen unit order). 
No. 200L @ $7.20 per doz. Genuine leather. 


Firm 
Address 
City State 
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man YES EK) : | 


Yes. it’s true . . . new trays and immediate delivery! 


A distinctive group of wood trays. hand decorated and 
stvled with originality . . . comfortable to hold and will 
earry full service in one trip. 

size 17 x 244% $7.50 each 


Vimimum order 2 travs—Plus 50 packing charge. 


= 225 FIFTH AVENUE 
: AT TWENTY-SIXTH STREET 
LExington 2-2524 NEW YORK CITY. 














IMPORTED ENGLISH CHINA 





These exclusive Staffordshire cigarette boxes and ash trays 
come in 15 different colorful scenes. The boxes, 434 by 3% 
inches, are $12 dz. The trays, 4 by 4 inches, are $4.80 dz. 
Minimum order | dz. each—$16.80. 


Also stocked are 150 assorted Toby jugs in various sizes, 
$7.20 up. 100 different decorated pitchers in copper, silver 
and pink lustres, $7.20 dz. up. All are English Staffordshire. 
Write for $25, $50, or $100 sample assortment, of best sellers. 

Immediate Delivery, F. O. B. New York 


Write for Illustrated Catalogue 


TEDMAN IMPORTING COMPANY 


225 Fifth Ave. Room 829 New York, N. Y. 




















CASH 


For your sample line, and odds and 





ends in 


STERLING FLATWARE 


—new or used; any silversmith, any 


quantity ; active, inactive or obsolete. 


Send for Our Offer 
We Pay Transportation 


Reterence: Jewelers’ Board of Trade 


JULIUS GOODMAN & SON 
77 Madison Ave. 


Memphis Tennessee 
Julius Goodman Joseph A. Goodman 
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Spode rose BRIAR 


Many patterns of Spode have been 


sold continuously for over 150 years. 


Sole Agents and Wholesale Distributors 
COPELAND & THOMPSON, INC., 206 Fifth Ave., New York 
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7 "Cocktail bracelets,’ set with large topaz-quartz, teil. from $5 to $6. 
aquamarine or amethyst and trimmed with rubies, 
are a new idea sponsored by Dorsons Jewelry Co., 
Inc., 119 W. 24th St., New York. Made in 14 k gold 
they may be sold 


@ Service Men's kit, 
by Marbrook Dis- 
tributors, 225 Fifth 
Ave., New York, has 
comb, mirror, tooth 
powder, shaving 
cream, styptic, plas- 
tic razor, buttons, 
thread, needle and 
safety pins. Whole- 
sale, $13.20 doz. 


They’re New! 








@ Among innova- 
tions by R. M. Jor- 
dan & Co., Provi- 
dence, is this gold- 
finished sterling flor- 
al brooch, mounted 
with fully polished 
imitation stones in 
assorted colors. Re- 





with cocktail ring to match. 


@ Nassau Distribut- 
ing Co., Inc., 64 
Nassau St., New 
York, offers military 
charms in gold on 
sterling or plain ster- 
ling to retail at 
$3.95 each. Twelve 
horoscope charms 
are among the 105 
other styles available. 

















The large bowl, in Sea- 
spray Clear or Sea- 
spray Green, measures 
9x Il. The individual 
servers 4!/, x 5!/5. Bowl 
and four servers priced 
to retail at about $10. 


With a minimum order 
of four sets, you will 
receive our illustrated 
catalog of Seaspray 
and other accessories 





ee. for jewelers. 


SALAD SET in SEASPRAY ec styled by TURCHIN 
The connoisseur's delight . . . something practical yet charming . . . altogether useful and 
entirely unusual! 


The Seaspray Set, styled by TURCHIN, has innumerable uses—as a salad or fruit service, 
for desserts and puddings—or, with an artistic flourish—for flowers. It imparts that 
finished look" to the well-appointed table. 


HH. TURCHIN CO. 


230 FIFTH AVENUE NEW YORK CITY 





BOSTON CHICAGO LOS ANGELES 
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There is an apparent discrepancy at this point. 


The pages are either missing or the pagination is incorrect. 


The filming is recorded as the book is found in the collections. 

















Vol. CXIll 


JUNE, 1943 


No. 9 








Minor Changes in Gold-Palladium 


Order; Trade Wants Bigger Ones 


Polishing and Setting of Goods Otherwise Complete 
On April 15 Not to Count Against Makers’ Quotas; 
Industry Thinks Order Too Severe, Asks WPB Modify It 


WPB Order 


L-45, which limits the use of gold 


An amendment to 


and palladium in jewelry (page 132 
of JC-K for May), 


May 6 specifically exempting polish 


was issued on 


ing and stone setting from the 


operations defined as “producing 


jewelry.” 

Net effect of the 
two-fold: 

1. It permits manufacturers to pet 
form these finishing operations on any 
jewelry which was otherwise complete 
on April 15, when the order took effect, 
without counting the weight of the metal 
in such goods against the quotas allowed 
them, as they would have had to do un- 
der the original order. 

2. It exempts trade shops which do 
only setting and polishing from the 
classification of “jewelry producers,” 
and therefore such shops will be exempt 
from the order and will not have to 
file the metal and production reports re 
quired by this regulation. 

Effect No. 1 of course is only tem- 
porary, but is nevertheless welcome 
since it adds to the supply of jewelry 
that will be available for this vear, what 
ever quantities manufacturers may have 
had on hand on April 15 awaiting only 
polishing and setting. No figures are 
available as to just how much this may 
be, but it is understood that most makers 
had fairly substantial amounts. 


amendment is 


Restrictions on new production, how- 
ever, remain unchanged, so that the only 
real result is to postpone somewhat the 
full impact of the regulation. 

Another change in the order is a prac 
tically negligible increase in the quan 
tity of palladium which a manufacturer 
may use in lieu of platinum. The regu- 
lation as originally issued allowed each 
producer in each quarter year after July 
1, 6% per cent as much palladium by 
weight as that manufacturer used of 
platinum in the year of 1941. Presum- 
ably in the interest of simplification, this 
awkward figure is now changed to 7 per 
cent in each quarter—an increase of % 
of one per cent per quarter or 1% of 
one per cent for the entire year. 
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The foregoing of course refers to the 
allotment of the larger manufacturers. 
The quota of the small producer who 
uses less than 250 ounces per quarter 
remains unchanged at 14 per cent in 
each three months or 56 per cent for 
the year. 

Discussion of the entire order natur- 
ally has been widespread throughout the 
industry ever since its issuance, and 
some difference of opinion as to the 
proper course to pursue has been ex- 


pressed. 


Fears "Trade Limelight" 


G. H. Niemeyer, chairman of the 
Precious Metals Jewelry Manufacturers 
Industry Advisory Committee, expresses 
one point of view in the following state 
ment, which he issued on May 3: 

“I have been asked what, if anything, 
is to be done by the jewelry trade about 
WPB Order L-45 which limits the pro- 
duction of karat gold and_ palladium. 
It is very clear that there is a strongly 
divided opinion as to what steps should 
be iaken. 

“Under these circumstances, I feel 
that that the various opinions of in- 
terested groups should be cleared 
through the orderly functioning of the 
Precious Metals Jewelry Manufacturers 
Industry Advisory Committee, which is 
the official contact agency between our 
industry and the Government. 

“There is only one point with respect 
to L-45 itself on which I care to ex- 
press an opinion. It is my conviction 
that at the present time the least public 
agitation of any matter affecting the 
jewelry trade, the better. This is be 
cause there are those in high places of 
authority in Government who believe 
that the so-called luxury trades should 
be either shut down or taxed out of 
existence. The best way to get our 
trade into the limelight where it can be 
shot at is to suggest that protest be 
made to public officials and to the Con- 
gress.” 

However, the Advisory Committee, to 
which Mr. Niemeyer refers, decided by 
a vote of 8 to 4, at a meeting on May 
13, not to take any action for the present 
with respect to the order. As the meei- 
ing was a closed one, from which the 





trade press was barred, it is not known 
whether the decision was due to a de 
sire to keep the industry out of the 
limelight as suggested by Mr. Niemeye:, 
or to the opinion which has been ex 
pressed by at least some of the manufac 
turers on the committee, who have been 
able to secure war work—namely, that 
the order is fair and reasonable as _ it 
stands. 

Or, since the decision is only “for 
the present,” it may be that a majority 
of the committee merely felt it advisable 
to wait for formal presentation of the 
views of various segments of the in 
dustry before deciding on the objectives 
to be sought and methods to be used. 


Jewelry Crafts Asks Change 


Such presentations will undoubtedly be 
forthcoming very shortly, since what 
appears, to be the overwhelming ma 
jority of the industry feels very strongly 
that the regulation is merely destructive 
of legitimate business without com 
pensating benefit to the war _ effort, 
and that it should therefore be repealed 
or greatly modified. 

Not only have many manufacturers 
expressed themselves individually to that 
effect, but organized groups as weil arc 
beginning to take formal action. ‘The 
Jewelry Crafts Association has _ in- 
structed its president, William B. Ogush, 
who is also a member of the Industry 
Advisory Committee, to work for re- 
vision of the order. The association’s 
views, unanimously expressed at a meet- 
ing of the membership on April 22, are 
that the order is ‘unduly harsh, re- 
strictive, and unwarranted,” because: 

1. Materials used by the industry are 

not needed in the war effort. 

. The skills of the workers are not 
of a kind that can be used in the 
production of war goods. 

. Out of the 11,358 jewelry workers 
in the U. S., 8200 of them are 
located in labor areas, and 
most of the remainder are over age 
or physically unable to do war 
work. 

4. The tool facilities in jewelry fac- 
tories are not adaptable to precision 
work. A letter from the Regional 
Director of the Smaller War Plants 
Corporation to the association is 
quoted on this point. It says in 
part: “We realize that the jewelry 
industry has been hard hit as a re- 
sult of the war, and would like to 
help them if possible, but their type 

(Please turn to page 138) 
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Trade Diversion 


Missouri May Join States 
Licensing Watchmakers; 
Ohio Attempt Fails Again 


Passage of a trade diversion act in 
Ohio, defeat of one in California, en 
couraging progress towards watchmaker 
licensing in Missouri, defeat of licensing 
in Ohio—these were the high spots in 
legislative developments of interest to 
iewelers and watchmakers during the 
last month. 

Gov. John W. Bricker’s signature on 
May 28 lined up Ohio as the sixth state 
to curo consumer buying at wholesale. 
Phe others are Illinois, Michigan, Penn 
Wisconsin and Minnesota, the 
last-named as of March 18, 1943. 

Only one dissenting vote was cast in 
the Ohio senate May 18, when the bill 
was passed with minor amendments 
which the 24 Karat Club of Cleveland 
consider improvements over the original 
draft. Next day the house of represen 
tatives concurred with only three con 
trary-minded votes, and the measure 
went to the governor. 


sVivania, 


Jewelers, department stores, hardware 
dealers, druggists and furniture dealers 
urged Gov. Bricker to sign and extended 
thanks to Rep. J. E. Simpson of Hardin 
County for sponsoring and guiding the 
bill through the house. 

When California’s 
53 to 0 for a trade diversion bill backed 
by California RJA, other trade associa 
tions and Better Business Bureaus, 
hopes soared high but 
tion led to amendments in senate com 
mittee and the press of wartime legis 
lation to 17 to 12 defeat at its first 
reading in the senate, with 12 senators 
absent. Reconsideration was 
and—although eight votes were gained 
the measure lost by a single vote 


assembly voted 


grocers’ opposi 


obtained 


Missouri Awaits Licensing 


Missouri watchmaker licensing seemed 
nearer when House Bill 235 got 100 per 
cent endorsement in committee, was read 
for the second time and headed for bal 
loting. 

Ohio became the fifth state this vear 


to meet watchmaker licensing defeat 
(others ‘Tennessee, Washington, Massa 
chusetts and Towa), when a_ bill which 


had been passed by senate vote of 29 to 
3 was beaten May 19 in the house with 
57 voting for the measure and 64 against 
it. An amendment was presented in the 
house version to exempt repair jobs sent 
out of the state, but what led to its dis 

Demo 
being i 


aster was Sarcastic doubt from 
about the bill's 
“war measure,” especially because it was 


cratic ranks 
presented and beaten in 1941. 
California jewelers consider the repeal 
of that 
of great 


State’s three-day marriage law 


importance. ‘Twice before re 


peal of this law failed. Now with 
the three-day period after securing a 
marriage license eliminated, jewelers 
feel that wedding business which went 


to Nevada and Arizona will be halted. 


Before adjourning May 8, the Califor 
nia Legislature strengthened the state’s 
stamping act, which is now before the 
governor. An amendment to the second 


hand watch act missed consideration 
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Bill Wins in Ohio: Loses in West 


H.I.A. President Calls on Watchmakers to Serve 
Both in War and During Reconstruction Period After 





REPLACING WASHINGTON CONVENTION, the executive committee of the Horological 
Institute of America met in the Chamber of Commerce of the State of New York. Here are 
some of the group, |. to r.: Fred G. Gruen, Cincinnati, chairman of the financial committee 
Leon Clark, Syracuse, representing Webb C. Ball; Howard L. Beehler, Lancaster, Pa., presi- 
dent; Edward H. Hufnagel, Mt. Vernon, N. Y., treasurer; Ralph E. Gould, Washington, sec- 
retary; Alfred S. Rowe, Indianapolis, chairman of the certification committee, and John J. 
Bowman, Lancaster, Pa., chairman of the educational committee and JC-K technical editor. 


America are a 
operating in a 


“The watchmakers of 
group O1 
changing world \s a group our success 
now and in the future depends upon our 
ability to be of the greatest service in 
the present war effort and to take our 


speci ilists 


place in the reconstruction period that 
is to follow.” said Howard L.. Beehler, 
president of the Horological Institute 
of America, in his message to the execu 
tive committee at its meeting in New 
York, May 4U. 


Outlining the history of the HIA, 
which grew out of World War I, Presi 


dent Beehler said, “Our educational and 
program for the past 23 
justified 
present registration of watchmakers by 
the National Roster for Scientific and 
Specialized Personnel, under the diree 
tion of Leonard Carmichael.” He said 
that the Government has a record of all 
watchmakers who 
questionnaires and 
portant 
continue to be 


certification 


vears have themselves in the 


returned registration 

irom this list im 
been and will 
“The certification 
program has greatly in the 
placement of drafted men and others in 
positions of responsibility and rank, and 


positions have 
filled. 
issisted 


in specialized, technical and administra 


April Tax Collection 
Indicates 43 Per Cent 
Sales Gain in March 


The retailers’ 
show ed 


excise tax on 


$0,042,986 


jewelry 
during 
representing March sales, 


collection of 
\pril, chiefly 
for a gain of 
period last vear 

Collections during the two preceding 
months had thout 30) per cent 
ahead of 1942, so the 
ported in April made it apparent that 
during the first three months of this year 
irticles classed as “jewelry” were sold 
it a 34 per cent faster rate than during 
the first quarter of last year. 

The following table shows the 10 per 


3 per cent over the same 


been 


higher taxes re 


cent tax for the first three months of 

1943 and 1942: Customary 

Percentage 

Month Amowrnt of Tox Collected of Year's 

f Sale’’ 1943 1942 Total Sales 
Jan $10. 838.82 $8 9R93 69 4 
Feb ‘R77. 757 1 2486 9 
Mat 6.642. 98 $598 94] 6.0 
Totals. $22.969.571 $17.130.58 20.8 


tive positions in the Army, Navy and 
\ir Forces.” 

He listed the objectives of the HIA 
with a recommendation that the Govern 
ment engage in post-war planning now, 
through the development of a rehabilita 
tion program, using the background ma 
terial which the Institute can provide as 
the guide for the project. 

President Beehler cited the committees 
for their tireless efforts for the HIA. 
their chairmen are Alfred S. Rowe, cer 
tification: John J. Bowman, educational; 
I. D. Stalleup, historical; Fred G 
Gruen, financial; and Jean L. Roehrich, 
board of awards. 

“The work prepared relative to the 
icerediting of watchmaking schools will 
undoubtedly play a major role at its 
proper time.” Mr. Beehler concluded. 
“This time is approaching and will reach 
its culmination in the post-war recon 
struction period when our Government 
will surely carry on a rehabilitation pro 
eram for our war veterans ... Thus we 
face the future confident that it will hold 
reater opportunities and likewise will 


skill to 


require greater knowledge and 
share these opportunities. Let us meet 
this challenge with unity and strength. 


ODT Restricts Jewelry Deliveries 


Beginning May 27, 12:01 A.M., the 
Office of Defense’ ‘Transportation — re 
stricted wholesale and retail deliveries 
of jewelry in the Northeastern gasoline 
shortage ‘are a permitting no retail and 


| t | ] ] rie ' 
OnLy wo wholesale deliveries i Ween 
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June 


14-15 NWJA- war 
New Yorker, New York 

9-30 New Hampshire RJA convention, 
twin lakes Villa, New london, 


Hote 


conference, 


N.H 

August 
ANRJA) convention, week begin 
ning Aug. 23, Waldorf-Astoria 


Hotel, New York. 
New York State RJA convention, 
same time, same place. 











New England Jewelry Factories Employ Oldsters 
Of No Use in War Work, Says GOP Minority Leader 
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FEW YOUNG WORKERS are in jewelry factories today, said Congressman Joe Martin 
(center), House minority leader, at the Massachusetts-Rhode Island RJA convention. Also 
pictured are Harold Partridge, left, association president, and Frederic W. Bird, treasurer. 


Certain Washington bureaucrats have 
been entertaining a “false idea that the 
manpower of the manufacturing jewelry 
industry is needed for war purposes,” 
Congressman Joseph W. Martin, of At- 
tleboro, House minority leader, told 
members of the Massachusetts and Rhode 
Island RJA on April 28. 

Speaking at the banquet that high- 
lighted the association’s 28th annual con- 
vention, the Republican chieftain said 
that he had proved this manpower idea 
to be contrary to the facts. 

The congressman disclosed a survey he 
had made of the labor situation in the 
Providence-Attleboro area, which showed 
the jewelry factories chiefly staffed by 
older men and women who would suffer 
severely if deprived of this means of 
livelihood. Most young people, he ex- 
plained, have already left jewelry em 
ployment for the higher wages of war 
jobs. 

With evident reference to impending 
legislation which would” assure — the 
jewelry trades a continuing supply of 
newly-mined domestic silver through the 
sale of Government-owned _ silver to 
essential users of the metal, Representa 
tive Martin declared that the industry is 
now getting more consideration at the 
capital. 

“No group of people has been under 
a greater handicap than you have,” he 
declared, “but I think you have a better 
hearing at Washington today than you 
have had previously. I am inclined to be 
hopeful and optimistic for the future. 
Eventually, I am sure we shall win out.” 

This and Congressman Martin’s re 
mark that Washington would be exceed 
ingly unwise “to try to snuff out an in- 
dustry from which hundreds of thou- 
sands of dollars in taxes flow into the 
national treasury” were enthusiastically 
applauded by the 175 jewelers and their 
guests. 

At the afternoon business session, the 
association elected Harold Partridge of 
Trefry & Partridge as its president for 
the coming year. Mr. Partridge, formerly 
first vice-president, has been acting pres 
ident since President Douglas Nathan 
joined the Army last summer. 

Others elected to office to serve with 
Mr. Partridge are: Robert A. Abbott of 


of 
12 , 


Wood-Abbott Co., Lowell, first vice- 
president; John S. Kennard of Hodgson, 
Kennard & Co., Boston, second vice- 
president; John H. Peterson of Need- 
ham, secretary, and Frederic W. Bird, 
EK. B. Horn Co., Boston, treasurer. 

On the board of directors are: L. 
Blaine Libbey of Milford, Mass.; Cyrus 
J. Gidley of New Bedford, Mass.; Theo- 
dore Michaels of Pawtucket, R. I.; 
Thomas B. Gray of Providence, R. I.; 
Joseph G. Gurney of Brockton, Mass., 
and Frederick 'T. Widmer of Boston. 

Earlier at the business meeting which 
was limited in attendance to retail men, 
Lawrence Bodenheimer, New York dia- 
mond importer, warned that while the 
diamond market is now enjoying an 
almost unprecedented boom, the produc 
tion of rough may be entirely inadequate 
if the war does not end within two vears. 

Mr. Bodenheimer called attention to 
the fact that “the importance of sale of 
rough for industrial use has gone un- 
noticed and unobserved by many of us 
in the gem business. But it has become 
such an important part of the Diamond 
Syndicate’s total volume that the syndi- 
cate can be and is more independent and 
firmer with its prices for gem rough than 
ever before. : 

“We are actually approaching an all 
time price peak for fine large gems in 
the United States,” he continued, “fand 
the end is not yet in sight,” adding that 
the “ever-expanding use of gem and in 
dustrial stones even after the war may 
very well tax the capacity of the world’s 
diamond mines.” 

Other speakers of the afternoon were 
Herbert A. Dallas of the Massachusetts 
Department of Education; Dr. Edward 
Wigglesworth, president of the Gemo 
logical Institute of America; L. Blaine 
Libbey, who described the ill treatment 
of the watchmaking bill recently de- 
feated by the Massachusetts legislature, 
and Charles Evans, secretary of ANRJA. 


Maurice A. Enggass, secretary of the 
Enggass Jewelry Co. at Detroit, Mich., 
has just completed a term as president 
of the Better Business Bureau’ of 
Detroit, Inec., and has retired from the 
office. 











Certain Listed Gift Items 
Exempted from Ceilings 
By Supplementary Order 45 


Because of the microscopic bearing 
their prices have on the economy of the 
nation, certain household accessories, no- 
tions, miscellaneous items and services 
were exempted after May 1 from price 
control. 

The household accessories category in- 
cludes a number of articles carried in 
jewelers’ giftwares departments; they 
are: 

Book ends, portable door stops and 
paper weights. 

Reading racks. 

Novelty table centerpieces and decore- 
tions, including artificial flower center- 
pieces, glass flowers, artificial fruit, and 
place card holders. (Novelty table center- 
pieces and = decorations include only 
those novelty articles specifically de- 
signed for purely ornamental use on a 
dinner table, OPA pointed out on May 
13. Candle sticks, bases, bowls, hurri- 
cane lamps, smokers’ accessories, iteins 
for the preparation and storage of food, 
and like articles are not included in 
the exemption. Articles designed for 
ornamental use on tables other than din- 
ner tables are not exempt unless specifi- 
cally mentioned. Table linens are not 
exempted.) 

Mirror table plateaus. 

Beverage coasters. 

Dinner bells and chimes. 

Figurines and ornamental statuary. 
(These include only those novelties 
specifically designed for purely orna- 
mental use. Items which may be used 
for preparation, storage, or service of 
food, as flower containers, smokers’ 
accessories, lamp bases, or like articles, 
although they may be in the shape of 
figurines, are not exempt.) 

Wood carved figures and animals. 

Novelties made of butterfly wings, sea 
shells and gourds. 

Novelty wall plaques, masks and deco 
rations, specifically designed for purely 
ornamental use on a wall. (Items which 
may be used as mirrors, flower contain 
ers, shelves, candle holders, lighting fix- 
tures, framed and unframed pictures, 
and like articles are not exempt.) 

Music boxes, including all boxes and 
cases, staple or novelty containing ap 
paratus moved by clock works so as ‘o 
play certain tunes automatically and 
which are generally recognized as music 
boxes in the trade. The mechanisms for 
such music boxes are likewise exempt. 
(Phonographs, harmonicas, musical in 
struments and toys are not erempt.) 

Artificial flower centerpieces, — said 
OPA, include artificial stem flowers for 
household use, either separate or when 
made into centerpieces. 


Iridium Is Further Restricted 
To Four Uses in War Products 

Iridium—banned for jewelry — since 
December, 1941—is in such urgent need 
for war equipment that the War Pro 
duction Board on May 2 restricted its 
use to contact points, fuse wire for de 
tonators, electrical primers and labora 
tory ware. Even for these four permit 
ted uses, special authorization must be 
obtained from WPB. 

The WPB advised war producers who 
need hard platinum to use either palla- 
dium or ruthenium as hardening agents 
instead of iridium, except for products 
where iridium alloys are still allowed. 
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Remove Jewelry Ceilings. Patman Group Is Asked 


OPA Controls Are Useless 
And Unworkable, von Unruh 
Informs House Committee 


Price ceilings ought to be removed 
from five classes of goods which make 
up 90 per cent of jewelry store volume, 
Henry W. von Unruh, Cincinnati, imme- 
diate past president of ABRJA, de 
clared May 18 before the House Com 
mittee on Small Business. 

hese five classifications diamond, 
and other gemstones, watches and clocks, 
sterling silver and silver plated ware, 
gold and stone-set jewelry, gold filled 
and plated jewelry—have no_ influence 
whatever on the cost of living, Mr. von 
Unruh said; they “do not encourage or 
contribute to inflation,” but instead give 
the Government substantial excise tax 
revenue (nearly $80,000,000 last vear) 
as well as income taxes from principals 
and employees. 

Why the present set-up of OPA price 
control is needless, unfair or unworkable 
in the jewelry industry was then told to 
Representative Patman and members ot 
his committee, on the basis of replies 
from a _ 1200-store cross - section of 
ANRJA’s 5000 membership. 

Diamonds. “The source of supply is 
entirely foreign, and distribution — is 
strictly controlled. ‘This means that im 
porters located in the U. S. who expect 
to stay in business are necessarily 
obliged to pay the prices charged for 
merchandise, over which there is no con 
trol. Inasmuch as the importer’s selling 
price is governed by his cost, it has 
ineant a steadily rising scale of prices 
which the retailer, in turn, must pay, if 
he is going to have merchandise to sell. 

“Ceiling prices, established on the basis 
of selling prices in March, 1942, are to 
day about the cost of diamonds to the 
retail merchant, and in order to be in 
compliance, the retail dealers would have 
to sell at a loss. Some dealers who had 
large stocks in March, 1942, are con 
tinuing to sell at March, 1942, ceiling 
prices, but most retail dealers are not 
Situated so they can do this—hence there 
have been absolutely necessary price 
rises, but because of the retail jeweler’s 
hesitancy to change his prices it has 
meant that his ordinary mark-up and 
gross profits have not been present— and 
definitely no net profits.” 

Here he disagreed with the OPA defi 
nition of a precious stone which makes 
it a matter of size whether a diamond is 
“precious” and exempt from price con 
trol or “non precious” and under the 
General Maximum Price Regulation. 
“The jewelry trade has tried to work 
along with this regulation”? Mr. von 
Unruh said, “but it does not actully 
make sense.” , 

Watches. With American factories in 
war work, “we are again confronted 
with a situation where the basic price is 
established abroad, and the Amer an 
importer, if he wants these watches, 
must pay the price charged—and _ beses 
his selling price on that cost 
cannot continue to do business. The fact 
that everv day there appear to be new 
concerns in this business, handling 
ous makes (some of them new as to 
name), again presents a problem in con 
nection with price control. Through this 

(Please turn to page 135) 
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HAUSMANN'S WHETS 60 APPETITES AT ANTOINE'S 


Sixty employees of Hausmann, Inc., New Orleans retail jewelers, attended a gala celebra- 

tion of Mr. Louis Hausmann's 75th birthday at Antoine's on March 20. A feature of the 

occasion was the honoring of four members of the staff who had passed the half-century 
mark in the service of the firm. 


West Coast and South 
First to Get War Alarms 
Under Distribution Plan 


The War Production Board has estab 
lished nine zones for the “equitable dis 
tribution” of the 1,700,000 paper-cased 
War Alarms to be made for civilians by 
Westclox and Gilbert and sold through 
regular channels by the six firms who 
made spring-wound alarm clocks until 
WPB suspended production a year ago. 

The tollowing table shows these nine 
zones, together with the proportion of 
War Alarms allotted to each and the 
number of clocks each zone will receive 
under the plan: 

Pacific, 10 per cent, 170,000 clocks: 
Mountain, 2.4 per cent, 40,800 clocks; 
West North Central, 9.1 per cent, 154, 
700 clocks: East North Central, 23.5 per 
cent, 399,500 clocks; East South Central, 
t per cent, 68,000 clocks; West South 
Central, 6.4 per cent, LOS8S,800) clocks: 
South Atlantic, 10.4 per cent, 176,500 
clocks; Middle Atlantic, 26.7 per cent, 
153,900 clocks, and New England, 7.5 
per cent, 127,500 clocks. 

National jobbers and national chains, 
together with the six clock companie 
must allocate their distribution in’ the 
above proportions. Zones most distant 
from the two producing companies will 
be first served— Washington, Oregon and 
California as furthest from Westclox at 
LaSalle, Ill, and part of the south as 
most distant from Gilbert in Winsted, 
Conn. An attempt will be made so that 
all jobbers in the same zone will receive 
their quotas at about the same time, and 
to deliver the current quarterly allot 
ments to all zones within the next three 
months. 

Whether a producer or a non-pro 
ducer, each of the six manufacturers 
shares in the distribution of the 1,700, 
000 alarms in proportion to its share of 
the peace-time market. Each company 
will invoice and collect for the clocks it 
sells, although most of the shipments will 
be made from LaSalle and Winsted, de 
pending upon the zones to which = the 
clocks are consigned. 

Because the War Alarms will be a 
mere tenth or so of a normal vear’s out 
put, jobbers and other buyers will be 
limited to about one-tenth of their past 
purchases. 

Chief reason for the delay in starting 
the distribution of these emergency mod 
els was the setting of maximum prices 
by OPA. This announcement came May 
11, setting maximums of 90 cents for 


manufacturers, F.O.B. shipping points; 
$1.10 for wholesalers, and $1.65 for re 
tailers exclusive of Federal excise tax. 
Manufacturers must tag or label the 
clocks: “Maximum Price $1.65 Exclusive 
of Taxes.” 

Besides 1,700,000 units earmarked for 
U.S. civilians, others are being produced 
for Lend-Lease, the Board of Economic 
Warfare, the Maritime Commission and 
the Army and Navy, bringing the total 
production to some 3,000,000 a vear. 


Revised Silver Order 
Establishes Quotas 
On a 3-Months Basis 


Silver Conservation Order M-199 as 
amended May 10 by the War Produe 
tion Board, manufacturers’ 
quota periods for domestic silver pur 
chases. for’ restricted uses from a 
monthly to a quarterly basis and ex 
cludes, in the calculation of quotas, the 
amount of silver used by manufacturers 
in the base period to fill orders rated 
A-3 or higher. 

The change from a monthly to a quar 


changes 


terly quota basis is expected to remedy 
difficulties faced by both distributors 
and manufacturers. Under the old order, 
difficulty in 
supply cus 


distributors 
scheduling operations to 
tomers with the silver quotas to which 
ihey were entitled in a given month. 
Manufacturers, many of whom use 
part of their facilities for war orders, 
have had trouble in scheduling opera 
tions to take up the slack incident to 
war jobs and to employ labor most ef 
fectively. On occasions, they have been 
unable to operate under the one month 
quota. Basing the quotas on a_ three 
month period will remove these difficul 


experienced 


ties, it is believed. 

Under the old order, manufacturers 
could include silver used by them in the 
base period to fill orders rated A-3 or 
higher in computing quotas. The inelu 
sion now is prohibited, as such a prac 
tice would result in the expansion ot 
volume of silver consumed in the pro 
duction of non-essential articles. 

The order contains List A covering 
restricted uses. To that list now have 
been added buckles and fasteners of all 
kinds. Push-pins for wrist watches and 
certain functional parts of fountain pens 
and pencils have been removed from the 
restricted list. 

The special exception in the 


order cov 
(Please turn to page 135) 
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Marrings in various patterns in 14 Kt 
treen and Red Gold 


St. Christopher Key—14 Kt in three 


sizes; also Bill Clips, Charms and 


Links to match 


Love Knot Ring—14 Kt Red and Green 
Gold Combination in four sizes Bar- 
rings, Cuff Links and Studs to match 


Our comprehensive line of 
Gold, Platinum and Enam- 
aled Novelties, including 
Vanity, Cigarette and Card 
Cases are distinctive and 
have sales appeal, 


CLIFFORD A. MILLER & CO., Inc. 


Manufacturers 


64 West 48th Street 
New York 

















GLOW in 
the DARK 





6 NEW Styles 
@ 60¢ a pair 


Try a window display of 
this exclusive line of Jumi- 
nous earrings for dramatic, 
eye-arresting results. It is a 
certain way of bringing buy- 
ers into your store. They glow 
beautifully in the dark if ex- 
posed for a few seconds to 
ordinary electric light. Perfect- 
ly harmless. Lasts indefinitely. 


SPECIAL $7.50 


SAMPLE ORDER 


i Luminous items in all (1 of each 
illustrated, plus 5 not illustrated) 


LUMINOUS ITEMS 
(Not Illustrated ) 


“i 
Butterfly Pin or Hair-do. .$1.20 eae 
Necklace, Multi-color .... 1.20 
Gardenia Pin or Hair-do.. .60 
Gardenia Shell Earrings. .60 pair 
Pointer Shell Earrings. . — 


IMMEDIATE DELIVERY POSTPAID. 
AIR MAIL CHECK & ORDER 
TODAY, as we do not open 
accounts or ship C.0.D 


HOUSE OF GIFTS 
Box 4550-K 2, Coral Gables, Florida 


Largest Mfr. of Luminous Jewelry in America 
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War Alarms, New Lines, Black Market Curbs 
Discussed at Well-Attended Wisconsin Convention 


Round-table discussions on a number 
of lively subjects were a useful and 
thought-provoking feature of the Wis- 
consin RJA’s 38th annual convention 
May 9 and 10 at the Schroeder Hotel 
in Milwaukee. Many of the 150 jewelers 


there took part in these round-table 
themes. which covered: 
“War Alarm Clocks,” led by Arthur 


Kuesel, of Kilb-Beck-Kuesel, Inc., Mil- 
waukee wholesalers of clocks, materials 





Left to right, Ray Treiber, Appleton, presi- 

dent of Wisconsin RJA; Henry F. Stecher, 

Milwaukee, perennial treasurer, and Sam 
Dalin, West Allis, past president. 


and silverware; “Replacing Lost Lines,” 
led by J. A. Rummele of Manitowoc; 
“The Silver Question,” led by Henry 
Bloedel of Milwaukee, and “Black Mar- 
ket Merchandise,” led by Albert Possin 
of Boszhardt-Possin Co., Inc., Milwaukee 
wholesale jewelers. 


Elected officers were: Ray Treiber, 
Appleton, president, succeeding Sam 
Dalin, West Allis; Ralph Young, La 


Crosse, vice-president; Henry F. Stecher, 
Milwaukee, treasurer for his 37th year; 
A. W. Anderson, Neenah, secretary 
for his 34th term, and directors, E. R. 
Fuchs and Henry W. Rank, Milwaukee; 
Ray Nelson, Madison; J. A. Rummele, 
Manitowoc, and Retiring President 
Dalin. 

First-day programs 
officers’ reports, remarks by Robert H. 
Kaentje of the Milwaukee post office 
and L. F. Schmidt of the Railway Ex- 
press who told the merits and advantages 
of Air and Air Express. services in 
transportation of jewelry. Charles J. 
Michaels, president of ANRJA, discussed 
jewelry problems during the past year 
and what ANRJA has been doing about 
them. He reported that the membership 
of the national organization is now the 
largest in recent years and has a goal 
of 10,000 before the year is ended. E. L. 
Kahn of the OPA explained regulations 
of prices as applied to jewelers and 
urged all to cooperate in the effort to 
control prices and avert inflation. Mr. 
Fuchs, president of the National Jewelers 
Mutual Fire Insurance Co., told of the 
advantages of insurance in this company, 
including the 40 per cent dividends now 
being paid on premiums, and pointed out 
the strong financial position of the com- 


included, besides 


‘pany. 


Next day the convention was ad- 
dressed by George Engelhard, N. J.; E. 
A. Heath, Federal Reserve Bank of 
Chicago; B. W. Heald, president of the 
Watchmakers Board in Wisconsin; and 
Mr. Rank who reported on the Wisconsin 
Jewelry Publicity committee work dur- 
ing the past vear. This work started in 
1938, each vear has brought larger do- 


nations, and Mr. Rank urged immediate 
and increased donations for the year 
starting in September. Nearly $2000 
was donated before the close of the 
meeting. 

The 1944 meeting will be held in Mil 
waukee. 


E. R. Fuchs, Milwaukee, Renamed 


President of ‘Jewelers’ Mutual” 

Policy holders of the National Jewelers 
Mutual Fire Insurance Co. held their 
30th annual meeting at the Schroeder 
Hotel, Milwaukee, on May 11 with E. R. 
Fuchs, Milwaukee, presiding, elected 
president on April 14 as successor to 
John H. Stouthamer, who died in Feb 
ruary. 

President Fuchs stated that during the 
past year insurance in force had_ in 
creased about $500,000 and because of 
the continued increase in assets and sur 
plus the directors were able to order an 
increase in the dividends returned to 
holders of fire insurance policies from 
3311/3 per cent to 40 per cent, now in 
effect. H. F. Stecher, Milwaukee; J. P 
Hess, Fon du Lac, and I. W. Andersen, 
Neenah, were elected directors for two 
vears and Henry Rank, Milwaukee, was 
elected to fill the unexpired term of 
J. H. Stouthamer. 

Immediately after the policy holders’ 
meeting the directors met and reelected 
all officers, including president, E. R. 
Fuchs, Milwaukee; vice-president, Sam 


Dalin, West Allis; secretary, A. W 
Anderson, Neenah; assistant secretary, 
I. W. Andersen, Neenah; treasurer, H. 


F. Stecher, Milwaukee; and underwriting 
manager, G. M. Jeffery, Neenah. 


Ambijan Will Pay Repair Costs 
Of Watches for Red Army 


Gamler’s, of Buffalo, last month asked 
the Ambijan Committee for Emergency 
Aid to the Soviet Union what it thought 
about requesting people who donate old 
watches for the Red Army to pay for 
the actual cost of labor and material 
needed to recondition the watches. 

J. M. Brudish, Ambijan chairman, re 
plied that the committee has funds to 
provide for the repair of such giit 
watches and that it would be glad to 
reimburse the jewelry store for any 
costs of repairs and to send a_ receipt 
to each watch donor. The average cost, 
G;amler’s said, would be $2. 

Meanwhile, the committee, whose ad 
dress is 285 Madison Ave., New York, 
said that 5308 watches so far have been 
sent to Russian fighters and acknowl 
edged these recent contributions from 
jewelers: 

FE. J. Gare & Son, 
Mass., six watches; Spencer Maxwell, 
Hamilton, Ohio, three watches; Hart 
Jewelry Co., Hamilton, Ohio, one watch; 
Ki. Ingraham Co., Bristol, Conn., repair 


Northampton, 


of 245 Ingraham watches at a nominal 
charge; Horological Society of New 
York, repair of 32 watches. 


Many additional stores set about col 
lecting watches for Russia, including the 
Rudolph Bros. 23 stores in New York 
and New Jersey, Michaels of Torrington, 
Conn,, McChesney & Lester of Bristol, 
Va., and Blumberg’s of Batavia, N.Y. 
Dean Co., New York materials house, is 
mailing posters and counter cards to its 
customers. 
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JEWELERS' SALES INCREASE 47 PER CENT IN APRIL L477 
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we can still offer you attractive 
Again leading all retail trades, jewelry sales during April increased 47 giftkits backed by a famous name. 
per cent over the same month of 1942, according to data from 34 states com 
piled by the Census Bureau. The map above shows state-by-state comparisons 
New Mexico jewelers are shown in the 
lead with an average gain of 104 per ceiaieie 
cent, followed by Oregon with 92. per 
cent and Missouri with 78 per cent. 942 
Gains larger than 60 per cent were gen ; 
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one of its members as president and one 
secretary and get the licensing pro 
r will receive 


Watchmaker Licensing Board Named 
In Minnesota; Will Meet Soon odiias rolling. Each member 


secretary In 


To Speed Licensing Program 
Members of the Minnesota Board of mileage, and the 
: : . ‘ < : ’ will receive an annual salary not 
Examiners in Watchmaking, created by ceed $1,000 : 
the recent enactment of a watchmaker ; i 
ensing law in that state, were named Bertram Marks, well known 
st month by Gov. Edward Thye as tail jewelers throughout the cor 
tllows: C. W. Gaskell of St. Paul, represe ntative of Spear & Susskind Mfg 
Farry A. Johnson of Spring Valley and Co., Providence, and previously ‘ 
John C. Crooker of Fairmont, all for Empire Mfg. Co., a subsidiary, 
four-year terms, and W. C. Westphal of tablished his own wholesale jewe 
Minneapolis and Paul E. Teske of Hib ness at 77 Washington St.. Pr 
bing, to serve two years. under the name of Bert Marks 
At the first of its four two-day meet is distributing a full line of g 
igs a vear, the new board will choose and sterling jewelry. 
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QUALITY 


SEATTLE 


N FRANCISCO 
AKLAND 


LOS ANGELES 








220 W. 5th St., 
Allen Bldg. 
DALLAS, TEX. 

Seaboard Bldg. 
SEATTLE, WASH. 





SINCE 





a 


uaa 


eDALLAS 


SERVICE 


1926 


A Timely and 
Perfect Gift 


The RADIUM 
NAME DIAL 
Especially for 


Men and Women 
In Military Service 






Coast to Coast Service 


KIRK-RICH DIAL CORP. 


Heyworth Bldg., 


CHICAGO 

LOS ANGELES 
Clark Bid 
PITTSBURGH 
150 Post St. 

SAN FRANCISCO 








Grobstein & Brasche 


Jobbhers of 
Watch Cases and Diaks 


DISTRIBUTORS OF 


Warch Cases 


Complete Sets 


177 Canal Street 
New York City 


“A Case for Every Movement “ 
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No Excise Tax Is Due 
On Miraculous Medals, 
Says Revenue Chief 


Scapular medals and_ miraculous 
medals, with or without chains, are not 
subject to the retail excise tax, Capt. 
D. S. Bliss, deputy commissioner of in 


ternal revenue, ruled recently in a let- | 


ter to THe Jewerers’ Crrcutar-Key- 
STONE, reviewing the taxable status of 
religious articles, including those worn 
on the person. 

“Section 2400 of the Internal Revenue 
Code specifically provides that the tax 
imposed thereunder ‘shall not apply to 
any article used for religious purposes,’ ” 
wrote Captain Bliss. “This office holds 
that the exemption is limited to articles 
actually used in religious services as an 


important part thereof and does not ex- | 


tend to articles which are of such nature 


as to be usable for other 


purposes | 


the 
radar. 


of expanding requirements, according 


| production 


merely because they may be sold to or | 


by religious organizations. 


“Any article which is of such nature | 


as to be usable for both religious and 
other purposes is not considered used 
for religious purposes within the meaning 
of section 2400 of the Code, irrespective 
of the identity of the purchaser, unless 
the retailer and retains in his 
possession the signed statement of the 
ultimate user to the effect that the article 
is to be used exclusively for religious 
purposes as outlined above. It is not 
that the statement wit- 
nessed or notarized. 

“Examples of articles which are con- 
sidered to be of such nature to 
usable only for religious purposes and 
which are, therefore, exempt from the 


secures 


necessary be 


as 


tax without substantiating statements 
are: Crucifixes; rosaries, chalices; ci 
horia; ostensoria and other sacred ves- 
sels used in religious ceremonies; oil- 


| the 


| named 


be | 


| of 


stocks; holy water sprinklers, ritual and | 


stole sets; crosses with corpus attached; 


sick call sets; seapular medals and 
miraculous medals with or without 
chains. 

“The tax will attach to the sale at 


retail of articles such as plain crosses, 
candlesticks, and metalware of 
such nature as to be usable for both re 
ligious and nonreligious purposes un- 
less, in each case, the dealer has in his 


Vases, 


| discharge 


possession a statement from the ultimate | 


user certifying that the article was pur- 
chased solely for religious purposes. 
“It is to be noted that lockets, brace- 
lets, rings, brooches, and lapel buttons 
customarily worn for purposes of adorn- 
ment or identification consid 


are not 


ered to be used for religious purposes | 


within the meaning of section 2400 of | 
the Code, and, are, therefore, sub ject 
to the tax imposed thereunder, irre 


spective of whether they contain or have 
mounted thereon articles having. religi 
ous significance, such 
medals.” 


as CTrosSseS or 


Small Diamond Dies Now Made 
Faster Than Current Needs 


Small-diamond dies, size .0015 and un- 
der, are being produced now at a rate in 
excess of current consumption and the 
nation’s stockpile of these dies is slowly 
increasing, members of the Small-dia- 
mond Die Industry Advisory Committee 


were told at a meeting with WPB off- | 


cials in Washington. 
There is no substitute for the small- 
diamond die, formerly produced only in 


Europe, in the drawing of wires 
spider-web fineness that are essential in 


production of military radio and 


or 


The previously anticipated great in 
crease in demand has not vet materia! 
ized, but production and employee-train 
ing are being stepped up to take care 


A. D. Leveridge, chief of the WPB d 
mond die unit. 

A diamond die research laboratory 
operated at the Bureau of Standards 
a project of the WPB’s Office of Pr 
duction Research and Development. D: 
C. G. Peters and Herbert Insley, scie: 
tists engaged in the research proje 
told the meeting of the work being don: 
on wires and dies to determine diamond 
die quality to improve the quality and 
methods. A complete!) 
equipped laboratory and work shop hav 
been provided. 





F. G. Rockwell, chief of the diamond 
section of the WPB Miscellaneous Mi 
erals Division, presided. 


"One Bomber, Please’ Cues Pace 
At Georgia Jewelers’ Convention 


War Bonds for the pur 
of one medium bomber featured 
24th annual convention of — th 
Georgia RJA, held April 26 at Atlanta 
The amount subscribed passed the orig 
inal goal by more than $25,000 for the 
purchase of the bomber which will be 
the “Georgia Jewel.” Fonville 
McWhorter of the War Savings staff ac 
cepted the check from Walter R. Thomas 
of Atlanta, the newly elected president 


$200,000 in 


chase 





the association. 

Following the “bond breakfast,” war's 
impact upon the retail jewelry business 
was discussed in its various phases. R. 
EK. Moody, Jr., of the Federal Reserve 
Bank of Atlanta, spoke on “The Jeweler 
and Consumer Credit Control,” and 
Claude S. Bennett, Atlanta, representing 
the ANRJA, discussed problems of in 
terest to jewelers. 

Mr. Thomas, who, as acting president 
of the association, presided over the ses 
sions, said: “The most unpatriotic thing 
we could do would be to close our stores, 
our employees, violate our 
leases and break faith with our supply 
houses. If, in our own particular case, 
we can do the above and better serve 
our country, then we should by all means 
do so; but for the great majority of us, 
we must carry on and do the best job 
we can in the field in which we find our 
selves.” 

Officers elected to serve with Mr: 
Thomas for the coming year include | 
H. Shomberg of Columbus, Ga., first vic« 
president; Alex Goodman of Macon, G 
second vice-president, and William Kane 
of Rome, Ga., secretary and treasurer 


They're From Missouri 


Warren C. Parsons, a jeweler of Fu 


ton, has been elected secretary of th 
local Rotary Club for the next fise: 
year. G. L. Clausner has opened a 
jewelry store at Wentzville. Howard 
Naylor has purchased the Bungalow 
Jewelry Shop at Waynesville. H 
learned the watch repair and jewelr 


business in the store of Victor Esser at 
Fayette. Victor Esser, of Fayette, ha 
sold his jewelry business to John RK 
Mott, who had been employed by hit 
the last two vears. Esser is said to ha\ 
other jewelry connections i 
mind. 


business 
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They’re in the Army 

















q Frank R. Budlong, Jr., president of 
White Mfg. Co., Ine., North Attleboro 
manufacturing jewelers, has entered the 
\rmy. 

q Ray Levy, owner of Ray’s Credit 
Jewelry, Temple, Tex., and his watch- 
maker, M. C. Wright, expect to be in 
the Army in June. 

q@J. Engel & Co., Baltimore 
jewelers, have received word from one 
of their former salesmen, Lloyd Kolbe, 
that he is stationed at Camp Robinson, 
Ark. 

q Wendell Hay, formerly with 
& Partridge, Boston, who has been over 
seas serving in the Navy for some time 
is now driving a beach wagon, he says, 
in Cardiff, Wales. 

q Jack Brasche of Grobstein & Brasche, 
177 Canal St., New York, jobbers of 
watch cases and dials has recently joined 
the armed The firm will con 
tinue in business at the present address. 
q Edward I. Kushner, son of Bernard 
Kushner, Kushner & Pines, refiners, 21 
W. 47th St., New York, was inducted 
May 24. His brother, Julian, is 
in the Army and is stationed in Hawaii. 
q Ensign Louis C. R. Lechenger, grand 
son and namesake of the founder of LL. 
lLechenger Jeweler, Inc., Houston, ‘Tex., 


wholesale 


Trefry 


forces, 


also 


ENSIGN 
LECHENGER 
masters aeronauti- 

cal engineering 





is learing aeronautical engineering at 
California Tech. He was in the U.S.N.R 
when he received his B.S. from ‘Texas U 
in February. 

q Bradford G. Hutchinson, formerly 
with D. C. Percival Co., Boston whole 
salers, has been raised to the rank of 
pharmacist’; mate at +-Newport, R. I., 


his fourth promotion since he entered 
the Navy on Sept. 28, 1942. 
q E. M. Belt, son of E. L. Belt, man 


store in 
techni 
Forces at Majors 
Young Belt was 


ager of the Pratt Jewelry Co. 

Palestine, ‘Tex., is an instrument 
cian with the Air 
Field, Greenville, Tex. 
formerly a watchmaker at the store. 

q Ray Lippman of Headquarters Bat 

tery, 493rd Armored Field Artillery 
Battalion of the 12th Armored Division 
at Camp Campbell, Ky., has been pro 

moted to the rank of a corporal. He was 
formerly proprietor of Gail Jewelers, 
Dunkirk, N. Y. 

q The Copeland jewelry store of Pales 

tine, Tex., is doing its bit for the Army} 
Air Forces. C. L. Kolstad, Jr., formerly | 
manager of the store, is now stationed 
at Ellington Field, Houston; and Ed 

ward Montgomery, Copeland’s former 
traveling watch inspector on the Missouri 


Pacific, has just won his wings at} 
Pampa, Tex. | 
q Warren Keith Guy, son of W. W.| 





Guy, retail jeweler of Henderson, Tex.,| 
is a staff sergeant in a bomber squadron! 
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at Fresno, Calif. R. D. Plunkett, for 
merly a watchmaker at T. J. Plunkett's 
jewelry store in Henderson, is also with 


the Air Forces. ‘T. J. Plunkett, his 
brother, is doing instrument work at 
love Field, Dallas. 

q George Bruce, of Henry Birks and 


Sons, I.td., Montreal, who recently grad 
with honors from the RCAF 
school at Lorette, Que., and was made 
an instructor in the New Brunswick 
Training School, has been commissioned 
Pilot Officer. He is a son of the late 
George Bruce, charge of 
supplies for Birks for many years. 

q Technical Sergeant Vincent L. Shock 


uated 


who was. in 


lee, formerly with Prince Gardner, 
leather goods manufacturer of St. Louis, 
was recently awarded the Oak leaf 
Cluster to the Air Medal in ceremonies 
that took place in London. He, along 
with a distinguished few of his fellow 


American flyers, was presented with the 
Oak Leaf for destruction of enemy air 
craft in five missions over 
pied continental Europe. 
q A. Stowell & Co., Boston, is proudly 
displaying a new plaque with the names 
of its servicemen. There are eight on 
its honor roll: Lee V. Hall, Jr.: 
J. Strech; William N. Duffey; 
\. Quilty; Charles M. Olsson; Francis 
J. Rozanski; Thomas J. Stanton, Jr.: 
and George A. MacMonagle. “They have 
pledged their that our free 
of life shall not perish from the earth.” 
reads the inscription beneath. 


enemy-occu 


Joseph 


Robert 


lives wil 


q Manny Davis, former Philadelphia 
jeweler located at 101 N. 15th St., is 
CORP. DAVIS 


closed his Phila 
dé Iphia store 





( ralion, 
Signal 


now a stationed at 
Ohio, 


School. 


corporal 
where he _ is 

His jewelry 
the duration. 


ittending a 
store is closed for 
from the 
Anthony Juliano, 
was at 2101 S. Broad 
New Cumberland, Pa., 
Armand Jacoby, for 
\isenstein & Gordon, 
wholesale jewelers, and stationed 
at Meridien Field, Miss., recently visited 
six ex-fellow workers on his 15-day fur 


q Other Army intelligence 
Philadelphia roster: 
whose business 

St., is still at the 
Induction Center: 
merly employed by 
now 


lough; Gene Liebowitz, of the Stetson 
Watch, 734 Sanson St., has been in 


ducted in the Signal Corps; and Sidney 
Lopatin, of 740 Sansom St., is in train 
Guard commission at a 


ing for a Coast 


Connecticut base. 


Providence Nears Labor Shortage 

\ labor shortage expected 
within the next six months in the Provi 
dence - Pawtucket - Woonsocket, R. L., 
area, the War Manpower Commission 
said iast month. 


may be 


Disk, ij 


GOLD MOUNTINGS 





A large and complete 
line of Ring Mount- 
ings, Watch Cases and 
Watch Bracelets for 
immediate delivery. 


METRO 
JEWELRY CORP. 


Manufacturing Jewelers 
21 WEST 46th STREET 
NEW YORK — 
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GENUINE 
WHOLE 
PEARLS 


— All Sizes — 


GENUINE 
RUBIES & 
SAPPHIRES 


Squares, Rounds and 
Fancies 


GENUINE 
GARNETS 


Rounds and Ovals 


AMETHYSTS 
TOPAZ 


AGATES — 


Plain or Drilled 





Mail Orders Promptly 
Filled 





Special Attention to 
CUTTING 
ENCRUSTING 
DRILLING 


MAX STERN«co. 


Importers 


17-23 John St. New York 
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1 Kansas Jewelers and Horos 
Hold One-Day Joint Convention; 
Meador, Loomis Are Elected 


In spite of transportation difficulties, 
a large group attended the joint con- 
vention of the Kansas RJA and _ the 
Kansas State Horological Association in 
a one-day session May 16, at the Lassen 
Hotel, Wichita, curtailed this year to 
conform with Government request. 

A round-table discussion of current 
problems of the jewelry industry fol 
lowed Juncheon with B. A. Strickler, 
president of the jewelers, presiding. 
Rudy Huegsen of Bauman-Massa Jew 
elry Co., St. Louis wholesalers, talked 
on diamonds; Frank Anger of the 
Maschmeyer-Richards Silver Co., St. 
Louis, reported on the silverware situa- 
tion, and Leon Meyer of the Meyer 
Jewelry Co., wholesalers and manufac- 
turers, Kansas City, spoke on the gold 
problem. “Had” Whitney of the Ed- 
wards, Ludwig, Fuller Jewelry Co., 
Kansas City wholesalers, gave some in 
teresting information on watches, and 
Sidney Prague of C. & E. Marshall Co., 
Chicago, discussed the watch material 
situation. 

V. C. Meador, of Adams & Meador, 
Hutchinson, was elected president of the 
jewelers, succeeding Mr. Strickler. W. B. 
Brasfield, of Wichita, was re-elected sec 
retary and treasurer. 

The watchmakers reported progress 
towards a licensing act. A_ resolution 
was adopted, to be included in the bill, 
which would permit a Kansas watch 
maker who enters the Armed Services 
or a defense plant to be given one year 
after the war in which to register as a 
watchmaker in Kansas. It is expected 
that the bill will be ready for introduc 
tion at the next special meeting of the 
legislature. 

A suggestion of Jewel Bonat, presi 
dent of the Wichita Horological Guild, 
and new treasurer of the state associa 
tion, that each watchmaker in the state 
turn over his old watch and clock plates, 
cases and other metal scrap to the local 


salvage committee, received enthusiastic 
approbation. 
P. E. Loomis, of Newton, Kan., was 


re-elected president of the watchmakers. 
The other officers are V. A. Webster. 
Hays, vice-president; Norman L. Os 
borne, Wichita, secretary; Jewel Bonat, 
Wichita, treasurer; W. B. Brasfield,. 
Wichita, national trustee; and regional 
vice-presidents, Harry I.. Shafer, Em 
poria; Harold Walker, Kingman; Wil- 
liam Hoffman, Dodge City; and Doyle 
Gamber, Abilene. W. H. Widiger, of 
McPherson, was elected state technical 
adviser. 


Sales of Papers of Diamonds Ruled 
"Class A", Exempting Some 
Wholesalers from Inventory Curb 


\ War Production Board ruling 
about the sale of cut diamonds in whole- 
sale lots tended last month to exempt 
some wholesale jewelers from Inventory 
Limitation Order [.-219, even though 
otherwise they would be subject to the 
order. 

\s explained in previous issues of 
JC-K (85, January; 110, February and 
112, March) a merchant’s receipts of 
merchandise are limited if less than 50 
per cent of his sales are “List A” goods 
or if his annual sales of consumers’ 
goods are less than $200,000, or if his 
mercantile inventory of consumers’ 


goods on the last day of any quarter of his 
taxable year was less than $50,000 after 
Nov. 30 last. 

The new ruling holds that “where 
several diamonds are contained in a 
paper package which is customarily sold 
by a merchant as a unit, the paper [o! 
diamonds] may be considered as a piecc 
of jewelry,” for the purposes of the 
regulation, providing that the diamonds 
taken together have a selling price of $200 
or more. “Jewelry having a selling price 
of $200 or more per piece” is one of 
the List A items, so therefore the whole 
sale jeweler whose sales of papers of 
diamonds are more than 50 per cent ot 
all his sales of consumers’ goods may 
qualify for exemption from [.-219, so 
long as he doesn’t break up a paper of 
diamonds but sells the entire paper at 
one time. 

The ruling was obtained from WPB 
by J. Engel & Co. Ine. wholesale 
jewelers of Baltimore, Who had argued 
that the wholesale trade has always con 
sidered a paper of loose diamonds as } 
unit and had sold them as such. 


Bermuda Diamond Sales Halt with 
Liquidation of $10,000,000 Stock 


Bermuda’s 19-month role as a selling 
center for rough gem diamonds 
brought about because anti-trust laws 
might have prevented the sale in the 
U. S. by the Diamond Trading Co. of 
goods shown at the New York World's 
Fair or sent to these shores early in 
1941—ended last month after some $10, 
000,000 worth had been disposed of. 

It was in October, 1941, that Bermuda 


arranged with the Diamond Trading 
Co. to exempt rough diamonds from 


customs duty, but to charge a 1 per 
cent sales tax on exports. This tax 
vielded £18,648 during 1942 and £1,650 


during the first three months of this 
year. 
Now that these particular diamonds 


have been sold, the company will revert 
to selling entirely from London, accord 
ing to James W. Cox, chairman of the 
Bermuda assembly’s finance committee. 
It is believed that recently the company 
had difficulty in attracting purchasers 
to Bermuda, which though only a few 
hours by Clipper from the mainland is 
a hard spot to reach. 


William W. Pula, Tallahassee, 
Again Heads Florida RJA 


Members of the Florida RJA in ses 
sion for their 24th annual convention 
in Orlando, May 9 and 10, heard ad 
dresses by Robert K. Miller, the Labor 
Department’s supervising inspector of 
the Wage and Hour and Public Con 
tract divisions, and by their past presi 
dent, H. F. Underwood, whose subjeci 
was ‘“Gemology.” 

William W. Putman, Tallahassee re- 
tail jeweler, was re-elected president of 
the association. Serving with him are 
Hart Swalstead, Orlando, vice-president ; 
Reade Tilley, Clearwater, treasurer: and 
Lester W. Moon, of the Moon Jewelry 


Co., Tallahassee, secretary. 
The following directors were also 
elected: John Shacklett, New Smyrna; 


Mr. Moon; Gus’ Lawton, Orlando; 
Eugene Mumpower, Miami; H. F. Un 
derwood, Jacksonville; Alvin Magnon 
and William Deuber, Tampa; Sterling 
E. Smith, Fort Lauderdale; Bruce W. 
Watters, St. Petersburg; F. L. Fleck. 
M. Tucker, and Jack Anderson, Jack 
sonville; and Leslie Soldwell, Lake City. 
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q Chinese Gems Co., Ine., have moved to 
6 E. 39th St. May 1. 

q R. Gsell & Co., watch importers, 15 
W. 37th St., have completely renovated 


their offices and added extra _ floor 
space, 
q Ralph W. Biggs & Co., Inc., manu 


facturing jewelers, moved to their new 
factory and office at 31 W. 47th St. on 
May lI. 

q Jack Teichlauf, vice-president of 3. 
Nathan & Co., Ine., precious and semi 
precious stones, 610 5th Ave., is 
on a trip through the Middle West. 
q A lively discussion on the recent gold 
order, the black market and other head 
iches of the jewelry industry marked 
the meeting of the Brooklyn RJA, held 
\lay 19 at the Hotel Granada, Brooklyn. 
q The Robinson jewelry store, Bay 
Shore, L. [., sold to H. L. 
erry & Sons, Islip and Say 
ville. The business 
tablished in the father of the 


now 


has been 
Inc., of 
Robinson 


1880 by 


was @sS 


late Arthur E. Robinson. 

q Harry Shapiro, of A. Shapiro & Son, 
watch wholesalers, Los Angeles, will 
visit the New York market during June 


ind July. While in New York Mr. 
Shapiro will make his headquarters at 
\. Blumstein, 37 W. 47th St. 

q As a result of 


ind non-essential 


restrictions on travel 
driving, the Maiden 
Lane Outing Club has abandoned plans 
for this summer's outing, it was an 
nounced by Harry O. Blasi of Barrasso 
& Blasi, Ine., Newark, chairman. 

q A regular meeting of the Metropolitan 
RJA was held May 23 at the Hotel 
Commodore. Current problems were 
fully with emphasis on the 
platinum situation, the black 
market and OPA and WPB orders. 
q.J. Bishop & Co., Malvern, Pa., which 
is the refining and manufacturing unit 
of Johnson, Matthey & Co., 608 5th Ave., 
dealers in platinum and precious metals, 
recently awarded the Army-Navy 
“E” for outstanding performance in w ir 
production. 


discussed 
gold and 


Was 


q New York Jewelers Benevolent Asso 
ciation held a special meeting May 18 
at Proctor’s Lodge Building to allow 


special emergency expenditures from the 
treasury to cover deficiencies in per 
capita assessments caused by non-pay 
ment of exempted members serving in 
the Armed Forces. 

q The New 


Horological Society of 


York, Inc., met May 3 at the Proctor 
Lodge Bldg. After a short business 


meeting there was a discussion on post 
war watchmaking followed by technical 
motion pictures. Election of officers for 
the coming vear will take place at the 
June meeting of the society. 

q Marudo Watch Co., specialists in fine 
watch repairing, formerly located on 
the 11th floor of 48 W. 48th St., 
moved into larger quarters on the 10th 
floor of the same building where they 
installed new fixtures and equip 
ment and now have one of the most 
modern watch repairing establishments 
in the trade. 

q Herman Lehman, 
Rima Watch Co., 
the opening of the new 
5th Ave., May 10. 
every branch of the trade were there 
and enjoyed a buffet luncheon with all 
the fixin’s. The offices were massed with 


have 


have 


the 
a genial host at 
offices at 608 
Representatives of 


president of 
was 
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flowers from well-wishers, all of which 
were later turned over to the Red Cross 
for distribution hospitals 

q At the organization meeting of the 
directors of Handy & Harman on Apr. 
29, the following officers were re-elected: 
C. W. Handy, chairman; G. H. Niemever, 
president; R. H. Leach, vice-president ; 
H. W. Boynton, treasurer; and H. W. 
Spaulding, secretary. 


among the 


' Judson C. Travis, 
recently elected to the board of directors 


to replace the late H. H. Deloss, was 
elected vice president in charge of 
sales. 

q Two or more thieves with good 


knowledge of the high prices now com 
manded for jewelers’ tools broke into 
the Arrow Supply & Tool Co., 27 W. 
20th St., the night of May 7 and made 
off with loot of $30,000 sales value. The 
largest part of their haul was 2591 gross 
of jewelers’ saws, principally 
from Germany or Switzerland and im 
replace. In addition, they 
took 801 dozen jewelers’ burs, 90 dozen 
gravers and 9 
watchmakers’ loupes 


imported 
possible to 


Swiss dozen assorted 
New York police 
sent out an eight-state alarm, and asked 
jewelers to report  suspicious-looking 
offers to sell such merchandise. 

q Sam third 
secutive president of the 


Jacobson, for the con 


time named 


Bronx RJA, was presented with a gold 
wrist watch at the installation dinner 


and War Bond rally held May 2 at the 


Senate Mansion, Bronx. The watch was 
inscribed, “Presented 
with loyal 


Assn., 


elected 


for sincere service 
iffection, Bronx Retail 
May 2, 1943." Other 


who serve tor 


and 
Jew elers 
officers 
a third term 


will also 
are Harry vice 
president; I. Hirshhorn, treasurer; Mur 
ray Max, Lillian Harris, 
recording secretary; A. J. Bluming, ser 


Gross, 


secretary: 


geant-at-arms; and A. Siegel, William 
Schneiderman and M._ Kirshenbaum, 
trustees. The rally netted sales of 
$50,000 in War Bonds. 


q Lazare Kaplan & Sons, Ine., diamond 
cutters, were members of the 
New York Chapter, American Gem So 
ciety, the night of May 12. After 
Sweet’s, New York’s oldest sea 
food restaurant, the group enjoyed a 
two-hour education in the art of dia 


hosts to 


din 
ner at 


mond cutting at the Kaplan factory 
at 64 Fulton St Robert Kaplan, re 
cently returned from the firm’s cutting 
establishment in Puerto Rico, demon 


strated the various stages in the fashion 
the 


Sawing 


marking of 


and on to 


ing of a diamond from 
the rough through 
girdling and polishing, and Leo Kaplan 
explained a number of technical details 
of interest to the Next 


gemologists 


meeting will be in September. 


Jewelers Slated To Help Top 


Greater New York Fund Campaign 


Oscar M. I 
Ca., been 


of the Benrus Watch 
chairman of the 
jewelry division of the Greater New 
York Fund. This sixth annual campaign 
was launched May 3 and is expected to 
pass the $4,500,000 mark with the jewel 
ry industry large part 
helping attain this goal. 
Assisting Mr. Lazrus as 
are G. H. Niemever of Handy & 
man: W. Waters Schwab of J. R. 


iZrus, 


has named 


doing a toward 
co-chairmen 

Har 
W ood 





FRIEDMAN GEM CO., INC. 


LARGE FINE 
TOPAZ 


STAR SAPPHIRES 
ZIRCONS White and _ Round 


White and 


CULTURED PEARL NECKLACES 
71-73 Nassau St., New York City 


ve r 





BEAD SPECIALIST 
All Kinds of Genuine Stone Bead Necklaces 
Earrings — Semi Precious Stones 


Selections on request to responsible Jewelers 
Necklaces lengthened and restrung 


DOUBRAVA CO. 


12 John St., New York City 








MILITARY RINGS 
BRIDAL SETS 
JOSEPH A. RICH 


Mfrs. of Plat. & Gold Jewelry 
62 W. 47th St. New York, N. Y. 








SIMONS BROS. CO. 
THIMBLES 


PHILADELPHIA 





269 So. 9th ST. 














ENCRUSTERS 


STONE RINGS ENGRAVED 

@ CRESTS @ DRILLERS 

@ COATS-OF-ARMS @GEM CUTTERS 

@ SCHOOL AND FRATERNAL EMBLEMS 
Estimates furnished without obligation 


BRAUNFELD & MEHLMAN 








108 Fulton St. New York, N. Y. 











OMEGA 


The watch of world precision record 
NORMAN M. MORRIS 
WATCH CORP 


608 Fifth Ave Neu’ York 








ETERNA WATCH COMPANY 


OF AMERICA, INC. 


MAKERS OF FINE WATCHES 
SINCE 1856 


580 FIFTH AVENUE, NEW YORK 
Telephone BRyant 9-8660-8689 








“ORIENTA” 
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in all parts of the world 


PENDLETON & BERGER 
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CELLULOID—METAL—PARCHMENT 
Send for Catalog Illustrating 
Our New Improved Line 
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WATCH MATERIAL 


Parts for all makes of 
Swiss & American watches. 


Prompt mail service. 
Write for Catalog C 
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ESTABLISHED 1910 


M. J. STERN 
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130 





& Sons; Benjamin Eichberg of Eichberg 
& Co.; John H. Ballard of the Bulova 
Watch Co.; Edward Krehbiel of Black, 
Starr & Gorham; and Aaron Sverdlik of 
Robinson & Sverdlik. The committee 
has formulated plans which they believe 
will produce the biggest contribution the 
jewelry industry has yet made to the 
fund. 

Mr. Lazrus points out that the Greater 
New York Fund gives financial help to 
115 voluntary hospitals and convalescent 
homes; 25 nursing and health agencies 
rendering service to those confined at 
home by illness; 123 recreation agencies 
that take thousands of youngsters from 
the city streets and give them a place to 
play in settlement houses, playgrounds 
and country camps. 

In addition, there are 92 child welfare 
agencies that care for orphans and de 
pendent children, provide day nurseries, 
kindergartens, ete. The list also’ in 
cludes 28 institutions that provide homes 
and companionship for old men and wo 
men who have nowhere else to turn in 
the last years of their lives. 





Wholesalers to Meet 
In New York June 14-15 
For War Conference 


Wholesale jewelers from all over the 
country will forsake tradition this year 
to assemble in New York for their an 
nual meeting June 14 and 15, instead of 
in Chicago. All entertainment features 
will be eliminated from this wartime 
conference which will be held at the 
Hotel New Yorker and will consist of 
four business sessions and an informal 
dinner, concluding with a business meet 
ing on the afternoon of June 15. 

Authorities on the problems perplex 
ing jewelers will make up the panel of 
speakers, giving promise to one of the 
most informative and beneficial gather 
ings ever held by the National Whole 
Jewelers’ Association. Among the 
speakers scheduled is G. H. Niemeyer, 
chairman of the Jewelers Vigilance 
Committee, and president of Handy & 
Harman, who will discuss developments 
in connection with the War Production 
Board. Dr. R. S. Alexander, of WPB’s 
consumer goods branch, wholesale and 
retail trade division, will make “limita 
tion Order L-219” his topic. 

Representing the New England group, 
H. L.. Carpenter of the Albert Walker 
Co., Providence, will report on the War 
Service Committee, and George A. In- 
gleby of the Hadley Co., Providence, will 
discuss the outlook for jewelry. Edward 
QO. Otis, Jr., executive secretary of the 
New England Manufacturing Jewelers 
and Silversmiths’ Association, will 
be heard. 

Henry Jacobson of Jacobson” Bros.. 
New York, will speak on “Diamonds,” 
and C. H. Gessler of the Friedman 
Gessler Co., Los Angeles, on “Material 
and Tools.” 

A report of the Committee on Jewelry 


sale 


also 


will be given by A. C. Wallenstein of 
the Wallenstein-Maver Co.. Cincinnati, 
and <A. Blustein of the Blustein Co., 


Washington, will report for the Commit 
tee on Federal Legislation and Taxes. 

The Jewelrv Industry Publicity Board, 
represented by John Hall, chairman; 
William D. McNeil, executive secretarv. 
and June Hamilton Rhodes will acauaint 
the jewelers with the Board’s activities 
in war time. 

The jewelers will be welcomed by their 
president, Arthur P. Care, of the EF. W. 


| 
| 
| 
| 





Reynolds Co., Los Angeles, and will then 
hear the report of the secretary, George 
A. Fernley, of Philadelphia. 


24 Karat Club Holds Dinner, 
But Abandons Golf Tourney 


The dinner party held by the ‘Twenty 
Four Karat Club of New York at the 
Hotel Warwick, on April 28, proved a 
delightful occasion. More than 100 mem 
bers assembled for the occasion, whici 
began with an informal reception over 
the cocktails and hors d’oeuvres. 
after the diners had taken their places 
at the tables, Walter Eitelbach, presi 
dent of the club, made a short address 
of welcome which was followed by the 
singing of the National Anthem. <A) 
entertaining floor show followed — the 
sumptuous dinner and a standing vote 
of thanks was extended to Julius Kauf 
man, chairman of the entertainment com 
mittee for providing a most enjoyable 
evening. 

At a monthly meeting of the club, held 
on May 3, it was unanimously agreed 
that owing to present conditions the an 
nual golf tournament would not be held 
this year. Plans were discussed for 
keeping alive the social activities of the 
club for the duration. 


C. B. Langendorf Elected New Head 
Of Wisconsin Watchmakers Group 


A one-day session, replacing the usual 
convention of the Wisconsin Watch 
makers Association, was held May 2 at 
the Hotel Wisconsin in Milwaukee. In 
spite of the curtailment of the customary 
festivities, an enthusiastic group attend 
ed and after the business meeting the 


members and their ladies were guests 
at a buffet luncheon of the Milwaukee 


Association. 

Milwaukee, 

Hurbis as 
Fond du 


Wholesale Jewelers 
C. B. Langendorf, 
elected to succeed Joseph 
president, and Wilbur Guell, 
Lac, was named vice-president. All the 
other officers were re-elected. They are 
B W. Heald, Milwaukee, secretary; Al 
Loose, Milwaukee, treasurer; E.. C. 
Schattschneider, West Allis. technical 
director; Warren Te Ronde, Milwaukee. 
technical director; and C. G 
Milwaukee, national trustee. 


was 


assistant 
Anderson, 





100 PER CENT AT WAR 


Elsie Scouter, inspector of tank telescopes 
at the Bulova plant in Woodside, N. Y., is 
a member of an entire family engaged in 
the war effort. Her brother is with the Brit- 
ish 8th Army in Africa; her father is captain 
of an English merchant ship; her mother 
serves American troops at a Scottish can- 
teen; and her youngest brother flies with 
the R.A.F. Miss Scouter was born in Perth 
Shire in the north of Scotland and came to 
this country nine years ago. She is proud 
to be an American—proud to know that 
she is doing her part to help win the war 
in the shortest possible. time. 
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250 New York Jewelers Join "United" Drive to Aid 





Characterized by Chairman Benjamin 

Lazrus of Benrus Watch Co. as “the 
most successful relief drive ever con 
ducted in our jewelry industry,” the 1943 
Jewelry Division campaign of the United 
Jewish Appeal for Refugees, Overseas 
Needs and Palestine was highlighted the 
night of April 29 at the annual UJ. 
ewelry industry's dinner in the Hotel 
Biltmore, New York. 

The affair, attended by more than 250 
ewelers of New York, Long Island and 
Westchester, heard guest speaker, Dr. 
Frank Kingdon, former president of the 
University of Newark and well-known 
radio news commentator, outline the 
tasks of the United Jewish Appeal 
agencies in all sectors of the world. These 
tasks, which Dr. Kingdon said ‘fitted 
into the pattern of the United Nations’ 
drive for victory against the Axis,” in 
cluded the extension of relief measures 
to many of the 300,000 needy Jews in 
North Africa, who have been liberated 
by the invasion of American and British 
forces; and the planning for the evacua 
tion of 20,000 homeless Jewish children 
from Europe to havens of safety in 
Palestine and the Western Hemisphere. 

Mr. Lazrus, listing the officers who will 
serve with him in the 1943 campaign, 
ittributed the success of the industry 
campaign to the fact that “it is the most 
practical means that we have at our dis 
posal to extend all possible assistance to 
the most severely treated of all Nazi 
ictims.” 





It is essential, he declared, that the 
igencies of the United Jewish Appeal 
ontinue and expand their program of 
‘providing food, clothing, shelter, and 
nedical supplies for persecuted Jews 
verseas; contributing to the defense of 
Palestine, which is now fighting side by 
ide with the Allied armies in the Near 
Mast; and maintaining aid for the needy 
efugees in our own United States.” 

Mr. Lazrus succeeds Alexander EF. 
\rnstein, who is now chairman of the 
rreater New York campaign of the 
‘nited Jewish Appeal. Co-Chairman of 
he Jewelry & Allied Trades Division is 
Benjamin Kichberg. Associate chairmen 
ire: Samuel Epstein, Morris Guilden, 
Oscar M. Lazrus, Isidore Lipschutz, 
Jacob H. Schaeffer, and Milton Weill. 

Chairmen of the various divisions are: 
diamonds: Alexander H. Arnstein, Ed 
win Freudenheim, Henry I. 
David Weisburger; platinum, diamond 


FOR JUNE, 1943 


Jacobson, 


Palestine and Jewish Refugees Here and Abroad 
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At speaker's table of the United Jewish Appeal dinner, seated (|. to r.): Aaron Sverdlik of 

Robinson & Sverdlik, dinner chairman; Benjamin Lazrus of Benrus Watch Co., and New York 

jewelry division chairman of the United Jewish Appeal; guest speaker, Dr. Frank Kingdon, 

former president of the University of Newark and radio news commentator; Alexander E. 

Arnstein of Arnstein Bros. & Co., former division chairman and present chairman of the 

United Jewish Appeal drive in Greater New York, and Benjamin Eichberg of Eichberg & Co. 
division co-chairman. 


jewelry: Oscar Heyman and Maurice 
Tishman; diamond cutters: Louis Baum 
gold, Max Fine, Lazare Kaplan; smelters 
and refiners: H. James Stern; pearl and 
stone dealers: Charles L. Frank, Leopold 
Nathan, Herman M. Paskow; watches: 
S. Ralph Lazrus, Norman M. Morris, 
Herbert Ollendorff, Alfred Wyler; wateh 
attachments: Max Gershberg, Max 
Jacoby, David Kay, ‘Tobias Stern; manu 
facturing jewelers: Charles Barnett, Ed 
ward J. Gross, William B. Ogush; rough 
and industrial diamonds: Bernard Jolis, 
J. Warner Prins; Henry HU. 
Harteveldt, Lawrence B. Malawista; case 
manufacturers: Jacob Podel; retailers: 
leo Kobrin, Phineas Peters, Bernard 
Robinson; International Committee: 
Mendel Haber, David Landau, Numa 
Torezyner, Henri Untermans, Charles 
Wolf; downtown jewelers: Albert Book 
binder, Samson Hittner, Herman Leh 
man, Max Wolf. 


jobbers: 


Costume Jewelers Boost Quota 
In Greater New York Fund Drive 


With a minimum goal of $4,500,000 for 


the 1943 Greater New York Fund, 
Michael J. Hansen of Frederick I oeser 
& Co., Brooklyn, has taken over the 


chairmanship of the costume jewelry 
division which has agreed to raise 50 
per cent more than last year to help the 
fund reach its objective. 

Following the formal opening of the 
city-wide campaign last month, the cos 
tume jewelry division launched its drive 
with a luncheon at the Hotel Pennsylva 
nia where a committee was set up and 
plans adopted. 

Mr. Hansen explained the purposes 
of the campaign and said that the figure 
set as a goal was the amount required 
to carry on the normal, peacetime ser 
vices of the fund-affiliated agencies in 
addition to the new responsibilities cre 
ated by the war. 

Among those who attended the lunch 
eon and who are serving on the commit 
tee are the Misses Jane Chamberlain, 
R. H. Macy & Co.; R. Lee, Kirby Block 
& Co.; Helen Maicox, Saks & Co.; Stella 
Schoen, Gimbel Bros.; Grace Schu 
macher, Frederick Loeser & Co.; C. 
Stein, Abraham & Straus; Mildred Weis 
ner, Bloomingdale’s; Rose Weiss, Stern 
Bros.; and the Messrs. Milton J. Heller, 
I... Heller & Son; and Carl Rosenberger, 
Cohn-Rosenberger & Co. 
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WAR BONDS & STAMPS 


if you must buy European or Domestic Papers, 
Wallets, Cotton, Tweezers, ete., buy them from us 
and we'll buy more Bonds and Stamps. 
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Sterling Silver Clasps 
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Also White Gold Clasps 


* 


RESULT OF FORTUNATE PURCHASE 
Order While They Last 


FRIEDMAN GEM CO., INC. 


71-73 Nassau Street, New York City 
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SORRY--NOT TRAVELING 


U. S. Jewelry salesmen won't be on the 
road this year, but don't let that pre- 
vent you from getting your share of 
what we have to offer. Come visit our 
showrooms where there's always a 
worthwhile selection of quality, profit- 
making merchandise for you to choose 
from. 
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q Harry George, a member of the firm 
of Keller & George, retail jewelers of 
Charlottesville, Va., visited the Baltimore 
wholesale center the first week in May. 
q Charles E. Bailey has been named to 
head the jewelry department of Sterchi 
Bros., Macon, Ga. Mr. Bailey has been 
identified with the jewelry business in 
Macon and middle Georgia for the past 
six years. 

q Southern Jewelers, Inc. of 110 N. 
Main St., Blackstone, Va., with a maxi 
mum capital of $15,000, has been 
chartered by the Virginia Corporation 
Commission to deal in jewelry. Philip 
Weinberg is president. 

q The H & H Jewelry Co. of Belton, 
‘Tex., has found a_ substitute for the 
jewelry items which are becoming in 
creasingly difficult to obtain. This firm 
Mexican novelties 
which find ready sale to the soldiers in 
town. 

q The Jewel Box, a jewelry firm of Bur 
lington, N. C., celebrated its 16th anni 


stocks all sorts of 


versary last month by devoting the en 
tie day exclusively to the sale of war 
bonds. No merchandise was for sale on 


that day. 


q Carl Hulbert, jeweler, formerly with 


the R. TT. Fox Jewelry Co., Daytona 
Beach, will open a shop of his own at 
145 Magnolia Ave. He was in business 


for several years at New Smyrna Beach 
before coming to Daytona Beach. 

q The Brown Jewelry Co. of Danville, 
Va., has added 10,000 cigarettes to the 
local drive for free smokes for the fight 

ing fronts. It is estimated that more 
than 200,000 cigarettes have been ship 
ped from Danville. 

q R. Arthur Zanone, owner and man 
ager of the Darden-Smith Jewelry Co. 
at 110 Madison Ave., Memphis, ‘lenn., 
announced May 6 that Maurice Silver 
son had joined his organization as assis 

tant manger. Silverson is a_ former 
president of the Memphis Retail Credit 
Association. 

q The Bright Jewelry Co., of Elizabeth 
City, N. C., helped along the town’s 
Buyv-A-Bomber bond rally by displaying 
in their windows newspapers containing 
the story of the Wright brothers, to 

with sketches of their original 
plane as a contrast to miniature models 
of the planes of today. 

q George Goepf, retail jeweler of New 
Braunfels, ‘Tex., has turned his business 
over to his wife for the duration and is 
engaged at Randolph Field, San An 

tonio, in defense work. Raymond Blum, 
watchmaker at Roth’s jewelry store in 
New Braunfels, is dividing his time be 

tween his regular work and = defense 
work in San Antonio. 

q The P. A. Kolstad jewelry 
Palestine, Tex., will celebrate its 90th 

year of continuous business this year. 

The firm was established in 1853 by S. 

Kolstad who came to this country from 

Norway. From the founder the business 

went to his son, P. A. Kolstad, and from 

him to his two sons, P. A. Kolstad and 

C. L. Kolstad who are now operating 

the store. 

q While there seems still to be a good 

assortment of silverware available in the 

Baltimore manufacturing and wholesale | 
area, despite the restrictions imposed on 

the trade, the empty spaces on the 


gether 


store at 


Joseph T. Montgomery, Svdney Selinger, 


cent 





shelves of the wholesalers appear to 
steadily widening, furnishing evidence 


the shortage in many lines that had ty 
gun to develop some time ago. ‘Thy 


wholesalers are making efforts to obtair 
substitutes to fill these spaces, and fin 
crystal ware in elaborate designs, wit! 
gold bands and otherwise lavishly deco 
rated, making good appeal to the buying 


public, with fine pottery and china 
ware a strong second. One of the lead 
ing retailers has put on display fancy 


bridge decks to command attention and 
has supplemented them with  variou 
other novelties, all of which are proving 
popular. 





Tri-State Jewelers Condense 
Their War-Time ‘'Convention" 
Into a Dinner Attended by 85 


No display of goods, no formal ad 
dresses and no tanfare marked the 291} 
annual meeting of the Maryland, Dela 
ware and District of Columbia jeweler: 
Association at its abridged, 1943 dinner 
session at the Hotel Emerson in Balti 
more, May 10. S. Judson Mealy, Bali 
more retail jeweler, in spite of an ex-| 
pressed reluctance, vielded to the per 
friends and 
presidency of the association for a se 
ond term. 

The dinner, attended by some 85 mem 
bers, was followed by a briet business 
which the following officers 
were re-elected to serve with Mr. Mealv: 
Sidney J. Ross, Kay Jewelry Co., 
Baltimore, first vice-president; Samuel 
Schwartz, Washington retailer, second 
vice-president; Melvin’ Levitt, Levitt 
Jewelry Co., Wilmington, secretary ; and 
David R. Lakein, Lakein Jewelry Co. 
Baltimore, treasurer. Directors who wiil 
include Elwood A. Davis, Jay 
Howard Kleitz, A. C. Mayer, 





suasion of accepted — the 


session at 


serve 


Engel, 





Arthur J. 
Mr. Ross. 

During the course of the meeting shor! 
talks were given by Jay Engel of Balti 
more, A. C. Mayer, of Washington, 
Howard Kleitz of Wilmingon, Joseph ‘I 
Montgomery of Wilmington, Samuc 
Swartz and Sydney Selinger of Washing 
ton, and Sydney J. Ross of Baltimore 

Jay Engel, of J. Engel & Co., Balti 


Sundlum, and Mr. Mealy and 





more wholesalers, presented Mr. Lakein., 
as president of the Baltimore Jewelers 


Association, a testimonal from _— the 


Treasury Department expressive of high 
appreciation of the results from the re 


War 


Bond drive. 


Kenn mm 
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BALTIMORE, MD. 
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wholesalers 
during 


Philadelphia 


group ot 
Saturday 


be closed all day 
y and August. 

q Louis Sickles, wholesale jeweler, 1015 
Chestnut St., has added three adjoining 
oftices to his establishment. 





q Robert P. Bear, proprietor of a Ber 
wick, Pa., jewelry shop for about 15 
vears, has sold the entire stock. 

q William Barlow, diamond merchant at 
716 Sansom St., recently returned from 
a business trip through the Southern 
States. 

q Jesse Sternberg, watchmaker, who had 
a shop at 723 Sansom St., now is work 
ing for the Government, making pre 
cision instruments. 

q Sansom St. jewelers purchased more 
than $65,000 worth of War Bonds one 
afternoon last month, when a sales truck 
visited the neighborhood during the See 
ond War Bond drive. 

q John Matz, of 107 S. 8th St., is recoy 
ering from a critical illness in ‘Temple 
University Hospital. Mr. Matz, pro 
prietor of Matz & Co., is one of the old 
est active jewelers in Philadelphia. 

q William Collison, employed by Joseph 
Bb. Bechtel & Co., 729 Sansom St., for six 
vears, now is working in the Ford plant 
at Chester. He is continuing with his 


With a 17 Per Cent Gain in Sales, 
Wholesale Jewelers’ Inventories 
In March Dropped by 19 Per Cent 


Reports from 34 wholesale jewelers 
showed sales up 17 per cent for March, 
1943, compared with March a year ago, 
according to a Census Bureau analysis. 
For the first three this 
sales were 20 per cent over those for the 
like period of 1942, and for this March 
over the preceding month sales gained 


months of year 


6 per cent. 

At the March, 1943, 
tories, in terms of dollars based on cost 
values, were 19 per under their 
March, 1942, level, but were 6 per cent 
ahead of the level of February, 19%. 

The stock-sales ratio (obtained by di 
viding stock by sales) at the end of this 
March was 179, compared with 187 for 
February, 1943, and 278 for March, 1942. 
were 


close of inven 


cent 


Collections on accounts receivable 
up 34 per cent for March, 1943 
pared with March, 1942, and up 7 per 
cent compared with February, 1943. For 
March, 1943, the collection ratio was 62; 
for March, 1942, 28; and for February, 
1943, 55. ; 

Wholesale jewelers’ 
able were 45 per cent less as of March 
1, 1943, than as of March 1, 1942. At 
the beginning of March this year, their 
were 17 per cent 
1943. 


com 


accounts receiv 


receivable 


Feb. 1, 


accounts 
more than on 


One Branch of WPB Lists Gold 
As "'Plentiful’ While Another 
Limits Its Use for Jewelry 
Despite the recent WPB 
verely limiting the amount of gold that 
may be used for jewelry, gold is listed 
by the WPB’s conservation division as 
one of the few metals “available in 
quantities significant enough to make 
them available as SUBSTITUTES [the 


order se 


FOR JUNE, 1943 


study of gemology, however, despite the 
rigors of shift work 
q Harry Newman, 
Brown, Gold Co., 110 S. 8th St., has 
joined the Coast Guard Volunteer Port 
Miss Blanche Parks, 
employee of the same firm for 10 years, 
has announced her engagement to Nat 
Weinstein, of New York. 

q Members of the Horological Guild of 
Philadelphia held their monthly meet 
ing in the Franklin Institute on May 
12. Herman Pedrick, president, led a 
discussion of the bill pending before the 
State would require 
the licensing of all 
q Out-of-town buyers 
H. ©. Hurlburt & 
jewelers at 817 Chestnut St., included 
George W. Cooley, Sidney, N. Y.; Mrs. 
H. Ditter, Lehighton, Pa.; John E. Mar 
tin, Bethlehem; Joseph Braiger, Wil 
mington, Del., Milo H. Williams, 
Butler, Pa. 

q ‘Two Sansom St. jewelers have entered 
war work, operating in the jewelry busi 
ness only on a part-time basis. They are 
Morris f 723 Sansom St., 
now employed in a North Philadelphia 
war plant, and Lou Neff, machinist, who 


manager of the 


Security Force. 


Legislature, which 
watchmakers. 
recently visiting 


Sons, wholesale 


and 


Horowitz, o 


worked for his father, Milton Neff, at 
742 Sansom St. 
capital letters are WPB’s| for searcer 


materials, unless supplies are restricted 
locally by labor, manufacturing or trans 
portation difficulties.” 


lead is another metal which WPB 
lists in the same category, but its 
jewelry use, including white metal and 
brittania metal, is nevertheless forbid- 


den. 

our jewelry metals appear under the 
heading, “At present. sufticient to 
war demands plus essential civilian de 
mands.” Listed in the relative order of 
their searcity, they Platinum, ru 
thenium, silver and palladium, the first 
of which used in the manu- 
facture of jewelry at all and the latter 
two only in limited amounts. Industrial 
diamonds have the criticalness as 
the metals mentioned in this paragraph. 
used for 


meet 


are: 


can't be 


same 


also 


Five other metals, 
jewelry, are classified as insufficient 
either for war demands alone or for war 
plus essential civilian demands. They 
are: ‘Tin, copper, iridium, osmium and 


rhodium, all of which are “out” for use 
in jewelry with the exception of a small 
amount of copper for alloying silver and 
karat gold. 


Summarizes Data on Indium 


Much has been published in this and 
during the last several 


comparatively 


nations 
about 


other 
years indium, a 


rare element for which new uses are con 


stantly being found. An annotated bib 
liography for the years 1941 and 1942 
has recently been prepared by Miss 


Maria T. Ludwick for the Indium Corp. 
of America, 60 E. 42nd Street, New 
York, from = which copies may be ob 
tained, 


The Samuel Gordon Wholesale Jewel 
ers, Oklahoma City, has remodeled and 
enlarged its quarters in the Liberty 
National Bank Building. 





ELGIN — WALTHAM — HAMILTON 
BULOVA — GRUEN 
REBUILT WATCHES 


of the better kind, for the better Jewelers, 
of every descrintion in Swiss and American 
for ladies and gents.—Orders filled promptly 
We also carry a full line of watch cases of the 
latest styles in every description at the lowest 
market prices 

Write for Catalog. 


CENTRAL WATCH MATERIALS & 
SUPPLY CO., INC. 


134 S. 8th St. Phila., Pa. 
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PHILADELPHIA, PA. 


WHOLESALE JEWELERS 


WATCHMAKER’S & JEWELER’S 
SUPPLIES 


We hare serred the trade 
since Nocember I, 1894 











BELMAR CREATIONS 
Watches & Jewelry 


QD 


44 wen 
alee 
eZ 


¢ Louis SickLeEs « 
1015 Chestnut St. Philadelphia 
22 West 48th St. New York 








BYARD F. BROGAN 


Manulacturer of Distinctive Diamond 
Mountings and Wedding Rings 


a a? a Philadelphia 








| Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS, 
JEWELERS AND ENGRAVERS 


Broad and Somerset Streets 
PHILADELPHIA, PA. 











BOWMAN 


Technical School 
Courses for Success for 
Watchmakers 
Engravers, Jewelers 
Write for free book “Your 
Future and Our Seheol’’ 
JOHN J. BOWMAN, Director 
Bowman Bldg., Lancaster, Pa. 











New Fourth Edition 
WITH THE WATCHMAKER AT THE BENCH 
by Donald DeCarle 


For the practical watchmaker and student—also those 
engaged in aircraft instrument making and repairing 


Price: $3.00 
Postage Prepaid 
THE JEWELERS’ CIRCULAR-KEYSTONE 
100 E. 42nd St., New York, N. Y. 
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O.¢.]Jercital & Ca, Ine. 
WATCHES: / /-y @®a~) |: DIAMONDS 
CLOCKS «JEWELRY - SILVERWARE 

373 S LD 


_ BOSTON 
WASHINGTON ST. ‘ 








Ty 
MILITARY EMBLEMS 
For SOLDERING 
On Rings and Jewelry 
In 10K Gold or Sterling 


Also complete items with any military emblem 


H. L. HIRSH & C0. provicence. a 








Specializing 
in 
Cutting Semi-Precious 


STONES 


in quantity 


PHILIP F. POPOLLA 


Imports—Lapidary 
10 E. 43rd ST. N. Y. CITY 


MUrray Hill 2-8454-8455 











Symmetalic 
Karat Gold on Sterling 
, and STERLING SILVER 
REAL STONE JEWELRY 


Sold direct to retailers 


W. E. RICHARDS CO. 


ATTLEBORO, MASS 


| DIMES 


STERLING 


MASSACHUSETTS 
SCHOOL OF OPTOMETRY 


Four-Year Day Course 


For further information address 
Administrative Office 


1112 BGYLSTON STREET 


Boston, Massachusetts 


NICKEL SILVER 
ig s LON) ts (0) eV AD 


THE SEYMOUR MFG. CO. 


SEYMOUR, CONN, 








“HOROLOGICAL OIL” 
t A NEW WATCH and CLOCK OIL 


Approved by Horological Experts 
For All Climates 
Sold through Jobbers and Material Houses 
If you can’t obtain it order direct 


LIN-OPTIC LABORATORY 
Portsmouth, N. H., U.S.A. 
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q The office of the Rogers Jewelry Co. 
in Providence has been moved to 212 
Union St. 

q The American Co-operative Jewelry 
Mfg. Co. of 162 Chestnut St., Providence, 
has gone out of business. 

q Boston jewelers oversubscribed their 
Red Cross quota by nearly $1,000, bring- 
ing their total contributions just short 
of $5,000. 

q Raymond L. Harwood has taken over 
the Henry A. McEwen jewelry store in 
Danielson, Conn. Mr. Harwood 
been associated with Mr. McEwen 
six vears. 

q John S. Kennard of Hodgson-Ken 
nard & Co., Boston, who has been in 
the hospital as the result of a back in- 
jury, has now returned to take up his 
duties at the Arlington St. 
q Edward O. Otis, Jr., hard-working 
executive-secretary of the New England 
Manufacturing Jewelers’ & Silversmiths’ 
Association took a respite from work 
and, with Mrs. Otis, spent a few days 
at Atlantic City. 

q Mrs. Ella J. Bird of Peterson’s Inc., 
Needham, treasurer of the Eastern New 


has 
for 


store. 


England Guild of the American Gem 
Societv, has just been elected to the 
Grand Guard of the Grand Temple, 


Pythian Sisters of Massachusetts. 

q Heritage jewelry, priced from $8 to 
$1,000, collected by Sabine was placed 
on sale last month in Filene’s jewelry 
shop in Boston with Miss Sabine present 
in person to explain her collection whieh 
was assembled from all parts of the 
clobe. 

4 While the Ringling Bros., Barnum & 
Bailey circus was in Boston, A. Stowell 
& Co. featured elephant leather billfolds 
and cigarette cases made un of the hide 
of the two famous elephants, “Paqua,” 
and “liz,” who died a year or so ago. 
The articles were made up by Rumpp 
of Philadelphia. 

q April payrolls in Rhode Island jewelry 
and silverware plants were up 4.2 per 
cent from March and off only 1.9 ver 
cent from April of last year, according 
to figures released by the Federal Re- 
serve Bank of Boston. The moderate 
drop from 1942, in face of sharp re 
duction in personnel, is explained by the 
higher wage levels now existing. — 

@ Spring freshening up at A. Stowell & 
Co. Boston retailer included redecorating 
of its silver department. Silver on the 
shelves which line one side of the store, 
and in the show cases, is now set off at 
tractively against a background = of 
aquamarine. Striking a watriotic note 
throughout the store are wall decorations 
consisting of an American eagle flanked 
by small American flags. 
q Another manufacturing 
sumed a public office in 


ieweler as 


Rhode Island 


when William A. Shawcross of Monroe 
Block & Co. of Providence was named 
chief of the State Division of Racing 
and Athletics. Mr. Shawcross has been 


volunteer administrator of civilian war 
services under the State Civilian Defense 
Council. His new position pays $3,500 
a year. He is a former chairman of the 
Democratic State Committee and only 
recently became treasurer of the = or- 
ganization. 

q Harold Partridge of Trefry & Part- 
ridge, Boston, discussed emeralds at a 
meeting of the Eastern New England 


| 





Society 


Guild of the American Gem 


May 13. This was followed by a quiz 
on emeralds by Dr. Edward Wiggles 
worth, president of the society. The 
New England Guild is now swapping 


quiz papers with the Chicago Guild and 
comparing scores. Miss Betty Brown, 
former secretary to Dr. Wigglesworth, 
was present as guest. The next mect 
ing will be held June 10. 

q Smith-Patterson Co., Inc., Boston, is 


stressing good neighbor relations with 
Mexico in a new line of handwrought 


Mexican silver, purchased by Frank 
Libbey, manager, on a flying trip “south 
of the border” in January. It includes 
handsome bowls, pitchers, dishes, and a 
fascinating assortment of jewelry. This 
silver is familiar to tourists who have 
visited the picturesque city of Taxco 
where this silver is mined and its crafts 
men are located. It made its exclusive 
debut in Boston at the Smith-Patterson 
store on May 3. 

q At the annual meeting of the Boston 
Jewelers’ Bowling League, held at the 
Parker House on May 18, officers were 
unanimously re-elected for the 1943-1944 
season. They are: Leroy C. Clark, of 
Thomas Long Co., president; Warren 
Donnelly, of D. C. Percival Co., vice 
president; Robert A. Schwinn, of 
Shreve, Crump & Low Co., secretary; 
Frank Gendreau, Jr., of Frank A. Gen 
dreau, treasurer; and Samuel Robinson, 
of Hodgson-Kennard & Co., scorer. The 
league hopes to be able to resume 
matches again in the fall, and it has been 
decided that War Bonds and Stamps 
will constitute the prize awards for the 
duration. 

4A. striking advertisement by Shreve, 
Crump & Low Co., Boston, attracted 
considerable attention recently. li pic 
tured a pair of handcuffs. Beneath were 
the words: “Bracelets styled by the 
Axis for you.” There followed in smaller 
type this message: “These bracelets 
were designed by A. Hitler and made 
in Japan. Since the war began, they 
have created quite a rage in Poland, 
France, Greece, Czechoslovakia = and 
many other countries. The Axis would 
like to them catch on in America 
How do you feel about it? If you pre 
fer bonds to bondage, now is the time 
to express yourself. The Second 
War Loan is on—buy bonds to 
America from bondage.” 

q Raymond H. Trott has been elected to 
the board of directors of the Gorhain 
Mfg. Co. and Eliott M. Gordon named 
a vice-president. © Other directors, ill 
re-elected, are: Henry J. Muller, chair 
man; Edward B. Aldrich, G. Maurice 
Congdon, Harold C. Field, Hovey ‘I. 
Freeman, Russell Grinnell, A. Livingston 
Kelley, Edmund C. Mayo, William F. 
McChesney and Lester F. Morse. Re 
named officers are: Edmund C. Mayo, 
president and general manager; William 
Ff. McChesney, vice-president; Lester M. 
Morse, vice-president and treasurer; 


see 


Save 


John B. Abbott, vice-president; Hiram 
C. Hoyt, secretary; Ralph S. Connell, 
assistant treasurer; James <A. Morris, 


assistant secretary. 

q A survey of Providence jewelry 
stores shows that some units are turn 
ing away watch repair work. Some 


gave as the reason a shortage of parts 


while others said that repairers were 
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However, some are mak 


ard to get. 
ng further progress on their backlog 
yf repairs, because they are limiting new 
Meanwhile demand for many 
supplies, one of the 


yusiness. 
lines far exceed 
irger stores telling its customers that 
they “hope” to make deliveries on 
sterling flatware two months from the 
time the order is accepted. As in past 
nonths, retailers report that the demand 
for alarm clocks is terrific. ‘The per 
sonnel problem seems to have eased, at 
least for the time being, with more 
vomen seen on the selling floor. As for 
sales volume, most stores report turn 
over running above last year while 
others say it is about the same. 

q Boston Jewelers’ Bowling League held 
its 20th annual banquet at the Hotel 
Sheraton on May 11, winding up the 
bowling season with roast 
chicken, War Bond prizes and a_ floor 
show. Nearly 75 members reported for 
the occasion and heartily applauded the 
ward of a $25 War Bond to Samuel 
Robinson of Bigelow-Kennard Co. for 
the highest individual 
standing was: 100 18-81. He also was 
credited with the highest individual pin 
fall—s,118—and won a leg on ‘the Wal 
lace silver cup. Other prizes consisted 
of War Saving Stamps and were dis 
tributed in varying amounts according 
Shreve, Crump & Low Co. 
had the high team, with 71 won, 37 lost, 
ind a pinfall of 38,286. Thomas Long 
Co., was second: 66 won, 42 lost. and 
pinfall 37,519. D.C. Pereival & Co. was 
n third place: 60 won, 48 lost, and pin 
fall, 37,598. The remaining 


breast ot 


average. His 


to scores, 





teams, in 


order of their standing, were: Smith 
Patterson Co., Frank A. Gendreau Co., 
Harkins & Murphy Co., E. B Horn 


Co., Bigelow-Kennard Co., A. Stowell & 


Co., and E. H Saxton Co 


Asks No Ceiling for Jewelry 
(From page 123) 


vell intentioned control of prices there 
is been developed the “black market” 
vhere prices in excess of original March, 
1942, prices are charged and many uni 
lentifiable and unworthy watches will 
eventually reach the consumer. 

“As we see it, the only thing accom 
plished through this effort at price con 
trol, is to reduce the profits of the hon 
est, well-intentioned importer and re 
tailer, and divert into the black market, 


merchandise which eventually reaches 
the consumer at a higher-than-ordinary 
price—or results in cheap watches reach 


ng the consumer at a_ price” which 
hould have purchased a reliable watch 

“Retail jewelers should be assured of 
he mark-up prevalent in March, 1942. 
ind in our opinion price control should 
lave been established on the basis of 
mark-up’ insofar as_ retail 
‘concerned, with the ‘ceiling price’ estab 
ished at the source. Under such circum 
tances, the manufacturer or producer 
ould secure relief as to his price, on sub 
nission of justifiable reasons, and the 
etail dealer would then adjust his price 
m the same scheduled mark-up effective 
n March, 1942.” 

Silverware. While retailers were glad 
to get merchandise under the recent 
OPA order permitting manufacturers to 
pass along the higher cost of domestic 
silver, difficulties arise at the retail level, 
Mr. von Unruh said. Different prices 
for perhaps identical articles, one made 
of foreign silver and the other of domes 
tic; extra labor and expense to keep 


dealer is 


FOR JUNE, 1943 


silver item 
since the 


track of the cost of every 
purchased; reduced margin 
normal mark-up cannot be added to sil 
verware now being made—these to a 
considerable extent “offset the advan- 
tages of being able to secure silver.” 
Simpler way, he said, would have been 
to let makers and sellers apply normal 
mark-ups to the higher priced silver. 

Gold and stone-set jewelry. Gold 
jewelry, he said, is “so highly competi- 
tive that prices are generally lower than 
ceiling prices.” If set with stones, the 
foreign source and foreign costs ate the 
determining factors in the establishment 
of selling prices, and “an attempt to 
comply with the regulation would mean 
ruination for the retail dealer.” 

Gold plated ond gold filled jewelry. 
“Any increase of price would bring this 
type of goods into close competition with 
gold and sales would stop.” 

In conclusion, the ANRJA spokesman 
reiterated that there should be no ceiling 
on jewelry prices but if the Government 
still feels that some degree of regulation 
is needed, 

“It should be placed at the source of 
the products involved, and a limitation 
placed upon mark-ups which had been 
definitely established before the idea of 
Price Control was thought about. On 
this basis, manufacturer, importer, 
wholesaler and retailer could be limited 
to profits not to exceed pre-war levels. 
Checking would be simplified, compli 
ance eased and repre 
sented in needless Government iobs, re 
leased for more useful purposes.” 


manpower, as 


Silver Quotas on 3-Month Basis 
(From page 123) 
ering extremely small manufacturers 
who use domestic silver has been broad 
ened. The covering those 
who use only hand tools has been clari 
fied by expressly eliminating those who 
also might use dies, jigs, molds or any 
mechanical apparatus. In the previous 
small manufacturer 


exception 


definition, also, a 
was one who had not more than five em 
ployees. Under the new definition he is 
classified as one who has not more than 
five employees, excluding all clerical 
workers. Such emplovees still must be 
over 50 years old or physically unable to 
do ordinary factory labor. 

It is now provided also that to be in 
cluded under the small manufacturer 
exception, a manufacturer must get from 
the sale of silver products made by him 
at least 75 per cent of his gross receipts. 

The general exception in the old order 
to the effect that 
tions on the sale, purchase, delivery, re 
ceipt of use of. silver should apply to 
the United States Government or to 
any of its departments or agencies has 
been strengthened by adding that the 
exception does not extend to a manu 


none of its. restric 


facturer who produces items for delivery 
to or for the account of the Government 
or anv of its departments or agencies. 

Under a new Interpretation 1 to the 
order, which supersedes an_ interpreta 
tion issued Sept. 1, 1942, domestic silver 
scrap produced in filling an order rated 
A-l-a or higher for a restricted use is 
considered as having been produced in 
a manufacturing operation which is not 
restricted. Hence, such scrap when re 
formed can be processed for a restricted 
use only if within the manufacturer's 
limitations or to fill an order 


\el~alor higher. 


quota 
rated 





IT’S INCREASED! 


“40% 


That’s the Dividend This Company 
Is Currently Returning on 
Jewelers Fire Insurance Policies! 


Just think! $4.00 out of each $10.00 
you pay for fire insurance is returned 
to you at the expiration date. A 
saving that you cannot afford to 
miss, especially today, when costs of 


doing business are continually rising. 


Remember, 40% current dividend on 
fire policies. 25% dividend on wind- 
storm and extended coverage. 


Plan now to take that next renewal with this, 


THE JEWELERS OWN COMPANY 


_—— ' ' Vw 2 oe 


EWELE Ke 
MUlUAS 


FIRE INSURANCE COMPANY 
JEWELERS INSURANCE BUILDING 
NEENAH, WISCONSIN 














Sold only direct 
to Retailers 





250 Sterling Charms in Illustrated Catalog on request 


WELLS MFG. CO., ATTLEBORO, MASS. 








REED & BARTON 


SILVER POLISH 


superior polish—made by sil- 
versmiths for jewelers’ use and re- 
Sale 
Freight now prepeid in U. S. in 
specified at 





ENGRAVING - ENGINE TURNING 
DESIGNING - BROCADIM 


* 


NORTH ATTLEBORO ENGRAVING CO. 


ATTLEBORO FALLS, MASS 
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Working 
for 
Victory 


Critical metals, steel — brass — nickel 
— lead — cadmium — zinc — etc., have 
gone to war. 


The nation’s labor has followed, de- 
voting their efforts to the production 
of necessary war materials and essen- 
tial civilian goods. 

Let the dollars join in this Home 


Front effort to insure the Victory— 
BUY WAR BONDS. 


F. H. NOBLE & COMPANY 


Manufacturers 
559 W. 59th St., Chicago, Illinois. 














BEAD 
"> SILVERWARE | 27°: 
Repaired Repaired 
Replated Remounted 
Relined | Repaired Replated Relined 





SWARTZ & CO. 


10 S. Wabash Ave. Chicago, Ill. 








OUR ae COSTS NO MORE THAN 
K 


Srcomparable 
Which Case 7gbaning 


RDINARY WOR 


RECKF: R-HECKMAN CO. 


29 E. Madison St. 





CONSULT... 
M. Y. FINKELMAN 


Diamonds and Diamond Jew elry 
EST. 1923 


29 E. MADISON ST. CHICAGO 


2d 


CHICAGO, ILL 








Your Jopsper Has 
NEWALL 
“Quality Findings” 


The Newall Mfg. Co. - Chicago 
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q Charles Stern, well known through 
association with credit stores in Chicago, 
is now associated with Cousins, Inc., 
Hammond, Ind. 

q.A gang of thieves, believed to be the 
which looted jewelry stores in 
Aurora, Sterling, Elgin, Rockford 
Ottawa, Ill, and Janesville, Wis., raided 
Rov Yeoman’s store in Waukegan, IIl., 
on the night of May 13 and stole about 
$5000 worth of rings and watches. ‘The 
loss would probably have been more 
except for tear gas released while open 

ing the safe. 

q At the last 


same 
and 


meeting before summer 
recess of the Metropolitan Chicago 
Chapter, American Gem _ Society, held 
at their headquarters in the Pittsfield 
building, Hans J. Bagge concluded his 
series of four lectures on diamonds. 
Upon this occasion he gave an instruc 
tive discussion on the imperfections of 
diamonds. The rest of the evening was 
devoted to practice in use of  instru- 
ments. President H. Paul Juergens an 
nounced the next meeting of the Guild 
will be on Sept. 20. 


q May was a busy month for members 
of the horological guilds in Illinois. 
Spurred by the success of Minnesota 


watchmakers who recently secured the 
enactment of a watchmakers’ law, a 
meeting was held by the Elgin Guild 
on May 3 which was attended by Sec 
retary Herb. Johnson and J. F. Mackie 
of the Chicago Horological Guild. 
President C. M. Taylor discussed the 


legislative program and called on others 
to give opinions as to procedure and 
delegates were named to attend the 
Illinois watchmakers conference at Chi- 
cago later in the month. On May 21 
the Chicago Guild held a meeting pre- 
liminary to the state meeting. 

@ On May 23 the annual conference of 
the Illinois Watchmakers Association was 
held in the Flemish Room of the Hotel 
Hamilton, in Chicago, and was called to 
order promptly at 2 o’clock in the after 
noon by President S. G. Brolin. At 6 


o'clock buffet supper was served after 
which they proceeded to a_ conclusion 
of their work. Several speakers, in- 


cluding William Samelius, dean, Elgin 
Watchmakers School; Edward Falken- 


hayn, president Chicago  Horological 
Guild; M. C. O'Dell, Waukegan; and 
J. F. Macke, Chicago, addressed the 


meeting. Printed copies of the proposed 
Illinois watchmakers’ law were dis- 
tributed and after thorough explanation 
and discussion, plans were made to seek 


enactment of the measure. 


q A group headed by Gordon Lang, 
president of Spaulding-Gorham, Inc., 
located in Drake Hotel building in Chi- 
cago, has acquired this business and 


will operate under the name of Spauld- 


ing & Co., Inc., a new Illinois corpora 
tion. The new ownership is_ effective 
June 1. Mr. Lang, who has been presi 


dent for the past 10 years, will be presi- 
dent of the new company and says the 
same staff will continue. This business 
was founded in 1855 as S. Hoard & Co. 
In 1888 it was incorporated as Spaulding 
& Co., and at that time took over the 
business of N. Matson & Co. About 20 
vears ago the Gorham Mfg. Co. ac- 
quired a controlling interest and it be- 
came Spaulding-Gorham, Inc. It has al- 


_ CHICAGO 


one of the  outstandin 
the country. 

regular monthly 
Jewelers Association « 
Chicago at the Covenant Club on tl 
evening of May 5 the 40 members pres 
ent proceeded with their annual meet 
ing and election of officers. President 
Val Jones briefly reviewed the ac 
complishments of the year which wa 
one of the most successful in the history 
of the organization despite the many 
problems presented. Committee chair 
men reported on various activities of the 
organization in business matters and war 
effort. Their donation to Red Cross 
was more than double that of any previ 
ous year and in closing it was voted to 
send 20,000 cigarettes to service men 
overseas. Individual members and those 
of the nominating committee gave credil 
to the officers for the successful and 
harmonious administration of the = as 
sociation’s affairs, particularly to Presi 
dent Jones and Executive Secretary Ben 
Halpern. All officers were reelected. 
They are President, Val Jones, Jones & 
Baumrucker Co.; honorary president, A. 
EK. Newmark, Newmark’s; vice-president, 
Phil Martin, the Martin Co.; treasurer, 
Joseph Hirtenstein, Federal Jewelers, 
and executive secretary, Ben Halpern, 
Halpern Jewelers, 209 S. State = St. 
The directors the officers are 
George Applebaum, Marks _ Bros. 
Jewelers; Harry Iglow, Wolf’s Jewelry 
Stores; Louis Litt, Litt Jewelry Co.; 
William E. Renich, Wm. E._ Renich 
Co.; Norman Kernis, Norman Credit 
Jewelers; Sam Katzen, Samuel Katzen, 
and Louis Cutler, Busch Kredit Jewelry 
Co. The officers will be installed = on 
June 3 when the Association will hold its 
annual dinner entertainment and _ frolic 
with guests from all branches of the 
trade in Chicago. 


ways been 
jewelry stores of 
4 Following the 
of the Credit 


dinne 


besides 


May 31 Deadline for Readjusting 
OPA Ceilings Based on ' 


Sellers who made “special deals” dur 
ing March, 1942, had until May 31, 1943, 
to obtain adjustments of their maximum 
prices, OPA announced May 7. 

In announcing the deadline, OPA said 
that sufficient time has elapsed for relief 
to have been effected for all sellers of 
articles subject to ceilings who had cer 
tain temporary reductions in prices dur 
ing March, 1942—reflected in free 
combination sales at reduced 
prices, or special discounts—-to adjust to 
the highest price at which the particular 
commodity was delivered during the 30 
days preceding the date upon which the 
special deal became effective. 


‘Deals’ 


goods 
sales, 


Henry Birks and Sons L.td., Mon 
treal jewelers, and subsidiaries, have 
subscribed for 8650,000 of Canada’s 4th 
Victory Loan. 
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CJA Celebrates a Two-Year Birthday "Roll-Back’’; 
17 Living Past Presidents Honored at Annual Meeting 


he 17 living past presidents of the 
Chicago Jewelers’ Association were hon 
vred May 20 at the annual meeting and 
uncheon when each was presented with 
i small, gold replica of the President’s 
jewel. A similar token, but bearing the 
word “secretary,” was given Louis Gold 
man in tribute to his nearly 25 years of 
service. 

The past presidents so honored were 
B. C. Allen and John L. Leiner, Ben). 
Allen & Co.; John Hardin and Charles 
Ross and G. V. Dickinson, retired; J. 'T. 
Montgomery, M. A. Mead & Co.; Sidney 
Y. Ball, The Ball Co.; Frank Milhening, 
J. Milhening; Albert Ellbogen, Stein & 
Ellbogen Co.; H. Paul Juergens, Juer 
vens & Anderson Co.; Harry Radix, 
(Thomas J. Dee & Co; A. C. Becken, Jr.; 
louis Buss, Buss-Linthicum-'Thorson; 
Howard Schaeffer, Elgin National Watch 
Co.; Earl E. Marshall, C. & E. Marshall 
Co.; Myron Kelly, Rogers, Lunt & 
Bowlen Co.; and George Englehard, NV. 

R. Schell Hulbert, Chicago manager 
for Oneida Ltd., was re-elected to the 
presidency and in that office achieves 
special significance in the annals of CJA, 
for it was during his tenure it was dis 
covered that CJA was claiming to be 
two vears younger than it really is! 
Through some discrepancy in the records 
it had been supposed that CJA’s birth 
day was in 1876, but the May 15, 1874, 
issue of Jewelers’ Circular bares the fact 
that the correct date is May 11, 1874. 
William A. Giles was the first president 
f the organization, and Mr. Hulbert is 
the 41st. 

lhe notice by which two more years 
ire now added to CJA’s distinguished 
ireer appeared as follows: 

“Ata meeting held May 11, 1874, the 
Chicago Jewelers’ Association was or 
ganized by the adoption of a Consti 
tution and By-Laws, and the following 
iMicers were elected: 

President 

Wem. A. Giles (Giles Bros & Co.) 
Ist Vice-President 
Higley. (Matson & Co.) 
29d Vice-President 
Otto Young (Wm. B. Clapp Co. ) 


Win. EB. 


Secretary 
James S. Hamelton, 
(Hamelton, Rowe & Co.) 
7 reasurer 
Wm. M. Mayo...(W. M. Mayo § Co.) 
Committee of 
Chas. D. Peacock 
/. NS. Rose bury 
Thos. Cogswell, 
(Cogswe ll. Webber & Co.) 
Chas. Wendell (Wendell § Hyman) 
J. R. P. Shirley” 
Jewreters’ Crrcvunar-Kerystront takes 
istifiable pride in being able to effect 
is “roll-back” for CJA, and particu 
rly so by having it coincide with the 
election of its able and = eminent 
president, R. Schell Hulbert, who, in ad 
tion to other offices he has held in 
ree trade organizations in Chicago, has 
‘en Chanticleer of the Golden Roosters 
id president of the Jewelers Club. 
All other officers were re-elected to 
rve with Mr. Hulbert. They are 
homas G. MeMahon of Thomas J. Dee 
Co., vice-president, and Charles G 
srown of Stein & Ellbogen Co., trea 
urer. 


(Rosebury & Talch 


Four new directors were elected for 
i two-year term, together with four held 
wer. New to the board are James G. 
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R. Schell Hulbert, Chicago manager for 
Oneida, Ltd., who was re-elected president 
of the Chicago Jewelers Association May 
20, when the association's 17 living past 
presidents received replicas of the presi- 
dent's jewel, shown right. 


Flateau, J. J. White Mtg. Co.: Vincent 
J. Newman, Jewelers Board of Trade: 
Frank M. Bedinger, F. H. Noble & Co.: 
Henry Paulson, Henry Paulson & Co. 
The directors re-elected include John E. 
Friedland, Hart Jewelry Co.; David EF. 
Newman; Webb C. Ball, Il, The Ball Co.: 
and Einar Bagge, Waltham Watch Co. 

Preceding an excellent entertainment 
which followed the 
Lloyd Gear, chairman of the golf com 
mittee, announced that June 9 had been 
set for the annual outing at the Idlewild 
Country Club. 


Fixed Price and Grade Controls 
Are Menace to Retailing, 
Speaker Tells Illinois RJA 


The Illinois RJA, meeting May 5 al 
the Hotel Sherman, Chicago, was urged 
to register objections with Congress to 
the OPA rayon hosiery 
setting up specific resale prices, which 
was effective May 15. J. ‘IT. Meek, execu 
tive secretary of the Illinois Federation 
of Retail addressing the 
jewelers at their 36th annual convention, 
said that while at first sight there 
seemed little connection between jewelry 
and hosiery, the extension of the prin 


session, 


business 


pricing order 


Associations, 


ciples of the order was a menace to all 
retailing, and similar curbs might be ex 
pected in other branches. 

At the morning President 
Henry W. Yaseen spoke briefly and in 
troduced Thomas H. Wright, special 
representative of the regional directors 
in charge of the Chicago area, War 
Manpower Commission, and Maj. Harry 
W. Taylor, occupational officer, Stat 
Selective Service Headquarters. 

All three sessions were well attended 
and at the morning session Secretary 
Mortenson announced a record, 98 per 
cent of all those present being retail 


session 


jewelers, while in the afternoon he 
claimed the largest percentage of paid 
members at any convention. 

All officers were unanimously re 
elected. They are Harry W. Yaseen, 
Louis Yaseen, Ine., Chicago Heights, 
president; Paul W. Becherer, Belle 
ville, and C. J. Jacobs, Jacobs-Lane Co.. 
West Frankfort, vice-presidents; and 


Harry T. Martenson, Nordall & Olsen, 
Chicago, secretary-treasurer. 

The executive committee — includes 
Carl E. Lindquist, Rockford; Charles 


L.. Ringer, Freeport; and A. M. Grefen 
son, Chicago. 





FEINSTEIN BROS. 


+  Jobbers in + 
Watch Materials and Supplies 
Federal Finished Crystals— 

Optical Goods 


5 South Wabash Ave. - - Chicago 

W ATCHES—New and rebuilt 

WATCH CASES—A case for every 
movement 

STRAPS for any case 

WATCH and RING BOXES 

J-B WATCH ATTACHMENTS 

TOOLS—New and used 


ZENITH Cleaning and _ rinsing 
solution 

NEW ADDITION to our repair 
department 


SEND your movement—we will 
rebuild in the latest style case, 
with modern dial—our guaran- 
tee for 120 days 

HIGHEST PRICE paid for old and 


new movements and tools 








~~ Wig 








“IN SERVICE’ 
PINS! 


‘Traffic Builders’’ for 
your store in sterling and 
baked enamel hand 
polished individually 
carded . actual size as 
shown 
TO RETAIL AT 1.00 

DESIGN PATENTED 
ailable with following in- 
ia Army Navy, Air 
Corps Marine with one, 
two or three stars.* 

Sold to retailers only. 
IMMEDIATE DELIVERY 
* Army only 


VOGUE JEWELRY CO. 


OF NEW YORK 
219 W. 7th Street 
LOS ANGELES, CALIFORNIA 











WANT ADS 
It pays to use Jewelers’ Circular- 
Keystone Classified Ads 











come WATCH CO. 





5S S.WABASH AVE. CHICAGOILL. 





USED WATCH 
MATERIALS 


1/2 


THE PRICE OF 
NEW MATERIALS 
75, $1.25—15J, $1.75 


18 Size O.F. Wheels, pinions, 
Elgin, Waltham pallet forks, etc., 
7J,$1.50—15J,$2.00 | for all watches. 
6 Size Elgin, Wal- Send sample of 
tham, Hunting what you want! All 





USED MOVEMENTS 
Good Condition 
Good Diais 
O-Size Elgin, 
Waltham 
7J, $2.50—15J, $3.50 
18 Size Hunting, 
Elgin, Waltham 


|01v1v0 4Od GNIS 





ieee — Guaranteed! Remit 
; — ; 
6J.$2.00—15J,$2.50 | only if satisfactory 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 
SPECIALIZING 
IN 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 











THE SAMUEL 


WEINHAUS 


COMPANY 


WHOLESALE 
JEWELERS 


800-808 LIBERTY AVE. 
PITTSBURGH — PA. 





Jewelry Repairing 


DIAMOND SETTING ENGRAVING 


Strictly Trade Shop 


DOERNBERGER & MUCK 


406 Pittsburgh Life Bldg., Pitts: Pa 
Teleph ynes: AT.7848 








LEON MILLER 


Outstanding Values in 


DIAMONDS 
MOUNTINGS 
403 Clark Bldg., Pittsburgh, Pa. 








MORRIS GOLDSTOCK 
203 CLARK BLDG., PITTSBURGH, PA. 
WATCH CASES, DIALS, WATCH 
MATERIALS, JEWELRY BOXES, SOLDERS, 
FINDINGS, OPTICAL SUPPLIES 











J. B. BERNSTEIN CO. 


Wholesale Jewelers 
SPECIALIZING IN 
DIAMONDS and MOUNTINGS 


502 Clark Bldg. 





Pittsburgh, Pa. 
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q Samuel Goodman, retailer of Mc- 
Keesport, Pa., spent two weeks at 
Miami Beach. 


q Irwin Siegel, formerly at 321 Diamond 
St., Pittsburgh, has moved his store to 
Donora, Pa. 

q.J. Hockberg of Greensburg, Pa., has 
purchased the store of Lewis Averback 
estate at Trafford City, Pa., and will 
continue its operation. 

q Emil Freyer of Samuel Weinhaus Co. 
says Leonard Rosenthal of Lockport, 
N. Y., P. P. Lipsom of Fairmont, W. 
Va, T. R. Brokaw of St. Clairsville, 
Ohio, report business very good. 

q Retail Jewelers’ Association of West- 
ern Pennsylvania placed second among 
11 retail industry teams in support of 
Pittsburgh’s second War Loan drive. 
Members of the jewelers’ trade selling 


bonds included manufacturers, whole- 
salers, retailers, and horologists. 
qJ. M. Kurtz, who for 32 years has 


served the Pittsburgh trade with watch 
material and jewelry supplies, has sold 
his entire business—stock, fixtures and 
to C. & E. Marshall Co. of 
Chicago, and principal cities. The com- 
pany has expanded its floor space in 
the Clarke Building, Pittsburgh; «and 
will combine these two large stocks. 
J. ©O. Trader, Marshall’s Pittsburgh 
branch manager, announces that Mr. 
Kurtz will be associated with him at 
the Pittsburgh office. 

q Kirk-Rich Dial Corp. in Pittsburgh, 
keeps 11 employees very busy, particu- 
larly refinishing watch dials for out-of- 
town clients via mail orders. Manager 
H. Zyburt says business is better now 
than any other year since the corpora- 
tion started in 1935. If the firm gets 
a share of orders for airplane dials, 
he will try to increase his personnel. 
Art students are preferred as he esti- 
mates that 30 out of 100 can handle a 


brush sufficiently well to do lettering, 
| figures, and poster work. 


@ On the evening of May 5 the Retail 
Credit Institute of Washington brought 
three men to Pittsburgh’s Hotel Roose- 
velt to furnish information to aid jewel 
ers in .preserving instalment selling. The 
representatives visiting Pittsburgh were 


Cecil Kaufmann, Kay Jewelry Co., 
Washington, D. C.; William J. Cheney, 
executive director, Retail Credit Insti- 
tute of America, Washington, D. C.; 


and Nathan Sachs, Sachs Furniture Co., 
Brooklvn. N. Y. Jewelers present were 
enthusiastic about the issues proposed. 


WPB Gold Order Protested 


(From page 120) 


of facilities are not in particular 
demand by the — procurement 
offices.” 

5. The order would encourage black 


markets because of the impossibility 
of adequate policing. 

If the war effort were accelerated by 
the restrictions, the letter of instructions 
concludes, the Association would not 
oppose it, no matter how burdensome, 
but in view of the above, it is urgently 
requested that the Advisory Board take 
the necessary remedial action. 


75% Cut in Plated Goods 


The New England 
Jewelers & Silversmiths 


Manufacturing 
Association is 





taking steps to file an appeal in behalf 
of the makers of gold filled and rolled 
gold plate jewelry. In 1941, which is 
the base period for computing the 
amount of gold allotted to each manu 
facturer, these goods were made _ with 
a brass or white metal base with which 
a fairly thin plating of gold was prac 
ticable. With the silver base which now 
has to be used because of the withdrawal 
of copper, tin, ete., a heavier coating 
of gold is necessary to prevent the silver 
from bleeding through the gold plate 
Consequently a reduction of 50 per cent 
in total karat gold consumption in this 
field means a reduction of perhaps 75 
per cent in the quantity of goods that 
can be produced, thus penalizing the 
makers of rolled gold plate goods even 
more severely than the manufacturers 
of items of karat gold. A _ ruling that 
will at least equalize the cut is to be 
sought. 

In addition, the NEMJSA is gather 
ing data on the war work situation and 
possibilities in its field with an eye to 
preparing its recommendations as to re 
visions that should be made in the over 
all gold-palladium order. Members fee! 
that the purposes of the War Produc 
tion Board might be fully accomplished 
with a cut of somewhat less severity, 
and intend to get accurate facts from 
which to draw conclusions. 


The Associated Credit Jewelers of 
New York and New Jersey at a meet 
ing of the membership on May 12 


unanimously adopted a resolution con 
demning the order from the standpoint 
of the retailer, basing their judgment 
on essentially the same points as those 
set forth above in connection with the 
Jewelry Crafts Association. 

Many letters along the 
from individuals in the trade have also 
been received at this office, and from 
only one firm endorsing the order. Senti 
ment throughout the trade is overwhelm 
ingly against Order L-45 as it now 
stands, simply on the ground that it 
harms business without helping the war 
effort. 


same lines 


Ohio Gemologists Elect 


At a recent meeting, the Northen Ohio 
Guild, American Gem Society, elected 
the following officers to serve for 1943 
1944; president, Richard Fraser, vice 
president, Lester Bonwell; secretary, 
Nina Martin; and treasurer, Myron 
Chard. 





DAVID WEIS « CO. 
DIAMONDS 


1101 CLARK BUILDING PITTSBURGH 











KEYSTONE JEWELRY MANUFACTURING CO. 


WHOLESALE 
WATCHES - 


PROMPT SERVICE ON 
SPECIAL ORDER WORK 


413 CLARK BLDG. PITTSBURGH, PA. 


DIAMONDS JEWELRY 
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q FE. B. Jacobs and Jules Jacobs of D. 
Jacobs Sons Co. have returned from 
brief vacations at French Lick, Ind. 

q Joseph Newstate has given up his re 
tail jewelry business at 517 Madison 
Ave., Covington, Ky., to take a job in 
a defense plant. 

q Louis F. E. Hummel, Sr., last month 
made a trip to Wilmington, Del., stop 
ping off briefly in Washington, D. C., 
and Lawrence Herschede returned from 
a trip to Florida. 

q Walter Bleska of the Gerwe-Brown 
Co., wholesale jewelers, has been elected 
commander of the Sergeant John J. 
Rooney Post, Veterans of Foreign Wars, 
culminating many years of activity in 
the organization. 

q Max Feldman, in charge of the New 
York office of A. Sauer & Co., manufac 
turing jewelers, who had not visited 
Cincinnati for a number of years, last 
month made a combined business and 
pleasure trip here accompanied by his 
wife. 

q Two employes of the D. Jacobs Sons 
Co. are dividing their time between 
working there and _ filling war jobs. 
Skipping a little sleep, Norbert Meehan 
is on the night shift at the Metal Special 
ties Co. while managing to spend part 
of the day at the jewelry concern. 
Similarly, Julius D. Jacobs, Jr. is also 
employed by the Hooper Holmes Co. 

q There were a number of Cincinnati 
jewelers on hand to applaud the Cin 
cinnati Reds on to a close victory over 
the world champion St. Louis Car 
dinals on Opening Day at Crosley Field 
last month. Seen enjoying the game 
together were Henry Von Unruh, Joseph 
Dilger, Elmer T. Herzog, Carl Wagner, 
George Kleier, Phil Effler and Louis 
Hummel, Jr. 

q George FE. Brown of Gerwe-Brown 
Co., who prides himself on his ability to 
pick Kentucky Derby winners, came a 
cropper in this year’s race. Count Fleet 
romped home kicking dirt in the face of 
Blue Swords, his selection and ended 
his string of winners over a several year 
period. Mr. Brown attended the Ken 
tucky classic with Maurice Gerwe, also 
of the Gerwe-Brown Co. 

q Henry W. Von Unruh, Cincinnati 
jeweler representing the ANRJA, testi 
fied May 18 before the House Committee 
on Small Business at Washington which 
is considering ways of solving problems 
confronting small business men as a re 
sult of OPA regulations. Scores of sug 
gestions and complaints on the subject 





WE specialize in special 
order work. Send us your 
specifications. We'll sub- 
mit a design without 


obligation. 


THE SCHUMER BROTHERS CO. 


Manufacturing Jewelers 
5 E. Third St. Cincinnati, Ohio 
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from other Cincinnati jewelers had pre 
viously been sent to Washington. 

4 For the third time since December, a 
large display window of Wm. F. Grass 
muck Sons, retail jewelers, 34 E. 4th St., 
was smashed early May 4. Louis Grass 
muck, head of the firm, reported about 
14 diamond wedding and solitaire rings 
were taken. He estimated their value 
at $300. On April 17 the same window 
was smashed, watches and rings of a 
similar value taken. The December 
robbery netted the thief a like amount. 
q Maurice Solomon who usually may be 
found helping to develop the Civilian 
Defense set-up in his neighborhood when 
he isn’t on duty at the D. Jacobs Sons 
Co., Cincinnati wholesale jewelers, has 
been rewarded for his efforts. The group 
of which he is deputy senior air raid 
warden has been presented with the 
Perfect Post Award for having a “letter 
perfect” organization. Only one other 
in Hamilton County has been thus 
honored. 

q An experiment in “spot” selling by its 
salesman, Raymond Eibel, was found to 
have been highly successful by the 
Klein Bros. Co. He returned last month 
from a trip to the South made by train 
instead of automobile because of gaso- 
line rationing. Because he couldn't stop 
at all the smaller towns, he set up head 
quarters in centrally-located large cities 
along the route and found that upon 
invitation his customers journeyed to see 
him. The firm will use the same plan 
on its future selling trips. 

q Members of the Cincinnati Guild, Ohio 
Watchmakers Association, at their May 
meeting heard a report from a_ special 
committee which made the last in a 
series of trips to Columbus in an effort 
to have the Ohio General Assembly pass 
the Watchmakers Licensing Bill. They 
said that after they appeared before a 
House committee along with members 
of their trade from various parts of the 
state, recommendation was made for its 
passage. The bill already has been 
passed by the Senate. Those compris- 
ing the committee are Frank Foegler, 
Herbert Huiel, Richard Aukenthaler and 
Elmer Fisher, president. 

q The Lee H. Hillman jewelry store, 
Terre Haute, Ind., has reopened for 
business after being closed down for 
nearly two months and its operators 
are now breathing a deep sigh of re 
lief. They are hopeful that the run of 
bad luck that has plagued them is at 
an end. It began with a small fire that 
destroyed the electrical wiring in the 
store. Difficulties in obtaining a priorits 
to replace the wiring caused delay in 
preparing for the re-opening and as a 
final blow another fire, this one causing 
considerable loss, broke out in the build 
ing. But it’s now business as usual, 
with fingers crossed however. 


Time on Their Hands Slows Up 
Indiana Watch Repairers 


Indiana’s watch and clock repair shops, 
hard hit by the manpower shortage, 
aren't promising quick service these days. 
A survey conducted by the Watchmakers’ 
Association of Indiana showed 216 re 
pair shops were behind in their work to 
the tune of 30,655 watches and clocks. 








KLEIN BROTHERS 
COMPANY 


WHOLESALE JEWELERS 


ENQUIRER BLDG CINCINNATI, O 








Harry Greenwold Co. 


The House of Quality and Service 
18 WEST 7th STREET, CINCINNATI, OHIO 


VIRGIN Diamonds 


CELLINICRAFT Jewelry 


ELGINS e HAMILTONS (Zones 7, 8} 
Lines of quality and style that give you pro- 
tected profit. You can recommend these lines 

to your customers with confidence. 











PROMPT SERVICE ALWAYS 


GERWE-BROWN CO. 


Wholesale Jewelers 


CINCINNATI 








DIAMOND-CUTTING 
EXPERT WORK 


FAST SERVICE 


LITWIN & SONS 
114 West 6th Street, Cincinnati, Ohio 











CHAS. ASCHERMAN 
AND COMPANY 


Wholesale Jewelers 





503-7 Hippodrome Bldg. 
CLEVELAND, OHIO 
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AMERICAN 
China and Glass 


Where to Buy | 











“CARENADE” CRYSTAL 
Stemware, Bowls, Vases, Perfume Bottles, 
and Smoking Accessories 
Send for Mastrated Catalog 
ENRIGHT-LE CARBOULEC, INC. 


160 Fifth Ave. New York City 
CHelsea 2-5558 








BLENKO 
HAND MADE GLASS 


also 


A wide diversification of smart gift lines and 
decorative accessories. 


RUBEL & FENTON 


225 Fifth Ave. New York 











HAWKES CRYSTAL 
GLASSWARE 


for discriminating 


people—WRITE 
T. G. HAWKES & CO. 


CORNING, N. Y. 
N. Y. Office: 542 5th Ave. 





OLD WATERFORD 





DELLA WARE 


AMERICAN MADE 
distributed by 


FISHER, BRUCE & CO. 


Phila.: 221 Market St.» New York: 1107 Broadway 





, and the Jewelers Club, died in 








THEODORE HAVILAND 
FINE CHINA DINNERWARE 
MADE IN AMERICA 
All Decorations Are Exclusive 
THEODORE HAVILAND CO., INC. 


26 W. 23rd ST. 1550 MERCHANDISE MART 
NEW YORK CITY CHICAGO, ILL 











ASTLETON CHINA 


INCORPORATED L. E. HELLMANN, President 


DE LUXE TABLEWARE 


for the 


FINE CHINA TRADE 


MADE IN AMERICA * MADE OF AMERICA 
212 Fifth Ave., New York, N. Y. 





LENOX CHINA 
SERVICE PLATES 
DINNERWARE 
NOVELTIES 


Made in America 


to 


LENOX 


LENOX, INC. Trenton, N. J. 











MARY RYAN © 


JRNITURE 
276: Fath Avenue. Now York GIFT ANO ART 


Merchandise Mart MOVEet Tiga 


Ch cago 
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OBITUARY 


Lawrence “Barretr Bacn, for many 
years connected with Julius Goodman & 
Son, retail jewelers at Memphis, Tenn., 
died Apr. 9. 

Sipney L. Bauman, 70, former head 
of the old L. Bauman Jewelry Co., 5t. 
Louis, Mo., a firm founded by his grand 
father in 1843, died in Milwaukee, Wis. 

Joun KE. Bucuer, 85, died April 25 
in Urbana, Ohio. Before his retirement 
Mr. Bucher was a sales representative 


of the International Silver Co. for 38 
years. 

Epwarp S. Buroick, former book 
keeper of the J. A. Foster Co., Provi 
dence retail jewelers, died April 4 at 
his home in Pawtucket. 

J. F. Carr, one of the oldest retail 


jewelers in Portsmouth, O., died April 
26 after a short illness. He had been 
in business there for many vears. 

Joun <Atten’ Fereuson, 71, 
jeweler of Norwich, Conn., died April 
18. Mr. Ferguson was the oldest mer- 
chant in Norwich from point of service. 

Leo Gouosmiru, 66, sales manager otf 


retail 


the Crawford Watch Co., New York, 
died May 6. Before he became con- 
nected with Crawford, he was a_ sales 
representative of Goldsmith Stern & 


Co., manufacturing jewelers, now out 
of business. 

Sam M. Grossman, 65, well 
manufacturers representative in Chicago, 
an active member of the Golden Roosters 
Provi 
dence on May 4 while on a business trip. 
At the time of his death he represented 
W. & H. Jewelry Co., Providence, Wax 
& Skolnik, New York City and Schwartz 
Jewelry Co., Buffalo. 

A. Our Hackney, 59, 
ager of a jewelry store at 
Ind., died in that city May 6. 

Dr. Greorce O. Huser, a retail jeweler 
at Boonville, Mo., died there May 2. 

Winttiam Hempruine, 59, foreman of 
De Knatel & Sons, manufacturing jewel 
Queens Village N. Y., died 


known 


credit) man 
Anderson, 


ers of 
May 4. 

Aurrep Hem™minc INnGRAmMs, 56, for 
merly a representative of the Hemming 
Mfg. Co., manufacturing jewelers, died 
recently at his home in Montreal. 

LAWRENCE Kriecer, 67, vice-president 
of the A. H. Fetting Mfg. Jewelry Co., 
Baltimore, died May 3 after an illness of 
two weeks. A native of Baltimore, Mr. 
Krieger started his business career 52 
years ago as an apprentice with the 
Fetting Co. and worked his way to the 
vice-presidency. 

Lovis A. Maurer, retired 
N. C., jeweler, died April 25. 

Grorce Meyer, 82, retired, died May 5. 
Mr. Meyer was superintendent of the 
Providence Stock Co., manufacturing 
jewelers, for 55 years. 

Joun Doveras Moose, 70, retired 
jeweler of Lynchburg, Va., died April 
12 at his home in Colenoor, N. C. 

Worr Oprennermer, 62, died April 24. 
Before his retirement five years 
Mr. Oppenheimer was a member of the 
firm of Oppenheimer Bros., Kingston, 
re 

Grorce F. 


Raleigh, 


ago, 


PasHiey, a Windsor, Ont., 
jeweler since 1913, died April 14. He 
was executive secretary of the Traub 
Mfg. Co. of Canada. 

Morrrza L. Retcuman, wife of Lee 
Reichman, Richmond Bros., New York 
diamond importers, died May 10. 

Arruur E. Rosinson, 58, Bay Shore, 
N. Y., retail jeweler died March 15. 


Emit Rossiter, 73, for many years a 
watchmaker in Martinsville, Inc., died 
April 26 after a short illness. ’ 


Cuarves Scunewer, Union City, Ind, 
repairer, died April 4. 

Georce F. Snyper, 75, retail jeweler 
of Jersey Shore, Pa., died recently at 
the Williamsport hospital after a short 
illness. 

Royat E. Suerman, 49, president ot 
the P. & A. Linton Co., Providence 


manufacturing jewelers, died April 27 
after a two years’ illness. 
Morris S. Tenensaum, 56, Birming 


ham, Ala., credit jeweler, died April 28. 
A native of Poland, Mr. Tenenbaum 
came to this country and_ settled in 
Birmingham 35 years ago. 


John J. Sullivan has opened a jewelry 
store at 757 S. Broadway, Los Angeles, 
under the name of “Martin’s Jewelers.” 
He is also the owner of “Silton’s,’ re- 
cently opened a block away. 
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JUSTIN THARAUD, Inc. 
129 Fifth Ave., New York City 


ROYAL ALBERT 
English Bone China 
MYOTT’S } 
English Staffordshire Ware 





PAUL A. STRAUB & CO., Inc. 
19 East 26 Street, New York 
Importers of 
China, Glass and Earthenware 


Dinnerware, Art Goods, Giftwares 
Murray Hill 3-5460 








: Widiwead Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basait | 





Trade-Mark WEDGWOOD 
Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 








EDWARD BOOTE 
35 & 37 West 23rd St., New York. N. Y. 
Tel. Gramercy 5-1605 
ROYAL CROWN DERBY CHINA 
WOOD & SONS DINNER AND 
HOTELWARE 
GIBSON & SONS TEAPOTS 








Foley English Bone China 


Dinnerware — Teaware 


Staffordshire Floral Clusters 


ELLIS CHINA COMPANY, INC. 


607 Fifth Avenue New York City 











ROYAL DOULTON 
English Bone China and Earthenware 
THOS. WEBB & SONS 


Hand made English Crystal 


IRISH BELLEEK 


The original production 


WM. S. PITCAIRN CORPORATION 
212 Fifth Ave. New York, N. Y 
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The ABC of Watch Repairing 


Part Ii—Taking in the Work 


13 Main Spring. 
14 Recoiling Click. 
15 Click Screw. 
16 First Wheel. 

17 Center Wheel. 
18 Center Pinion. 
19 Third Pinion 
20 Third Wheel. 
21 Fourth Wheel 
22 Fourth Pinion. 
23 Escape Pinion 
24 Escape Wheel. t 


1 Main Wheel. 

2 Main Wheel Washer. 
3 Main Screw. 

4 Ratchet Wheel. 

5 Ratchet Wheel Washer. 
6 Jewel Setting. 

7 Barrel Arbor. 

8 Barrel Arbor Hub. 

9 Barrel Hub Screw. 
10 Barrel Hub. 

11 Barrel. 

12 Main Spring Hooked. 


25 Second Hand. 
26 Fork. 

27 Pallet. 

28 Pallet Stones. 

29 Roller jewel Pin. 
30 Safety Roller. 

31 Table Roller 

32 Banking Screws 
33 Breg. Halr Spring. 
M4 Hair Spring Sted. 
35 Hair Spring Collet. 
36 Balance Staff. 

37 Regulator. 

38 Balance. 

39 Index. 

40 Reg. Adj. Nut 


Fig. 3. 


NOMENCLATURE OF WATCH PARTS 

In ordering materials, considerable discrepancy has 
arisen about the names of the various parts of the watch, 
as well as some ambiguity of the terms used. 
and the 
manufacturers use slightly different terms, and also 
observe that 
give different names at different times to the same 


We must observe that the American Swiss 


some factories and the material houses 


pieces of material. 
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(Continued) 
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41 Hour Hand. 

42 Minute Hand. 

43 Minute Wheel. 

44 Hour Wheel. 

45 Setting Wheel. 

46 Winding Arbor 

47 Wind. & Sett. Clutch 
48 Bevel Pinion. 

49 Pendant Bar 


The train of a watch with each part named. 


In order to clarify this situation a bit, we submit an 


? 


illustration (Fig. 3) which was supplied by the Elgin 
Watch Co., showing the train of a watch in considerable 
detail, with each part designated and named. A careful 
study of this illustration will be of value to the man at 
the bench. Fig. 4 shows a cross section through the bal 
ance assembly of a recent model of Hamilton watch, 
giving the names for the parts adjacent to the balance, 


itself. Fig. 5 shows the dial side of a movement having 
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the Swiss type of setting mechanism. Here, again, we 
hope the designation of the parts by their proper names 
will assist the watchmaker in ordering material cor- 
rectly. 

Details such as differentiating between balance screws 
and timing screws, receiving and discharging pallets, 
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LOWER ENOSTONE «WEL SETTING SCREW 





DULAR PLATE 


Fig. 4. Cross-section of Hamilton movement through the center 
line of the balance. This drawing represents the balance bridge, 
pillar plates, hole jewel and endstone setting cut in half and the 
jewels and staff in their natural position. 


etc., will be taken up when repairs on those portions of 
the movement are discussed. 

A few alternative names for parts are in common 
usage, such as “endstones” for cap jewels; “stem” for 
winding arbor (the stem is properly the stem in the 
case of the American style winding, whereas the winding 


arbor is the part within the movement; in the case of 














Fig. 5. Dial side of movement with Swiss-type setting mechanism. 
Parts are: |, winding arbor; 2, winding pinion; 3, winding clutch; 
4, setting lever; 5, setting lever screw; 6, clutch lever; 7, clutch lever 
spring; 8, setting bridge; 9, minute wheel; 10, setting wheel; ||, 
cannon pinion and 12, hour wheel. 


the Swiss style, it is the winding arbor, there being no 
“stem” in the case), and other similar instances, some 
of which might be termed correct, while some are in 


correct. 


SIZES OF MOVEMENTS 


In order to obtain the correct material for any watch 
it is not only necessary to name the part correctly, but 


FOR JUNE, 1943 


to give the correct size of the movement tor which the 
material is desired. 

The sizes of most American-made watches are desig 
nated by describing them as “12 size’, “16 size’’, ete. 
This form of notation follows the form originally used 
by the Lancashire (Eng.) movement makers. Round 
movements are gauged by the diameter of the bottom 
or pillar plate. The measurement of odd-shaped move 
ments—tonneau, oval, etc.—is according to the shortest 
width of the pillar plate. In the manufacture of pocket 
watches, the odd-numbered sizes have been usually 
omitted, as well as many of the intermediate even-num 
bered sizes, while in the bracelet sizes, many numbers 
are likely to appear. 

The difference per size in the American watches is 
1 30 inch. The notation as adopted, comes out so that 
the 6/0 size is exactly one inch in diameter. Thus, a 4/0 
movement would be 2/30” larger than the 6 0, or 
1 1/15” in diameter, whereas as 8/0 would be 
2/30” smaller than the 6/0 or 14/15” in diameter. 

Here is a list showing the more common sizes of 
American movements in both inches and decimals: 


Fractional Decimal Fractional Decimal 


Size Inches Inches Size Inches Inches 
37 212/30 2.400 6/0 l 1.000 
oe 1 27/30 1.900 8/0 28/30 933 
18 1 23/30 1.767 19/0 26 (30 S67 
16 1 21/30 1.700 12/0 24/30 s00 
14 119/30 1.633 14/0 22 30 733 
12 117/30 1.5567 15/0 21/30 7THa 
10 1 15/30 1.500 16/0 20/30 HOT 
iD 111/30 1.367 18/0 18 (30 00 
0 1 5/30 1.167 20/0 16/30 
3.0 1 3/30 1.100 21/0 15/30 Oo 
4/0 1 2/30 1.067 22/0 14,30 167 
50 1 1/30 1.033 26/0 10 30 * 


Occasionally, one meets with an “0 x 12” size, or a “6 
x 12” size, and similar combinations. In the instances 
just mentioned, the first is an 0 size movement fitted 
into a 12 size case, the case having an inner ring adapting 
it to the 0 size movement; the second instance being 
that of a 6 size movement fitted into a 12 size case by 
similar means. This was a common method of casing 
somewhat obsolete 0 and 6 size movements into pre 
sumably salable watches. 

The Swiss, on the other hand, have always employed 
direct gauging of the sizes of their movements by lignes. 
The “ligne’’, abbreviated by a treble mark, as 10'”, is 
1/12 of a French inch (the French inch is 1.067 English 
inches) and equivalent to .088”, and it is most exten 
sively used by all Swiss manufacturers and a few 
American factories today. Hence the sizes of all Swiss 
watches and a few of the smaller American watches 
are given in lignes. Many are given in lignes and frac 
tions, as there are a mulitude of popular Swiss sizes. 
each claiming its own distinction. Until quite recently 
very few of the higher grade Swiss watches were made 
in fractional ligne sizes. As in measuring the American 
watches, only one dimension, or size, is required when 
the movement is round. In the odd-shaped movements, 
many are referred to by their smaller dimension, it 
being the shorter diameter of the lower plate, but we 
often find two dimensions given as “8’” x 13” mean 
ing in this case, that the shorter diameter of the move 
ment is 8 lignes and the longer (taken at right angles 
to it) is 13 lignes. A convenient scale for measuring 
ligne sizes may be obtained from any material dealer. 

Note: The ‘“douzieme”’ which has been used by watch 
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a cutter for mak- 


HEEL CUTTERS 


a wheel for a clock. I tind that no dealer I know 


Needing 


° 
of has the right module of cutter for this job; they 
blame it on the war conditions. Maybe you could give 
me addresses of firms who might still have assortments 


of cutters in stock? (Question No. 5521.) T. D. R. 


We know that the largest 


former importers of cutters in the trade are generally 


Answer happen to 


in a “sold-out” condition in these cutters which have 
practically always come from France, and Switzer 


land. Your job could of course be done by making a 


single-tooth or “fly” cutter. If you do not know how, 


we could write you instructions on this. 


YLOCK PALLET—In 


A wall regulator with seconds pendulum and dead 


a finely made old clock, a 


beat escapement, the steel pallets are fairly deeply worn 
Would it 
be necessary to make a new pallet, or could the wear 
(Question 


where the escape wheel teeth slide on them, 


be ground out and the surfaces repolished? 


No. 5522.) F. X. R. 


Answer—-The actual depth of the wear-spots on 
these pallets should determine the correct answer to 
your question. You say “fairly deeply” worn; it is 
true that wear on pallets usually looks deeper than it 
proves to be if measured. So we assume that the worn 
places are only moderately deep, and believe that they, 
if properly ground out, will leave the escapement in 
good shape to do its part in continuing good time- 
keeping. Whether the grinding and polishing is done 
by hand-laps or rotary laps in a lathe, the thing to do 
is to make the new surfaces follow the original form 
of the pallets. which a good workman should not find 
difficult to do. 


them is desired, do not hesitate to write for this. 


If additional advice on laps and using 


RASS CLOCK 


drilled in brass clock bushings a proper finish to 


What is the best way to give holes 


have least possible friction? (Question No. 5523.) V. F. 
Answer—Use a steel polishing broach—a tapered 


broach with round cross-section and its surface finished 


144 





WORKSHOP 


HOW SHALL |—? 


OUESTIONS 
AND 
ANSWERS 


with slightly scored grinding, like the surface of a 
burnishing file. These broaches can be bought in sets 
of assorted diameters. Press one lightly into the drilled 
hole; turn it until the pivot can almost go through the 
hole; then broach from the opposite side, until the pivot 
passes through and has sufficient side-shake for freedom 


of action. 


ATCHMAKER’S BENCH 


old watchmaker’s bench, I took out of some of 


Having bought an 


the drawers the wooden partitions, and wish to give 
the wood inside a durable finish before refitting with 
The 


drawer bottoms are scratched and dirty with spots of 


partitions to suit my own arrangement of tools. 


old oil, wax ete. How can I make a good job of re- 


finishing with something that will stand up against 


scratching by tools in use? (Question No, 5524.) 
A. 1, 
Answer-—For fine appearance and serviceability, we 


suggest the following treatment. Scrub the wood with 
a stiff brush and gasoline or naphtha, to remove the 
greasyland waxy stains; rub it with coarse sandpaper, 
then with fine sandpaper, and brush and wipe out the 
Paint the 
denatured alcohol, which 
Let the first coat dry 
give the work a second coat of shellac. 


fine wood dust. wood with orange shellac 


dissolved in can be bought 
24 hours, then 
Let this dry 


two days, then rub the shellac thoroughly with finest 


ready for use. 


grade of steel wool; rub this in straight lines, then 
across these, and finally in small circles all over the 
surfaces. This treatment will produce surfaces not 
only of a beautiful color, on your old wood, but also 
of a durable quality for the particular use intended. 
ne STAFF—To do a correct job of staking 
on a balance staff, which of the punches out of a 
100-punch set do you advise using? This question has 
brought out an argument in our shop. (Question No. 
5525.) F. P. 
out assortment of 


Answer—First, select of the 


round-faced punches with holes in their centers, a punch 
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that will go over the collet-hub of the staff with a little 
side-play; i.e. with not a close fit. After riveting the 
staff with this, if there is left standing a noticeable 
height of rivet above the level of the balance arms, use 
one of your flat-faced punches with a central hole, to 
With both punches, strike a 
moderate blows with the hammer, turning the punch 
a little 


finish the job. series of 


between blows. 


YVHURCH CLOCK-—-We got a job here, to fix up 
A the clock in steeple of a Have 


it, got a machinist to make two bushings for worn holes 


church. cleaned 


in striking train, and oiled everything, and it seems 


run ©. K, 
justing the 


now to But a question comes up about ad 
strike the bell. Should this 
almost against the bell when 


(Question No. 5526.) I. N. S. 


hammer to 
hammer be set so it is 


striking is finished? 


Answer-—It is customary, by most experienced 
tower-clock repairers, to set the striking mechanism so 
that it stops, after the last hour has sounded, with the 
hammer lifted up almost ready to fall. This allows the 


first strike of each hour to sound more exactly on 


time. 
6) ILSTONE OIL 
on oilstones ? 


Answer 


Would lard oil be 
(Question No. 5527.) 


good for use 


A. M. 


No; sperm oil is better for oilstone use; 
lard oil is good for lubricating cutting tools, like drills, 


slide rest cutters, pinion milling cutters, ete. 


YARBON TETRACHLORIDE 
A gist has been demanding a priority rating to buy 
How 
No. 


Lately our drug 
carbon tetrachloride for cleaning watches. should 
(Question 


we proceed in obtaining this? 5528. 


CC. is 


Answer—This is a matter to take up with the local 
office of the War 
branch office in your city, write to Director of Industry 
Operations, War Production Board, Washington, D. C.., 


who may refer vou to the nearest branch office of WPB. 


Production Board; or if there is no 


In asking for a priority rating, state any facts that 
would indicate necessity, to the war effort, of carrying 
on your watch repairing operations; if, for example, you 
repair watches for persons working in important war 
industry plants: or for men who work on railroads, ete. 
Naturally the more such facts you can state, the more 


likely you would be to obtain favorable action. 


LD ELGIN-—-Wish 


dealers who would buy an old 


to know addresses of antique 


watch I have, 16 


size Elgin, first model, lever set, gold filled heavy case 


with picture of a deer on it; movement No. 1210009. 


(Question No. 5529.) O. A. 


Answer. -We aré¢ obliged to say that the watch de 


scribed has no value as a watch-collector’s specimen. 


‘lo have any such value, an American watch must be of 
very early origin in the history of its makers, and to 


conform to this, an Elgin watch should have a very 


much lower serial number than your watch has. 


FOR JUNE, 19438 


YVOLD FILLED—What are the U. S. 
A jaws about goods marked gold filled, also rolled 
(Question No. 5530. Pe. 


Gove rnment 


gold plate? 


Answer— Regulations covering the marking of goods 


mmade partly of gold and partly of base metal are not, 
strictly speaking. “laws.” but are rather the subject 


of Commercial Standard CS47-3+4. accepted by a major 
itv of the jewelry trade in 1934 and promulgated the 
same vear by the Federal Trade Commission. The qual 
“Gold Filled” ht of the 
sheet of shell of karat gold afhxed by mechanical means 


to the metal 


itv mark means that the we 


l.e., not by ele ctroplating, ete. hase must 
be 1/20th or weight of the 
The karat gold must be 10 karat or better in 
Example: “1°10 12 K Gold Filled” 


metal covered on one or 


more ot the entire article. 


fineness. 


means that an ar 


ticle consists of base more sur 


faces with a gold allov of 12 karat fineness and com 


10th part by weight of the metal in the 
The 
sheet or shell 


prising | entire 
exclusive of 
mark “Rolled Gold Plate 
of gold alloy of 10 karat fineness or better is less than 
1 20th of the 
permitted exceptions. 
Gold Plate” 


covered on 


irticl certain exemptions. quality 


means that the 


article. 
‘1 30 10 K 


consists ot 


weight of the entire except tor 
Rolled 
metal 


a gold alloy of 


i xample : 


means that an article base 


one or more surfaces with 


10 karat fineness and comprising | 30th part by weight 
of the metal in the entire article. not counting the 
allowed exemptions. Watcheases are not covered by this 


We to the Federal Trade 


Commission at Washington. D. C., for a copy of the 


standard. suggest vou write 
above-mentioned standard as well as CS51-35. The lat 
of gold in com 


Filled 


base of 


ter covers the marking of articles made 
with silver. For the marking ot Gold 
Rolled Geld Plate 


sterling silver, we suggest vou turn to page O1 of JC-K 
for May, 1942. 


—. ANODE—What should be done, in a gold 
plating solution, to overcome trouble of the anode 
getting a black coating while using the outfit? (Question 
No. 5531.) C. Mi N. 


bination 


and articles made with a 


Another thing to do is to vary the cur 


Answer Try adding more cvanide, at a time, 


to the solution. 
and be guided in your 


rent strength: watch the anode. 


experimentation by results. In other words, try out 
varving combinations of solution strength (in cvanide 


Actually, skilled 


troplaters obtain their success by doing this all the time, 


content) and current strength. elee 


observing effects during working. and what they have 
learned by such experience is what makes the difference 


between excellent work and ordinary or poor work. 


THE ABC OF WATCH REPAIRING 


2» 


From paqde ] be 


makers for a unit of measurement is 1 12 of a French 
ligne. The term “douzieme” is not in anv way to be 


term ‘degree’. as 
A de Tee 


of length or thickness. but is a unit of angular measure, 


with the 


some older men at the 


confused is often done by 


bench. is not a measure 
being 1 360th part of a circle. 


(Part gS mc? start newt nth 








Special Notices 


WATCHMAKER, A-1, draft exempt; ex- 





























perienced on chronographs and_ all 
types of watches, wants position New 
York, or vicinity; state salary and 
Payable invariably in advance. working conditions. Address “A., 3493,” 
R d ll head care Jewelers’ Circular-Keystone. 
ates under a eadings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. SALESMAN, 20 vears’ experience in re 
. » . rerene — tail jewelry line, desires change, pres- 
SITUATION WANTED 75ce. for ently employed; expert in diamonds 
first 25 words. Additional word 5 and watches; A-1 reference. Address 
oc. a = 
word. “Cc. «=©3504," care Jewelers’ Cirecular- 
Keystone. 
Heavy type, $3.00 for first 25 
words. Additi s 
dditional words, 10c a word. THOROUGHLY experienced jewelry re- 
Name, address, initials and abbrevi- oo oes er ee ee 
i Oye accure - ris 28 oO “née re Ss 
ations count as words, and are charged reg Ohio. 1 dba lh oa corel as el 
for as part of the advertisement. sey preferred. Address ‘s., 3699,” 
care Jewelers’ Circular-Keystone. 
If answers are to be forwarded, 15c. Lecce ciel 
extra to cover postage must be en- 
closed. CERTIFIED watchmaker wishes position 
J with reliable jewelers who have surplus 
Advertising matter addressed to work: would consider handling limited 
Classified advertisers will not be de- i iy acon — ford = 
livered. Jewelers’ Circular-Keystone. ; 
Advertisers who are not subscribers : 
should send 25c. if they desire a copy JEWELER, 47, expert repairer, special 
of the paper containing their adver- orders, new work: wishes position with 
tisement. reliable firm; salary $75 per week; can 
take full charge and act as salesman, if 
Special notice forms close 17th of F pati ie oe “A., 3555," = care 
month. Jewelers’ Circular-Keystone 
Unless the advertiser ir 
J istructs us to 
“ ENTIRE 
publish his name and address, all _— 
answers will be directed care The 
, ve 
Jewelers’ Circular-Keystone. E . / ‘ ] 
d ¢ ff , d 
Si asians sidliasiliacinaiiaiiieas iffective Immediately 
original letters of recommendations. “ . 
send duplicates. Advertisements to appear in the 
To avoid unnecessary correspon- Classified Section of THE 
dence mention your location in the a : 
advertisement, JEWELERS’ CirCULAR - KEYSTONE 
— lar-K must be received at our office not 
i Ss Ulircular-Keystone 
= ‘ < = 
100 E. 42nd St. N ‘ later than the 17th of each month 
4. 42nd St., New Yor 
preceding publication. 
}———_ 
. - . 
WATCHMAKER, 20 year experience 
Situations Wanted Bowman graduate railroad, Swiss and 
American watch expert best of ref 
Under this heading, 75c. for first 25 rv sah "4 “a Sires 3577 ,, With — 
"= irm Address “ ares care Jewe 
words, 5c. for each additional word: ers’ Cireular-Keystone., 
minimum charge, 75c. 
i; FIRST CLASS watchmaker desires to 
change position; have had plenty of 
experience and can handle watch re 
STENOGRAPHERS 2 -I-TEprnc pair department: must be first class 
typists, cle oy iene a - meget my store Addre SS “R., 3589,” care Jewel 
Fulton Agency, 93 Nassau St. Cort. ers’ Circular-Keystone. 
7392, New York. ‘ 
BOOKKEEPER, young woman, over 10 
vears’ diversified executive experience 
JEWELRY JOBBER, stone setter and jewelry industry: knowledge stenog 
engraver; 35 years’ experience eer raphy ; complete charge correspondence, 
reference east preferred. Address “E collections and credits. Address “A., 
HHS car Jewelers’ Circular-Kevstone. 3303,” care Jewelers’ Circular-Keystone 
| 
| ; 
MAN desires change, complete knowledge 


WATCHMAKER, 24 years at the bench 
ean repair them and make them keep 
time 14 years old: wife and boy no 
bad habits; $50 per week. F. A. Wood- 
dell, Marion, Va 


WATCHMAKER, 32 years’ 


experience in 
all grades of watches 


wishes DOSITION 


with reliable firm where good work is 

appreciated Address “B., 3623,” care 

Jewelers’ Circular-Keystone 
WATCHMAKER, high grade, 42, excel- 


lent worker on all 
position with high 
born in U. S. A 
Address “D., 3432,” 
cular-Keystone 


types, is seeking 
organization ; 
quality references 
care Jewelers’ Cir- 


class 


jobbing, buying; cor- 
excellent references: 
draft deferred; position with future 
only considered Address “X., 3612,” 
care Jewelers’ Circular-Keystone. 


jewelry, watch, 
respondent, efc 


ENGRAVER, 
five high class 
ences; all around 
class store only; $60; 
dress “V 3615,” 
lar-Keystone 


38 years with 
perfect refer- 
experience; high 
permanency. Ad- 
care Jewelers’ Circu- 


nothing else ; 


stores ; 


MATERIAL man; thorough knowledge of 
all materials; capable and dependable 
draft exempt man of family, excellent 
health, steady and active worker, avail- 
able immediately. Address “B., 3627,” 

care Jewelers’ Circular-Keystone 





FINE WATCHMAKER wants position, 
guaranteeing $100 per week in 
quiet, congenial shop; 25 years at 
bench; available soon; finest refer- 
ences. Address “C., 3551,” care 
Jewelers’ Circular-Keystone. 


YOUNG WOMAN, very capable and ex 
perienced, desires a position with 
wholesale or fine retail jewelers, cos- 
tume jewelry, or giftware concern; in- 
terested in position with responsibility 
and good salary. Address “Y., 3536, 
care Jewelers’ Circular-Keystone 


MANAGER, credit store, thoroughly ex 
perienced, A-1 salesman; capable ot 
taking complete charge credits, collec 
tions, trimming effective windows, etc., 
desires change; eastern Pennsylvania 
preferred, Address “D., 3600," care 
Jewelers’ Circular-Keystone 


RETAIL salesman-manager, now em 
ployed in the east, position it 
Arizona or southern California; capable 
of taking full charge; cash or credit 
store; excellent references reasonable 
salary. Address “W., 3620,” care Jewel 
ers’ Circular-Keystone. 


seeks 


SALESMAN, retail; Christian, age 42 
desires permanent position with re 
liable concern: 24 years’ experience, 


thorough ; excellent references; at pres 
ent employed; salary desired at start 
$85. Address “A., 3622,” care Jewelers 
Circular-Keystone. 


YOUNG LADY; competent order and 
stock clerk; capable handling detail 
work intelligently; experience, ring 


knowledge ot 
Address 
Circulat 


including 
excellent 
I shia, care 


Keystone 


manufacturers, 
watches 


references 
Jewelers’ 


‘XCELLENT salesman and _ selective 
retail buyer, 41, wants responsible 
connection with store in’ principle 
city; access to leading diamond and 
costume firms; 20 years’ experience. 
Monroe Hoffmann, 4401 Atlantic 
Ave., Atlantic City, N. J. 


BOOKKEEPER ACCOUNTANT; 
credit lady, collections, correspon- 
dence; office manager; thorough 
knowledge jewelry business; out- 
standing ability, executive position 
only; highest record, Address “A.. 
3556.” care Jewelers’ Circular-Key- 
stone. 


MANAGER, salesman, age 35, draft 
3-A; seven year’s experience; thor- 
oughly experienced, sales, display, 
credits and collections ete.; mini 
mum salary $75 weekly plus trans- 
portation; available immediately. 
Claude Jones, General Delivery, At- 
lanta, Georgia. 





STORE MANAGER, age 48, A-l execu 
tive with 25 years’ experience; thor- 
oughly familiar all phases cash o1 
credit business: can assume full re- 
sponsibility ; objective, permanent con- 
nection in first class store under con 


available June 


genial surroundings; 
k care Jewelers 


20th. Address “C., 
Circular-Keystone. 


3597, 


WATCH SERVICE department 
salesman, desires connection 
class store as estimator and 
visor watch service department; only 
permanent position considered ; 25 
vears’ experience, high grade watch- 
maker: salary $125 per week. Address 
“R., 3609,” care Jewelers’ Circular- 
Keystone. 


manager, 
with high 
super- 
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SITUATIONS WANTED—Continued 








REPRESENTATIVE for the Pacific 
Coast territory; excellent following 
past 20 years with retailers and whole 
salers;: expe rienced in selling loose 
goods, watches, gold, jewelry and 
precious stones; finest of references: a 
producer with executive ability. Address 


E., 3633,” care Jewelers’ Circular 

Keystone 

WATCHMAKER ; fast, accurate, 20 
years’ experience age $5, married 
sober: best reference requests perma 
nent position as supervisor with repu 
table concern capable of handling 
men; knowledge of modern method of 
production; state hours, 


salary Ad 


dress “B., 3544,” care Jewelers’ Cir 


lar- Keystone 
BUSINESS 


opportunity; thoroughly 


perienced fine diamond jewelry ile 
man; 25 years’ experience buying, sell 


ing, business 
connect with 


management 
good concern 


anxXiou to 
with chance 


to become financially interested in bu 
ness; New York City preferably A-1l 
references Address “C 3545,"" care 


Jewelers’ Circular-Keystone 


WATCHMAKER, 
phases of the 


knows all 
jewelry busines 


front man 


man and estimator for all kind of 
repairing: 30 vears' experience ash 
and credit stores; can manage store 
over 45 years old, married, Gentile; 
salary $85 for 48 hour week; must be 
permanent east preferred Adaress 
" 3575 care Jewelers’ Circular 
Keystone 
WATCHMAKER, factory and repair 


shop experienced; complete charge 
repair department; producer, 
adaptable; aged 30, family; draft 
exempt; lack opportunity in pres- 
ent position; $65 minimum salary, 
in southeastern Pennsylvania. Ad- 


dress “P.. 3588.” care Jewelers’ 
Circular-Keystone. 
WANTED permanent position 
tore only cal handle iny | 
jewelry repairing; good diamond 
ter do all type ( letter ngra 
timator on special order \ i 
watch repairing 22 year tor x 
perience employed at present over ’ 
vears; would like to make i 
New York or \ nity preferred \ 
dress ‘A,, 4 care Jeweler «it 


ar-Kevstone 


STORE ANALYST; high grade man; 


demonstrated = selling; managerial 


ability; admirably equipped _ per- 
forming large volume better class 
cash or installment business; in 
prime of life and only successful 
past experience warrant assurance 
most gratifying results; communi- 
cations invited coast to coast, but 


please don’t answer unless willing 
to disclose in first letter fullest de- 
tails and maximum salary offered to 
start; strictly confidential. Address 
“D—D., 3552.” eare Jewelers’ Circular- 
Keystone. 








Lines Wanted 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








PACIFIC COAST salesman desires line 


of solid gold jewelry and novelt 
have the best contacts on the oast 
good references, 20 years’ experience 
Address “R., 3530,” care Jewelers’ Ci 


cular-Keystone. 





PACIFIC COAST ring salesman desires 
gold ring line on a commission basis 
have had one line for 10 years; have 
20 years’ contact; good references. Ad 
dress “O., 3529," care Jewelers’ Cit 


lar-Keystone 


-ACIFIC COAST representative higt 


standing with the better trade, lesires 
line of precious stones loose snd 
mounted; commission basis; good ref 
erences and has financial ability Ad 
dress “T 3531," eare Jewelers’ Cireu 


lar-Keystone 


SALESMAN, 25 vear experience elling 
to jobbers and retail jewelers | 
jewelry whol and jobbing 


sale 


ing a ) 
office in St. Louis wants lines of | 
tvnes of jewelry merchandise vill 
Carry stock on hand or sell fron a 
ples; bank references an carry ow! 


accounts write me What vou have to 
5 


offer Address “J (8, care Jew 
ers’ Circular-Keystone 

SUCCESSFUL and well knowr la ind 
gift representative open for a gla 
or gift line ol traimht comn 101 
basis have traveled for 20 year for 
one concern, in the principal key ite 
of middle western territory, from Phila 
delphia to WKansa Citys innual ale 
$175,000 excellent following witl 
glass, china, gift, retail and whol 
jewelers, and |} iseware buyer 
exhibiting ut | gift and jewel! 
shows: Cul guarante results th 
prover coopera an na po 

finance my) f at all time Addi 

a O73 care Jewelers Cir ul 


kevstone 











Effective Immediately 





Advertisements to appear in the 


Classified Section of THE 


JEWELERS’ CIRCULAR - KEYSTONI 
must be received at our office not 
later than the 17th of each month 


preceding publication. 








Help Wanted 


Minimum charge (25 


$1.50 
Additional words, 5 cents a word 


words) 








WANTED jew r and ngravel pe i 
nent positior it good pay Doy & 


Cook, 11 Centra 


| 


JEWELRY ilesman wanted rood i 
iry Berman Jewelry Company. 22 8S 


Main St., Wilké« Barre, Pennsylvania 


WANTED good wat 
good 


11 Central Sq., 


positior at 


WANTED first class engraver. P. J. M 
Neel Jewelry Company. Sa Ant 
Texas 


EXPERIENCED 
nent position, old 
Post & 


watchmaket! perma 
established firm H 
Decatur, Ill 


Sons 





EXPERIENCED watchmaker! draft ex 
empt; excellent salary permanent 
Svkes & Liboy, New Haven, Con: 


FIRST CLASS watchmaker at 
5 Echelbarger, 


salary. S. I. 
Myers, Fla. 


WAT 


‘HMAKER permane 


good 
Fort 


apable of first Clas railroad 
$75 per week. Town Je > 
Klagstaft Ariz 
WATCHMAKER perma 
manag g store sma tow 
ern Arizona $7 t art \ 
Jewelry Store Flagstaff Ar 
WATCHMAKERS in New York, to take 
out trade work; skilled men only, write 


full details for interview 


Address “R 


3486 care Jewelers’ Circular-Keystone 
WANTED, first class watchmake! leal 
working conditions salary $50 to 369 
per week, according to ability May 
Rrothers. Jewelers, Clovis N M 
EXPERIENCED j WW lr a i 
stor setter ind ¢ grave perma 
position, old established fir H 
& So Decatur, I 


WANTED ut mice first 





position £100 per weet 
Joe Lucas, Orange, Tex 
WATCHMAKERS t a 
\ , ul M 
XPERIENCED jewel 
pel 
~ er, 2 M ts 
WELEI va a ¢ 
¢ Add N 
( IX¢ t 
STIMATOL i 
1 t ex 
" rR } 
Lad Ind 
FIRST CLASS 
fr. ait W 
fil Washingtor ». | 
1? re J Ve ( 
HAVE 4 GOOD steady 
i ind jeweler good wag 
| Stotter & ¢ Hh ¢ 
( ind, Ohio 


WATCHMAKER; permanent and 
pleasant position. Louis Meier's 
Sons, 16401 E. Warren Ave., 


Detroit, Mich. 


WATCHMAKER wanted 
Ca 


ifornia jewele! I 
SHU per week at start 
man Jul } Pa 
Huntingt« Par Ca 


rwo EXPERIENCED jewel 








steady position salary fron $50 to 
$75; references apply, or write for a} 
pointment Tifon Jewelers t Ma 
St.. Bridgeport, Co 

WANTED watchmake! retail < 
Cleveland; must be draft Kempt: give 
references will pay $50 7 W Ss 
start Address “A 00 t lows 
ers’ Circular-Keystone 

(¢ ine page $8 
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Special Notices 


(Continued from page 147) 


HELP WANTED—Continued 


WANTED experienced watchmake} 


permanent and pleasant position; ap 
ply with references and state salary 
expected W. T. Hixson Co., 118 Mills 
st kl Paso, Texas 


WANTED watchmaker-engraver, one wh« 
draft exempted, good habits and de 
pendable steady work good salary 
Address “H., 3510," care Jewelers’ Cil 
cular-Keystone 


WATCHMAKER 


dependable and capa 


ble; excellent opportunity; pleasant 
working conditions, permanent state 
age qualifications and salary ex 
pected M. F. Tietz, Janesville W 


JEWELRY POLISHER with one 01 


more years’ experience wonderful op 
portunity; either man or woman Ad 
dress “V.,, gn37.”’ care Jewelers Cin 
ilar Keystone 
FIRST CLASS watchmaker permanent 


position; prefer one who can do some 
engraving and light jewelry repairing 
old established cash store Slade, 
Jeweler, Fifth Ave McKeesport, Pa 


A-1 WATCHMAKER; permanent posi 


tion; $85 per week to start; air condi 
tioned store in Macon, Georgia Ad 


dress “H., 3604,” care Jewelers’ Circu 
lar Keystone 


\-1 JEWELER and engraver, for perma 
nent position; $85 per week to start 
air conditioned store in Macon, Ga 
Address *., 3603,” care Jewelers’ Cir 
cular-Keystone 


A-1 WATCHMAKER and engraver for 
permanent position; $85 per week to 
start; air conditioned store in Macon, 
Ga Address “J., 3605,” care Jewelers’ 
Circular-Keystone 


WATCHMAKER for West Coast posi 


tion; permanent; good working condi 
tions; state age and experience Ad 
dress “E., 2040," care Jewelers’ Cir- 


cular-Keystone 


HAVE OPENINGS in our store for the 
following ; salesman, watchmaker, 
jeweler and engraver; send photograph 
with all applications. Keller & George, 
Charlottesville, Va 





WATCHMAKER, salesman, light 
jewelry repairman and an. all 
around man; good salary and steady 
position to the right man. J. W. 
Nichols, Uniontown, Pa. 


ESTIMATORS for watch and jewelry 
repairing; active, experienced ; 
draft exempt; living in Chicago 
District. C. D. Peacock, Inc., Chi- 
cago, Ill. 


JEWELER, diamond setter. preferably 
also one who can engrave; excellent 
salary for capable steady man. Wm. 
Schweigert Co., 846 Broad Street. 
Augusta, Georgia. 

$75 WEEK for experienced jewelry r¢ 

pairman; state experience and refer 

ences in first letter; good working con- 

ditions; steady Address “D., 3570,” 

care Jewelers’ Circular-Keystone 





WATCHMAKER; good position open 
for experienced man, salary $75 a 
week; write stating qualifications. 
Herbert K. Smith Co., 112 S. Mar- 
ket St., Inglewood, Cal. 


WATCHMAKER, first class; draft 
exempt; midwestern city; $75 week 
to start; state exemination required. 
Address “C., 3560,” care Jewelers’ 
Circular-Keystone. 


WANTED, first class watchmaker at 
once; good work, good pay. 
permanent position in retail store; 
man or lady considered. Write or 
wire Hart’s Jewelry, Waycross, Ga. 


ENGRAVER; we have a_ permanent 
position for a good letter engraver; 
good working and living conditions. 
The Harrington Company, 84 N. 
High St., Columbus, Ohio. 


WATCHMAKER, steady position; first 
class mechanic, able to wait on retail 


trade easy commuting, 385 minutes 
from New York by Long Island Rail- 
road; salary $50. Address “B., 3501,’ 
care Jewelers’ Circular-Keystone 
WANTED competent watchmaker, ex 
perienced in repair of _ fime Swiss 
watches New York importer write 
stating experience, references and_ sal 
ary expected. Address rE 3519,”’ 


care Jewelers’ Circular-Keystone. 


WATCHMAKER wanted: 
bination man ; fine city, beautiful 
store, permanent position; salary o1 
salary and commission; can make $150 
per week; good grade of work Write 
Lewis Jewelry Co., Gainesville, Fla 


preter com 





Effective Immediately 





Advertisements to appear in the 
of THE 
JEWELERS’ CIRCULAR - KEYSTONE 


Classified Section 


must be received at our office not 
later than the 17th of each month 


preceding publication. 





WATCHMAKER wanted; good job for 
right person; chance to learn engrav- 
ing; fine climate on Mexican border: 
opening for good photographer who 
knows watch work Address “W., 
3533,” care Jewelers’ Circular-Keystone 

$75 WEEK for experienced watchmaker ; 
give references and experience in first 
letter; steady position; modern shop 
entirely away from main _ store. Ad- 
dress “C., 3569," care Jewelers’ Circu- 
lar-Keystone, 

OPPORTUNITY for high type assistant 
for credit jewelry store in southern 
Ohio; permanent; reply should have 
complete information and experience 
Address “‘T., 3591,” care Jewelers’ Cir- 
cular-Keystone, 

WATCHMAKER, dependable and capa 
ble; excellent opportunity; pleasant 
working conditions; permanent; state 
age, qualifications and salary expected 
Address “J 4321,” care Jewelers’ Cir- 
cular-Keystone 

WANTED, front man for watch repair 
department to take complete charge; 
position is excellent opportunity for 
right party; pleasant working condi- 
tions Rosenfield Jewelry Co., Okla 
homa City, Okla. 





WANTED watchmaker, good mechanic 
exempt from draft; must be reliable 
good working environment, in a_ low 
cost of living town; send photograph 
and state salary expected in first ietter 
R. L. Rost, Pulaski, Tenn 


ENGRAVER for high class store; 
preferably also a jeweler and dia- 
mond setter; high grade work, ex- 
cellent salary; write full particulars 
with samples of engraving. Wm. 
Schweigert Co., Augusta, Georgia. 


CLOCKMAKER, competent in all 
makes; part time as second watch- 
maker; fine salary to able and 
willing worker; large Pennsylvania 
retail store. Address “G., 3509,” 
sare Jewelers’ Circular-Keystone. 


WANTED, Al watchmaker for perma- 
nent position; $70 weekly straight 
time, time and one-half all over- 
time work; average $100 per week 
and more; plenty of work. Ander- 
sen’s Jewelers, Macon, Ga. 


WATCHMAKER; permanent position 
under best working conditions; 
salary or commission, or percentage 
on all repairs to right man; wire 
collect Tom Cook, Jeweler, Macon. 
Ga. 


WATCHMAKER; clock repair and 
second watchmaker; experienced. 
good pay, steady position; must be 
dependable; apply in writing. Louis 
Meier’s Sons, 16401 E. Warren 
Ave., Detroit, Mich. 


WANTED, excellent watchmaker, draft 
exempt; $75 weekly to the right 
man; state where last employed 
and send references in letter; per- 
manent position. Holland Jewelry 
Company, San Angelo, Texas. 


WANTED, watchmaker; permanent posi 
tion: live and work in delightful sub 
urban community; good hours” and 
working conditions; salary commensu 
rate with today’s living conditions 
Littman’s, 345 George St., New Bruns 
wick, N. J 


JEWELER who is familiar with special 
order work; fine place with wonderful 
treatment; give information in detail 
in first letter as to what you can do 
where in the past employed and salary 
expected Address aes 3540,” care 
Jewelers’ Circular-Keystone 


SALESMAN wanted; Busch & Sons, an 
old established firm, offer an excellent 
opportunity to a salesman of initiative 
and interested in progressive advance 
ment; please write or call for an inter 
view susch & Sons, Ine., 875 Broad 
St., Newark, N. J. 


WANTED jeweler and engraver; we have 
opening for jeweler and engraver seek 
ing steady employment; substantial 
salary plus opportunity for advance 
ment; pleasant working conditions with 
an old and reputable southern firm 
Friedmans Jewelers, Savannah, Ga 


WANTED watchmaker; we have open 
ing for watchmaker seeking steady em 
ployment; substantial salary plus ex 
cellent opportunity for advancement 
pleasant working conditions with an 
old and reputable southern firm. Fried 
mans Jewelers, Savannah, Ga. 
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FIRST CLASS jeweler, all around WATCHMARKER 1 Nashville 








: » > »PIence > P ss jeweler has opportunity for apable x 
HELP WANTED—Continued trade shop experience ; small spe cial Sert workman; permanent posit 
orders, jewelry repairs, diamond good salary guaranteed or WwW , 
mo a —— setting; can earn upward from $75 (5 per cent of all work done . 
. . . erence and other data ! fir 
per week; long established firm in ites ail te I eld confidential. Addr: 
— ; Ohio; full details and references “ 61t care Jewelers’ Cir 
SD, first class watchmaker, or ¢ . ci Sapetoopseer ; 
WA: D, first class watchmal aed first letter. Address “E., 3506, Keystone 
with some knowledge of watch repair Pe ; 
ing who wants to advance in his learn care Jewelers’ Circular-Keystone. 
ing: draft exempt excellent working WANTED watchmaker fo! ermaie! 
conditions gxlve reterence and tute job ? old established ewelry o! 
salary in first letter Write John 7 this is a job with a future 
Easterling, Sylacauga, Ala —_— . = ‘ i man who can eventually W 
WATCHMAKER, steady position § in manager of the store op 
long established retail store; salary pleasant working cond “ 
—_ Hs $100 per week to start; none but oo a dm eas ae - 
~ ! “poate sa oma pres ; of 1 : high grade mechanics need apply ; Brow } A) ul \ 
aging fine jewelry  departmer one with knowledge of clock repair- Beach, C 
prominent department stor tu ing preferred; give full particulars. — 
East; please state qualificatior ig Address “F 3508.” care Jewelers’ PROGRESSIVE credit jewelry 
and exverience Address “B 613, wn Kidhae: . . ave we established store 
cure Jowelora” Circularcitevaton Circular-Keystone. side of New York City 
wl s Da ff 
worl r ad ¢ ne 
} ’ = ! Ww 
\ yd AKER ermanent and plea Te > ’ 2 \ } 
= vin ; —_ st ggg ; WATCHMAKER, permarent and , . : 
work: fine working and living cond pleasant steady position; ideal work- Vorman Bernard Alba ~ 
— give experience, refere ing conditions; retail jewelry neigh- New runsw N. J. N. B. cee 
posed gg ho al tae Oe Hale borhood store in Cleveland; must 
Jt elers, “ustablishner ob, meet le s ; P , . 9 
s. Cc be reliable and dependable worker; MANAGER, s ere 
$75 to $100 per week; reply at aan aii. ee eee ate 
once. Elwitt, 690 East 185th St.. ellent starting salary wit 
= , ; Cleveland, Ohio. opportunity f Ldvi ment 
WANTED three first class experienced ma t) per! 
watchmakers; good salary; perma- do we are king 
nent positions; working hours 40 . ees oe 
. - ¢ WANTE f ‘lass wate akers: ge, experienc 
hours per week; time and half for WANTED, two rst _ watehmak ” \ddre Manag V 
overtime; working conditions ideal; —_ eager casmier; one san k lar-Ky 
daylight shop. Address “D., 3546,” — = tg . ae om stoc ; 
. vs “le . ‘ » » ‘ as , yee mr hdd by > ow 
care Jewelers’ Circular-Keystone. room clerk; male or fe male; gooe SALE | NI c TIVE | 
wages and excellent working condi- raft exem] sale : 
tions in air conditioned building. 2 galt ellen sgt FE ta 
’ kK : ‘ Write C. F. Green, 409 Smithfield ecu lent: de ble resp 
CLOCK and jewelry repairman, de- ; a . ee cal wne f leading 
: Street, Pittsburgh, Pa. 0 inde \ 
pendable and capable; excellent tore easte! Penns) ! 
opportunity, pleasant working con- $5,000, engraving eX] 
aa e but not ¢ r a 
ditions, permanent; state age, quali- and a a irst ‘ 
fications and salary expected. Kies viaw \ddres | ( Jowe 


& Butler, 972 Main St., Dubuque. ers’ Circular-Rheyst 
lo a. ‘ . . 
ie Effective Immediately 











WE NEED another watchmake will 





employ on straight guaranteed alary 
or give you 80 per cent of work done 
have always had plenty of work; per 
manent position; good working condi 


tions; correspondence confidential 
Goldner’s, 617 Church St Nashville, 
Tenn 


Advertisements to appear in the 
Classified Section of THE 
JEWELERS’ CIRCULAR - KEYSTONE 


must be received at our office not 


For Sale 


Stores. Stocks and Businesses 


Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 


later than the 17th of each month 

















FOR SALE jewelry store in Buf 
WANTED, good watchmaker ermanent : ee nN. ¥ watch inspection three raliroads 
et ong ag lig toay seg  Maae Ss preceding publication. a. ce Sek ioe wef 
store, perfect working conditio good reasonable owner Wishes to Te \ 
climate year round if can qualify ap dress IL) 0 ‘ e Jewelers | 
ply with references, salary expected lar-Keystone 
and full details immediately by wir 
collect or letter A. J. Vosatko, Uvald IEWELRY STORE for sale, fo ea t) 
Pexas cialis e500 this Ss : good opel gx lol 
JEWELRY manufacturer is seeking the v atchmaker: I am 76 and want 
employment of a jeweler, age about 40 4 poet : 100 this is a 00 
a capable mechanic with business abil Lal Royo ‘ath tkiaines VI 
FIRST CLASS combination man _ will itv. and able to take charge if op locator a : Hagges 
find real opportunity here watch- portunity s give! an educated, alert Geo. W. Gause, Osceola, Towa 
maker; engraver and light jewelry re- good business background and who can 
pairs; cash store serving discriminat- handle met a wonderful opportunity JEWELRY STORE, !ocated I le! 
ing people; permanent position pleas- for such a mart Address “R., 3539 centel Tampa Florida moder nx 
ant working conditions; if can qualify care Jeweler Circular-Keystone tures: will sell tools, crystals nd 
apply with references and full details terial, with or without stock tlu 
James W. Uncles, Butte, Montana cent lighting plenty I 
reason for selling Address “‘J 14 
| WATCHMAKER by large well estab care Jewelers’ Circular-Keystone 
lished jewelry firn southeastern se¢ 
WATCHMAKER;; retail store, New York | tion of country permanent and plea 
area, doing large volume of watch re | ant connection assured minimum sal FOR SALE t ne who want 
pairing for soldiers, needs a man who | ary guarantee of $350 per month; this established business & tow 
can take charge of volume productior is a wondert opportunity for a ima large army camps ! I d WW 
top salary and percentage to right } | who desires to go forward Addres inless they want this | rit 
J. Schreiber, 144-01 77th Ave. Kew | ‘B 557 ire Jeweler ‘ircular as a going business dealers NA 
Gardens Hills, Flushing, N. ¥ Blvd Keystone dress “K 516,” care Jewelers ‘ 
2606 cular-WKeystone 
| FOR SALE, jewelry store, opt il and 
PERMANENT position for dependable | repair business: In same locat = 
WATCHMAKER: we need two first ela watchmaker $1.50 an hour $8 hours vears; good. stock mercha 
watchmakers; straight salary $65 per ruaranteed. time and half for all over | optical equipment said t 
week, plus a bonus arrangement time: $75 weekly for dependable front | heart of the Blue Grass; sold due 
pleasant surroundings; air conditioned watchmaket also jeweler and er death of J. W Keller for infe t 
store; permanent positions rapid ad gravel ilso clock repair man to : tion write Georgetown Nationa bank 
vancement for men with ability Ad sist watchmaker Shaw Jewelry Co | Georgetown, Ky 
dress “S., 3590," care Jewelers’ Circu Galvesto1 Texa Smith-Willian 
lar-Keystone Jewelry Ce Richmond, Va | Tar €< page ) { 
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Special Notices 





(Continued from page 14% 


FOR SALE—Continued 


WELL ESTABLISHED § jewelry store, 
modern fixtures, best location in Long 


Island City; highest reputation; will 
sell part or complete stock excellent 
opportunity no sharpshooters or auc 
tioneers; reason for selling proposition 
down South Address “W., 3594," care 


Jewelers’ Circular-Keystone 

THE LARGEST jewelry store in the 
best town in the West under 10,000 
population; 36 years same_ loca- 
tion; gross sales average $50,000 a 
year; watch work runs four to five 
hundred each month; not a “de- 
fense town”; a real bargain for 
cash; reason for selling health and 
age 70 vears. Address “D., 3629,” 
care Jewelers’ Circular-Keystone. 








For Sale 


Tools, Equipments, Merchandise 





Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


SAWS, Hercules 5/0-6/0 black and yellow 


Swiss #4/0-No. 3; low price ilso. fish 
and rabbit Swiss files George Gazto 
D9 W Oth St. (store), New York 


ENGRAVING MACHINE, made by A 


Engraver ©Co., uN y bought new 15442 
perfect condition B. Weintraub, 25 8S 
hire Harrisburg, Pa 
WATCHMAKER’S lathe, Wolf Jahn, e% 
cellent condition, complete witl food 
motol 20 new chucks; bench taking 
t K. & D small tools Addre a 


93," care Jewelers’ Circular-Keystone 


000 RING BOXES, pape lon ro 
Hold-on clutches 300 ring trays with 

ers wrist and pocket watches e 
ond hand Pollack, %5 Bowery New 
York Citys 


NEW AND USED wheel cutters; slide 
rests; lathes and attachments; cash 
paid for used watchmakers’ lathes 
and attachments. R. P. “Dick” 
Gallien, 220 W. Sth St... Los An- 
geles, Cal. 


MEXICAN SILVER FACTORY; solid 
sterling silver identification brace- 
lets for army and navy, wholesale 
only; quick delivery and cheap 
prices. Write David Konstat, Apar- 
tado 2710, Mexico City. 


SELL for cash, or trade for merchandise 


equal value, what have you? Brand 
new set jewelry fixtures; light oak 
four six foot wall: seven six foot 
three five foot; all vlate glass display 
cases Shaw Jewelry Co Galveston, 
Tex 


JEWELERS priced show cards of dis- 
tinction; the finest and most artistic 
to help you in your window display; 
thousands of jewelers endorse . our 
priced card system. Dauer Printing 
Co., America’s leading price card manu- 
facturers, 31 E. 22nd St., New York 


City write for samples now U. §S 
parcel post makes up your next door 
neighbor let’s get acquainted 


ATTENTION; retail jewelers, watch- 
makers, manufacturers dealers, we 
carry a complete line of watch repair 
books, jewelry repair books, watch 
stock books, diamond stock books, gen- 
eral stock books, daily report books, 
watch repair checks, deposit envelopes, 
counter envelopes, guarantees, ring 
size cards, etc.; if not in stock, we will 
make it. Dauer Printing Co., printers, 
designers, engravers, manufacturing 
stationers, 31 E. 22nd St., New York 
City. We ship goods to all parts cf 
the United States, parcel post or ex- 
press; write your requirements; let’s 
get acquainted, ask for samples. 


ZIRCONS; blue and white, diamond cut 


$1.00 per carat; 500 imitation tones 
for repairing jewelry $2.00 B. Lowe, 


Box 311, St. Louis, Mo 


INE POUND broken movements and ma 

terial $3.50; one hundred assorted, used 
watch stems $2.00; two gross assorted 
new watch crystals $2.75: one dozen 
clean, used dials $2.00; write for prices 
of used watch movements. B. Lowe, 
Box 31L St. Louis, Mo 











Business Opportunities 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


EVERY EFFORT is made by The Jewel- 
ers’ Circular-Keystone to keep its ad- 
vertising columns clean. Advertisers 
under Business Opportunities,  etc., 
must furnish trade references. An- 
nouncements must pass the strict cen- 
sorship requirements of The Jewelers’ 
Circular-Keustone 


WANT TO BUY jewelry store for cash 
in small town up to 100,000) popula 
tion Address “S., 3592," care Jewel 
ers’ Circular-Keystone 








Effective Immediately 





Advertisements to appear in the 
Classified THE 


JEWELERS’ CIRCULAR - KEYSTONE 


Section of 


must be received at our office not 
later than the 17th of each month 


preceding publication. 











DESIRE to purchase jewelry store at 
once in East or South; write full de 
tails Address “B., 3547," care Jewel 
ers’ Circular-Keystone 


WANTED to buy jewelry store in -mall 
town from 10,000 up to 50,000 popula- 
tion Address “F., 3554,’ care Jewel 
ers’ Circular-Keystone. 


GORDON BROTHERS, cash_ buyers 
of complete jewelry stores and sur- 
plus stocks; for details see our ad- 
vertisement page 99. 


JEWELRY and watch repair man 
wanted; can have his own business in 
one of the stores of a large chain in a 
thriving southern city. Address “V., 
3532," care Jewelers’ Circular-Keystone. 

CASH for diamonds, watches and jewel- 
ry; established 37 years; send surplus 
stock to me and receive cash; trade or 
bank references. Emil Noel, 29 E. 
Madison St., Chicago, Ill. 





HIGHEST cash prices paid for surplus 
or entire stocks and estates of dia- 
monds, watches and jewelry. M. 
Iralson, Suite 402, 209 S. State St.. 
Chicago. 


COLMES BROS.; cash buyers of 
jewelry stores with or without fix- 
tures: we interview you at our ex- 
pense in any part of the country; 
bank and trade _ references. 18 
Tremont St., Boston, Mass. 

WANTED, watchmaker to lease rvepai: 
department in first class jewelry store 
college town of 10,000. Middle West: 
best of living and working conditions 
very attractive proposition for right 
man. Address “M., 3522," care Jewel 
ers’ Circular-Keystone 


WHAT YOU can’t sell we will buy; col 
lar buttons wanted, cuff links, emblems, 
findings, broken jewelry, broken chrome 


bands, watch cases, dead stock oft 
jewelry, stickpins, stones, odds) anda 
ends, et¢ check sent) promptly B 


Lowe, Box 311, St. Louis, Mo. 


SAMUEL GANSBERG will buy vou 
surplus or entire stock and fixtures o1 
estates for cash: my direct outlet en 
ables me to pay you higher price 
bank and trade references of the high 
est character. Write 37 Maiden Lar: 
New York Telephone Bowling (it 
9-7151 





CASH paid for your entire jewelry 
store or stock of jewelry; watch- 
makers tools, watch materials, old 
movements and any out of style 
jewelry, ete.; 1 pay best price; wire 
at my expense. M. Harris, 124 
Hester St., New York, N. Y. 


JACK M. WERST will pay you spot 
eash for your surplus or entire 
stock of jewelry, diamonds, estates, 
with or without fixtures; operating 
from Coast to Coast; best refer- 
ences; no deal too large or small; 
act now. Miami Savings Bldg., Day- 
ton, Ohio. 


NAT LEHRER will buy for cash your 
jewelry store complete or any part 
thereof; my direct connections for 
outlet enables me to pay the best 
prices; all communications held 
confidential; bank, trade _refer- 
ences; write or phone, 132 Hester 
St., New York City; phone Canal 
6-8242, night phone Tivoli 2-3715. 





HIGHEST PRICES paid for diamonds 
and diamond jewelry of any amount: 
cash remittance mailed the same day 
shipment received; goods returned 
prepaid and insured if you do not 
accept our offer; we also buy 
chipped, Old Mine and imperfect 
diamonds; turn into cash your ob- 
solete and excess diamonds and dia- 
mond jewelry; best bank and trade 
references; est. 1919. Harry Elkins, 
5 S. Wabash Ave., Chicago, III. 


ARE YOU GOING out of business? I 
can guarantee you the cost of your 
merchandise plus the expense of 
running a sale, with my personally 
conducted auction or flat sale; no 
sale too large or too small; I will 
also pay cash for your entire store 
with or without fixtures; write for 
my proposition, all correspondence 
confidential; best of references 
throughout past 30 years. Herman 
Nathan, 5 S. Wabash Ave., Chicago, 
Ill. 
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BUSINESS OPPORTUNITIES—Cons. 


DO YOU WONDER how you can stay 
in business for the duration and re- 
main solvent in view of stringent 
government limitations on the man- 
ufacture of saleable merchandise? 
Do higher overhead expenses, in- 
creased taxes and price control give 
you a headache? Would you like 
to retire from business if you were 
guaranteed the cost of your mer- 
chandise plus a profit of 50% to 
80% and assured your fixtures, ac- 


counts, lease and good-will would 
also be sold at a profit? You will 
never secure a higher price! Our 


ethical special discount selling ser- 
vice (not an auction) has produced 
profitable results for a host of dis- 
criminating jewelers during the past 
quarter of a century; you are not 
only promised but guaranteed by a 
cash bond the above results; we do 
not receive a salary or commission; 
you pay us a small portion of the 
net profit we secure upon your mer- 
chandise; why give this profit to 
some sharp-shooting stock buyer? 
If you prefer we will sell your store, 
stock, fixtures, accounts, lease and 
good-will in its entirety as a going 
concern without conducting a spe- 
cial selling event and get you the 
highest possible cash price; why not 
list your store with us or wire, or 
write us for open dates, full particu- 
lars and the names of our most re- 
cent clients; you will not be obli- 
gated; bank references will also be 


furnished. McRae & Shaw, 6th 
Floor, 168 N. Michigan Ave.. Chi- 


cago, Ill. 





= 


Wanted to Purchase 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








WANTED antique earrings, 
rose diamond rings, etc.; highest prices 
paid; bank and trade references. M. 
Lossman, 2460 Mission St., San Fran- 
cisco, Cal. 


bracelets, 


WANTED, 


watchmakers’ lathes, attach 
ments and tools, engraving blocks, re! 
ing mills, scales, drills, ete.; give full 
details. Linick, Green & Reed, Inc., 29 
E. Madison St., Chicago, I 
WEDDING RINGS with baguette dia 
monds running deep wise or emerald 
cut diamonds all around mounting 
also loose baguettes or emerald cut 
diamonds send description Morris 
Steigler, 236 Market St., Newark, N. J 


WE ARE in urgent need of pin stems 
size 9/16 to 1”; if you have or 
manufacture these sizes, kindly ad- 

P. O. Box 74, Melrose High- 

lands, Mass. 


vise. 


WANTED to purchase new or used eight 


day traveler’s clock, luminous hands 
preferably eather bound must be 
made with additional small dial for 
counting second give description and 
price Address “Q., 3498," care Jewel 
ers’ Circular-Keyston 








Effective Immediately 





Advertisements to appear in the 
THE 


CIRCULAR - KEYSTONE 


Classified Section of 
JEWELERS’ 
must be received at our office not 
later than the 17th of each month 


receding publication. 
I 








To Let 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








WANT TO BUY jewelry store for cash, 
in small town up to 50,000 population. 
Address “L., 2513,’" care Jewelers’ 


cular-Keystone 


rROY WEIGHT platform ile 0 
pound canacity Nelsor Bringolf Con 
pany 100 Louisiana St., Hou 
Tex 

WANTED, New Century engraving ma 
chine in good order; give lowest cash 
price and particulars Address “E., 


,601." care Jewelers’ Circular-Keystone 


DIAMOND 2% to dle carats, blue gem, 
perfect; pay cash; 


send for inspection 
direct or any bank. Shaw Jewelry Co 
Galveston, Tex 


WATCHMAKER will pay cash for watch 
Cleaning machine in good = condition 
give full details in your letter. Address 
“L., 3581," care Jewelers Circular 
Ke: stone 

WANTED, any size staking set, watch 
maker’s lathes and other tools, a!so 
staking frames only; give description 
and __ price Standard Watchmakers 


1841 Broadway, New York City 





— —————— ——_———— 
LOFT witl rth light $50: loft 
with goo ght $30 i ! 
= 
Cir- front 14 W t Ss 
New Y ( S. Geller t W 
$t) Ss Ne \ (itv 


WOULD LIKE to share our office in the 
Fred F. French Building, 551 Fifth 
Ave., New York, with congenial tenant 
in diamond or kindred business. Room 
1001. Murray Hill 2-8899 











Watch Work, etc., fe 
the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








CAREFUL watch repairing killed 
workmanship reasonable price 
of tow leliveries prompt itt 
Frederick Lowey iS W {Sth St New 


York City Bryant 99-0757 


ACCURATE watch repairing for the 
trade now employed by ) of New 
York’s largest and most reliable cor 
cerns; for further information addr 
es By 625 ire Jeweler Cireula? 


Kevstone 





WATCHMAKER, desires watch repair 
ing for hieth class jewelry stor first 
class work; formally with well know: 
watch company 15 years’ experience 
vicinity Philadelphia, Pa for furtner 
informatior address “A ,H11 are 
Jewelers’ Circular-Keystone 

FINE watch repairing, specializing in re 
pairing chronographs, reveaters 
matics and water proots we nave L 
complete line of watch materials 
our repairs and are also equipped to 
make any part for any watch. Marud 
Watch Co is W 48th St New York 
N. ¥ 

SKILLED watchmaker for the trade 
tablished in New York City s int 
ested in taking out watch repairing 
casing from importer or retail 
prompt service best references 
nished for further format i 
dress, “M soON6,’ ire Jewelers’ C 


lar-Keystone 








Special Order Work and 
Repairs for the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


=» 








JEWELRY AND WATCH repairing 
since 1914 we have repaired watches 
and jewelry for the trade; all repairs 
finished like new. Hasenjaeger Bros 
Jewelry Co., 505 Arcade Blidg., St. 
Louis, Mo 








Patents 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


ee : — = 





PATENT 3 rg 1 








Miscellaneous 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








LEARN WATCH repairing by doing 
thorough training indet expert 
structors. For information write Stand 
ard Watchmakers Lnstitute LS 41 
Broadway, New York City 

JEWELRY and silverware engraving 


Engraving School, 
York City. Mu 
N. Y. S. Day- 


taught. Monogram 
303 Fifth Ave., New 
41-7572. Licensed Ly 
Evening. 





WATCHMAKERS: increase your ability 
through the highly recommended books 
‘Rules and Practice for Adjusting 
Watches” and “Practical Balance and 
Hairspring Work” by Walter Kleinlein 
Your jobber or trade journal. 





RUSTED MOVEMENTS | taker apart 
easily rusted parts cleaned without 
damage; send $3.50 check or M. O., 
for ™% pint Jarene; no extra delivery 


*~harge in U. S., $1 
money back guarantee u. S 
gents Co., 271 Canal St., New 
City 


for two ounce size 
J Deter- 
York 
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Manufacturers’ News. 


ONEIDA'S HONOR ROLL DEDICATED 

















On April 22, employees of Oneida 
Ltd's plants and offices paused from their 
wartime labors to do honor to those who 
have left their organization to enter the 
armed services of their country. 

In a simple’ but impressive ceremony 
in front of the Sherill plant during the 
noon hour, a handsome tablet was un 
listing the names of the 512 
Oneidans who are now in the 


veiled 
former 


services—seven of them already marked 
with gold stars, and one with a silver 


star to indicate “missing in action.” 
Following the playing of The 
Spangled Banner, and the invocation, 


Star 


Harley W. Noyes, company sales man 
ager, and chairman of the War Emer 
gency Planning Committee and = Em- 


ployees Council, introduced the various 


speakers. They included) Martin W. 
Keller, works manager, who made_ the 


speech of dedication, Frank Mesle of 


1. D. Watch Case Co. 
All-out for War 


Manufacturing facilities of the ID. 
Watch Case Co., New York are now 


devoted 80 per cent to war work, turn 
ing out delicately balanced, 
parts for the United Nations’ 
chine, according to Harvey 

of the I1.D. Watch Case Co. “The large 
experience and highly developed — skill 
of our craftsmen, coupled with our mod 
ern precision-manufacturing equipment, 
have proved ideally adaptable to the 
exacting requirements of our current 
war-industry projects, in which toler 
practically zero,” says Mr. 
The remaining capacity of 
Watch Case Co. is largely con 
upon the manufacture of the 
I.D. waterproof watch case, whose prin 
cipal use is for watches for the armed 
forces. 


percision 
War ma 
Dinstman 


ances are 
Dinstman. 
the I.D. 

centrated 


Employees and management of the 
I.D. Watch Case Co. recently cooperated 
in contributing an 
American Red Cross. 


ambulance to the 
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Left: Guests of 
honor stand at sa- 
lute during the play- 
ing of the national 
anthem. Harley 
Noyes, Oneida sales 
manager, is at the 
speaker's desk. 
Below: A part of the 
crowd assembled for 
the dedication cere- 
monies. 


the Sherrill who 


accepted the 
Honor Roll in behalf of the employees, 
Lieut. John Casey, USNR, and two of 
the Oneida men whose names are on the 
Honor Roll and who have just returned 


plant 


from the battle front of the South 
Pacific. 
First of these was James Slater, a 


member of the crew of the carrier Wasp 
who was aboard the ship when it was 
sunk by enemy 
three 


action, and was in the 
one-half hours be 
up. The other was 
Chief Mate Joseph Kauif 
man, a veteran of the battles of the 
Coral Sea, Midway and _ the 
whose ship, the Vincennes, went 
in the latter action. ‘The stirring stories 
of their experiences were a fitting climax 
to the dedication with the 
playing of Taps by an Army bugler. 


water for and 


fore being picked 
soatswain’s 


Solomons, 
down 


which closea 


Ronson Dedicates Plaque 
To Employees in Armed Forces 





Officers of Art Metal Works, Inc., of 
Newark, N. J.,° makers of Ronson 
lighters, are shown dedicating a_ tablet 
in honor of former employees of the 
company who have left to join the 


Armed Forces. The ceremony took 
place on Saturday, April 24. Pictured, 
left to right, are Alexander H. Aron- 


son, vice-president and treasurer; Alex 
ander Harris, president; and Arthur 
Egner, a director of the company. 





Loveridge With LeStage in West 


I.eStage Mfg. Co., of North Attleboro, 
Mass.. manufacturers of gold, gold 
filled and sterling jewelry distributed 
through wholesalers, announces — that 
J. F. Loveridge, formerly representing 
Mayer Bros. and Butterfield 
the Northwest, is now their representa- 
tive in the “Denver-West” territory. 

Mr. Loveridge has had 25 years’ ex 
perience in the jewelry business, start- 
ing in as a retailer, followed by 18 years 
in wholesaling. He plans a good will 
trip through his territory hoping to be 
able to wholesalers and retaileys 
in their efforts to weather the present 
war-time merchandise shortages. 

For the present, Mr. Loveridge’s ad 
dress will be 4014 Brookivn Ave., Seattle. 
Wash. 


Bros., in 


assist 


Harvel Watch Company Sponsors 
John B. Hughes over Mutual Network 


John B. Hughes, distinguished 
mentator and news analyst, has been re 
tained to broadcast his “News 
Views” 
pany 
Mutual 


com 


and 


in behalf of Harvel Wateh Com 
over the coast to coast facilities of 
Hughes is cur 


network. Mr. 


JOHN B. HUGHES 
nou hroadcasting 


for Harvel Watch Co. 





rently discussing post-war planning, in 
addition to his coverage of world-wide 
news. 

The Harvel program will be heard 


regularly on Sunday evenings at 10 
starting on June 6. 

A. W. Lewin Co., Inc., which directs 
the advertising of many well known 


jewelry concerns, is the agency. 


Natacha Brooks, Stylist-Designer, 
Joins R. M. Jordan & Company 


Natacha Brooks, young American 
jewelry designer, has joined R. M. Jor- 
dan & Company, formerly Kaye Jordan 
Co., to style and design a new collec 
tion of costume jewelry which will be 
presented in the near future. Miss 
Brooks is well known for her unusual 
creations in the costume jewelry field, 
designing under her own firm name, 
Natacha Brooks Fashions. These have 
been featured by leading department 
stores and specialty shops in New York 
and throughout the country. 

Miss Brooks believes that the possi- 
bilities to work out her imaginative ideas 
in non-priority materials are unlimited. 
Novelties of all types will be stressed. 
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Public Sees "Gruen Watch Time" 
In Many Prominent Locations 

The Gruen Watch Co., within the past 
few months, has installed “Gruen Watch 
Time” clocks at the leading race tracks 
of America, and the crowds at the top 
races throughout the country, have had 
“Gruen Watch Time” ‘readily available. 
In addition to Churchill Downs, Pimlico 
and Belmont, from seven to 15 Gruen 


clocks have been installed at each of the 
following tracks: 
ton Park, 
Empire 


Arlington, Washing 
Hialeah, Suffolk 
Tropical Park, 


Hawthone, 


Downs, City, 





Count Fleet, the year's outstanding three- 

year-old, poses with the winner's wreath of 

roses before the Gruen clock atop the odds 

board at Churchill Downs, after winning 
the Kentucky Derby. 


Sportsman's Park, Garden State, Hamil- 
ton Fair Grounds, Ascot Park, Butte 
Field, Beulah Park, and River Downs. 

Other sites where huge crowds gather 
to watch sporting events and where 
Gruen clocks have been installed are 
the baseball parks at Cleveland, Detroit, 
Cincinnati, Chicago (American League), 
New York (Yankee Stadium and Polo 
Grounds), Washington, Newark, Kan- 
sas City, Indianapolis, Wilmington and 


Norfolk. Gruen clocks are also situated 
in college stadiums at Princeton and 
Iowa Universities and the municipal 


stadiums at Cleveland, Ohio and Buffalo, 
iM: 

Thirty-three Gruen clocks are in use 
at the new Airlines Terminal in New 
York City and American terminal sta 
tions of Pan American Airways also 
have, or soon will have Gruen clocks 


Makes Military Jewelry of 
Plain Goods 


Jewelers who are faced with the prop 
lem of supplying promptly a ring, 
locket, bracelet, or other piece of 
jewelry decorated with the insignia of 
particular branch of the service 
will find a solution of their problems 
with H. L. Hirsch & Co., Providence, 
R. I. This house is able to supply from 
stock the emblem of practically every 
branch of the services in either karat 
gold or silver made up as a_ finding. 
These emblems are supplied with flat 
backs, so that they can be quickly and 
easily soldered to practically any piece 
of jewelry. 

Jewelers will find that many items 
which were previously slow moving, can 
readily be sold by simply attaching one 
of these emblems. Hirsch is also able to 
supply many complete items with the 
insignia. already... attached. 


some 
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J-B Trade Advertising Stresses 
Part Played by Wholesaler 





(Jacoby-Bender, 
the jewelry trade 


pages 


J-B Watch Bands 
Inc.) advertising in 
papers has devoted 
during the last sixteen 
problems of jewelry merchandising un 


many of its 
months to the 


der a 
jewelry 


war economy. In these ads, the 
wholesaler is given credit, to a 


Current ''Keepsake" Advertisements 
Dramatize Engagement Rings 


Semething new in diamond ring ad 
vertising is being started this 
by A. H. Pond Co., Ine., makers of 
“Keepsake” diamond rings. A full page 
in the May 29th Liberty is 
headed by a picture of an engagement 
ring with the words “I Came Here to 
Talk for Joe,” and the body of the ad 


month 


issue of 


goes on to say that while Joe is a 
bashful sort of fellow when it comes 


to putting his feelings into words, this 


diamond is going to keep his sweet 
heart reminded of his devotion while 
Joe is away in Guadalcanal or Africa, 


or wherever he may be. 

The advertisement which will 
appear in other periodicals of national 
circulation, is a skilful dramatization of 
the sentiment and romance of the en 


also 


gagement ring, and should prove de 
cidedly helpful in stimulating the sale 


of this item which is so 


part of the jeweler’s business. 


important 4 


New Bulova Promotion Aims to Build 
For Future of Jewelry Industry 


Within the next few 
will have available a new Bulova pro- 
motion which includes post card, car 
card, billboard and Christmas folder. All 
material is printed in four-color process. 
The post cards and car cards are planned 
for use at the present time, while the 
billboard and folder are 
Christmas selling. 

The new Bulova Christmas folder is 
designed not only to sell merchandise, 
but to build prestige for the future. it 
is handsomely printed on fine coated 
paper with the imprint of the individual 
jeweler who distributes it appearing on 
every page. 

Jewelers 
ing throughout the 
are taking a long step toward establish- 
ing their leadership for the future and 
to build for a profitable business after 
the war. 


weeks, jewelers 


designed for 


who continue their advertis- 
present emergency 





= 


large degree for the stability « 
jewelry trade. 

Illustrated are three ads in the series, 
which have attracted considerable atten 
tion and favorable reaction. 

A. W. Lewin Co. Ine. is the advertis 


ing agenev directing the campaign. 
; ‘ 


New "Aduration" Ring by Lampl 


token of endearment 
for his mother, 
wife, or his bride-to-be, 
finger of her 


Here is a new 
from a man in 
his sister, his 
to be worn on the third 
left hand—the “Aduration™ ring newly 
designed by Walter Lampl, 608 Fiftn 
Ave., New York, and now offered by 
him to the trade. ‘These rings are made 
in three symbolic designs for the Army, 
Navy and Air Corps, respectively, and 
are 14 karat gold. Each ring comes in a 
miniature dufte bag with corresponding 
The name “Aduration” has 


service 


insignia. 


been registered at the U. S. Patent 
Office, and patents covering the ring 
designs have been applied for. 





fixture shown 


The attractive display 
above is supplied with each order, to 
gether with an advertising mat and re 


production proof. Immediate deliveries 
can be made, as a complete stock in all 


sizes has keen made up and is on hand. 


Isidore Friedman, president, Friedman 
Gem Co., Ine., announces that he is 
making his usual trip through the East 
in June. 





Gen. Electric Building 
Post-War Demand 


A new four-color campaign for the 
Musaphonic, General Electric's de luxe 
radio phonograph combination, was 
launched May 2 with a full-page back- 
cover advertisement in the Sunday Maga- 


zine section of the New York Times. 
Schedule also includes a_ series of 

. . . rf 

four-color full pages in seven high 


quality national magazines, with inser 
tions approximately once a month. N. W. 
Ayer & Son, Ine. is tne agency. 

Copy features Metropolitan Opera 
stars and well-known personalities of the 
ballet and concert stage, as in actual 
performance. first advertisement, 


The 


me rieare oY Steermenrce 












MUSAPHONIC 


GENERAL @ ELECTRIC 


headlined “Figaro by electronics,” 
shows Met stars in Mozart’s “Nozze di 
Figaro,” with color photography by An 
ton Bruehl. 

An_ interesting layout advertisement 
is provided by combining with the four- 
color illustration of the opera stars, a 
black-and-white photographic close-up of 
a beautiful girl’s head. The latter por- 
trayed in pensive mood, symbolizes the 
listener. This treatment will be con 
tinued throughout the series. 

Copy tells a quality and _ prestige 
story, with a view to building consumer 
acceptance and demand when post-war 
production is resumed. 


New Booklet of Helpful 
Window Ideas 


The jeweler who is plagued by the 
ever recurring problem of creating new 
window displays will find a mine of 
useful suggestions in the new booklet 
just issued by the Dennison Mfg. Co., 
Framingham, Mass., under the _ titie 
“Display Ideas.” 

Among the practical pointers that it 
includes are easy and inexpensive methoils 
of altering the apparent shape of a 
window when desired, special treatments 
for the backgrounds of difficult open 
back or corner windows, directions for 
making window — display 
accessories, and suggestions for back 
grounds appropriate to various events 
and seasons. 

All of the suggestions shown may be 
executed very inexpensively with the 
various papers made by Dennison, but 
of course can also be done with more 
costly and richer materials if the jeweler 
chooses. 


inexpensive 
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NEW DISPLAY CARDS IN FULL COLOR FOR BULOVA DEALERS 


The cards shown in the ac- 
companying photograph 
have just been distributed 
by the Bulova Watch Co. 
to its dealers. The picture, 
however, does not do them 
complete justice, as they 
were printed in four-color 
process and make a striking 
effect when displayed in 
windows, showcases and 
counters. The cards and 
easels are die cut from 
heavy cardboard in one 
piece, and stand upright on 
the easel legs. They mea- 
sure 4!/2 by 7 inches overall 


V-Mail Edition of Gruen Magazine 
Sent to Employees Overseas 


For the benefit of its employees now 
in the armed forces overseas, the Gruen 
Watch Co. is publishing a V-mail edition 
of its employees’ magazine, Gruen Time. 
This is believed to be the first printed 

















V-mail edition of any company magazine 
in the country. 

The text of the paper is composed 
of condensed versions of stories used in 
the regular edition, the same type being 
utilized. Eleven separate items and a 
photograph are printed on the regular 
Post Office V-mail form. 

Benj. S. Katz, Gruen president, in- 
stituted the V-mail edition, believing 
that soldiers overseas would enjoy news 
their former fellow employees 
only to news from their own 


from 
second 
families. 


Makes Writing Easy for Soldiers 


“Kamp Kards”—an 
answerer for servicemen—-is a new item 
specially designed to make it easy for 
men in service to write to news-hungry 
relatives and friends at home. Suggested 
as an appropriate gift to be sent to men 
in uniform, “Kamp Kards” are put up 
in books of 32 cheery, true-to-service-life 


automatic letter 








humorously illustrated perforated cards 
which can be removed from the book 
like checks from a check Kach 
card answers specific questions which the 
folks back home would like to know 
about their servicemen, in addition to 
which messages can be written on both 
sides of the card. 

An attractive self-mailing 
supplied with each book to make it easy 
for the giver to send the book to the 
No wrapping or seal- 

Books are just in 


book. 


carton is 


soldier or sailor. 
ing is necessary 





serted and mailed right from the counter 


where purchased, Retail price is only 
50 cents for the book and mailing carton 


complete. Free display material is fur 


nished to the dealer with every order 
for four dozen or more. The item is 
distributed by Stationers Specialty Co., 
19 W. 21st St... New York. 


Something New in Radio Time Signals 

There’s something new in radio time 
signals. Starting March 21, time signals 
for the Longines-Wittnauer Watch Co. 
have been changed to give both Civilian 
time and Army-Navv time. Activities of 
the Army and Navy are run on the 24 
hour svstem which eliminates the AM 


and PM differentiation which is necessary 


on the conventional two 12-hour periods 
of the day. On the 24-hour system, the 
time from 1:00 AM to noon is identical 
with the 24-hour svstem. After 12 noon, 
Army-Navy time is Civilian time plus 12. 

Listeners at first mav be startled to 
hear—“At the signal the time will be 
11:00 PM Fastern War Time, 23 o'clock 


Army-Navy Time by Longines.” 
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led a Crecluaions: 


NOT IN DEMAND 


“Tht facilities gold and 


platinum jewelry] are not in demand by the procure 


USUAL lot shops making 
ment offices,” says the Regional Director of the Smaller 
War Plants Corporation in a letter dated May 6, 1943 
to a group of the largest manufacturers in New York 
City in reply to their plea for aid in getting war work. 

The Smaller War Plants Corporation is the official 
Government agency created for the express purpose of 
getting small shops and factories in all lines into war 
work. Yet, even this agency, whose job it is to squeeze 
every possible bit of war production out of all the equip 
ment seattered around in the small factories of the coun 
trv. throws up its hands when it studies the precious 
can't use 


jewelry industry, and says, “Sorry, but we 


vou.” 

Here, from a source whose good faith cannot be ques 
tioned. is official confirmation of the statement made last 
month on this page that the facilities of jewelry makers 
simply do not fit in with war needs. 

The more that the gold-palladium limitation order is 
considered, the more evident it becomes that all it will 
accomplish will be to injure legitimate business without 
helping the war effort. There can be no justification for 
Order I. 


modified without delay. 


such a result. t5 should be repealed or greatly 


DOESN'T ADD UP 


AND WHILE were on the subject of government regu 
lations, how about the price ceiling on diamonds ? 

Early last month OPA exempted from price control, 
on the ground that they were luxury items that did not 
affect the cost of living, a considerable list of such goods 
as artificial flowers, ornamental figures, paper weights 
and book ends. The idea impresses us as a sensible one, 
but is a diamond ring any less of a luxury than a pair 
of book ends? 


living’ item than any other ornament? 


Is a diamond pin any more of a “cost of 


And isn't it just a little inconsistent that the tiniest, 
cheapest sapphire is classed as a “precious stone,” and 
thus exempted from the price ceiling, while a 99-point 
diamond of perfect quality is not? 

Add to these things the fact that diamonds are not 
turned out in standardized, uniform sizes and grades like 
a manufactured product, and consequently cannot be 
classified for pricing purposes with the same exactness 
as factory made articles. Who is to decide—and how 
whether a diamond belongs in the grade whose ceiling is 
X dollars, or in the next grade at Y dollars? 

The price of diamonds has no bearing whatever on the 
cost of living; the attempt to apply price ceilings to 
them is unworkable and is completely inconsistent with 
the policy on other gems and on minor luxury goods. 


It just doesn’t make sense. 
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NOT EVEN PROFITABLE 


Why ts rr that some people would rather make a dollar 
Look 


at these samples from a recent bulletin of the Better 


by sharp practice, than two by honest methods? 


Business Bureau in one of our larger cities. 

One jeweler advertised a “15-jewel military watch for 
$24.75.” The Bureau’s shopper found that the watch 
was only a 7-jewel. 

Another one offered “shock-proof, water-proof, non 
magnetic” watches at $26.75, but 
store at that price fitted the description. 

A third advertised a watch at $9.95 as being “fully 


guaranteed.” The “guarantee” was that if the movement 


not a watch in the 


proved defective within 90 days it would be repaired or 
replaced, and the salesperson urged a “more durable” 
watch at $19.95. 

With watches in the demand that they are today, it 
is a little difficult to understand why anyone should think 
that they have to misrepresent in order to sell them. It 
must take a peculiarly warped sort of mind—especially 
as it isn’t even profitable, judging by the credit rating of 


the stores referred to. 


WE DO OUR PART 

PUBLISHING a business paper is an essential industry. 
It is so defined in Occupational Bulletin No. 43, of the 
War Manpower Commission. 

Unless an industry classed as essential goes ‘“‘all out” 
in its efforts to fulfill its wartime obligations, it is not 
living up to its responsibility. That responsibility is two 
fold 

Our products are ideas and information, and» both 


to produce and to conserve. 


the quantity and quality of those products must be main 
tained. At the same time, critical material must be con 
served. Our critical material is paper, of which there is 
a scarcity today, just as there are scarcities of steel and 
copper, and publishers therefore have been called upon 
to reduce their consumption of it. 

The only way in which that can be done without less 
ening either the amount of information in the magazine. 
or the number of subscribers who receive its benefits, is 
to use a page with narrower margins and a lighter weight 
of paper. Three months ago, JC-K’s margins were re 
duced; now the paper is thinner. 

Admittedly, appearance is not up to our former stand 
and finish and frills in all 

We believe that both our 


readers and our advertisers will accept this necessary 


ard. but these are war times, 
lines have had to be sacrificed. 


adjustment in the spirit in which it is made and will 
agree that the decision to place serviceability above looks 


I Gb 


Editor 


is the correct one. 
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Parker follow-through 
| in serving jewelers . 
the compact, attrac- 
tive, sales-packed 
| Parker Quink mer- 
chandiser! Place this 
display in a prominent 
spot in your store and 
watch it create sales 
and fast turnover for 
Parker Quink—an item 
that builds 


for your store. Feature 


goodwill 


Quink to save pens 
and to remind your 
customers to write to 
men in service. 


* 


THE PARKER PEN COMPANY 











JANESVILLE, WIS. 
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CONTINUING} 
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These are the things we are fighting for 
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... the right to love and marry and rear children 
in security and peace 


This illustration is part of a full page, full color Community advertisement which will appear in Life Magazine, August 16th. 


The skills, the facilities, the men and women of Oneida Ltd. are enlisted for the duration . . . 
making war materials. The Army-Navy “E”’ for excellence in war production flies over every plant. 
Some day we will again be making Community but in our advertising during this period, we believe 


it fitting to try to express the things for which we . . our Jewelers . . and all America are fighting. 











